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Department Course Code ECTS [Course Title Semester |Course Content Academic Staff Available
Boliim Ders Kodu AKTS  |Dersin Adi Donem  |Dersin Igerigi Dersi Veren Ogretim Elemant ..
Cevrimigi
Fundamental concepts of marketing research, the research process, problem definition, research design, data
Marketi Marketing R hi Fall llecti th li S
arketing PAZ371 6 EIEI REEI 2 collection methods, and sampling / o ~ |Assoc. Prof. Dr. Raife Meltem YETKIN GZBUK
Pazarlama Pazarlama Arastirmasi | Gliz Pazarlama arastirmasinin temel kavramlari, arastirma siireci, problem tanimlama, arastirma tasarimi, veri
tonlama véntemleri ve 6rnekleme.
Fundamental concepts of operations management, production systems, process design, capacity planning,
Marketing PAZ373 TS METEEEE: Fall facility I?catlon ar'1d layout, |nvento.|.'y n'!anagemfent, guallty managementisu;‘)ply‘chaln m_an?gement, and A o
Pazarlama 4 Uretim Yénetimi Giiz production planning and control / Uretim yénetiminin temel kavramlari, iiretim sistemleri, siireg tasarimi, Assoc. Prof. Dr. Raife Meltem YETKIN OZBUK
kapasite planlamasi, yer secimi ve tesis yerlesimi, stok yénetimi, kalite yonetimi, tedarik zinciri yonetimi ve
tretim planlama ve kontroli.
Fundamental concepts of pricing, pricing objectives, factors affecting pricing decisions, cost-, demand-, and
Marketin Pricing Strategies Sorin competition-based pricing methods, new product pricing, product mix pricing, psychological pricing, dynamic
Pazar/ami PAZ 254 5 Fiyatlandirma Stratejileri BZhaf pricing, and pricing strategies/ Fiyatlandirmanin temel kavramlari, fiyatlandirma amaglari, fiyatlandirmayi Assoc. Prof. Dr. Raife Meltem YETKIN OZBUK
etkileyen faktorler, maliyet, talep ve rekabete dayali fiyatlandirma yéntemleri, yeni trtn fiyatlandirmasi, driin
karmasi fiyatlandirmasi, psikolojik fiyatlandirma, dinamik fiyatlandirma ve fiyatlandirma stratejileri.
Marketing PAZ 372 Pazarlama Arastirmasi || S Questionnaire development, data preparation, data anal'ys?s, interpretation of findi.ngs, pr'eparation of research A o
6 . reports, and presentation of research results / Anket gelistirme, veri hazirlama, veri analizi, bulgularin Assoc. Prof. Dr. Raife Meltem YETKIN OZBUK
Pazarlama Marketing Research | Bahar
yorumlanmasi, arastirma raporunun hazirlanmasi ve arastirma sonuglarinin sunumu




