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Advertising
Reldamcilik

REK212

Advertising Strategies and Practices
Reklam Stratejileri ve Uygulamalar

Spring

Advertising Message Strategies, Advertising Creative Strategies, Advertising Creative Patterns, Ad Brief Reklam
Mesaj Stratejileri, Reklam Yaratici Stratejileri, Reklamda Yaratict Yapim Uygulamalari, Reklam Briefi

Assist. Prof. Dr. Hediye AYDOGAN

No

Advertising
Reklamcilik

REK318

Global Advertising
Global Arenada Reklamcilik

Spring

Globalisation, Global Advertising Strategies, Hofstede's Cultural Dimensions, Cases from Different Continents
Globallesme, Kiiresel Reklam Stratejileri, Hofstede'nin Kiiltiirel Boyutlari, Farkli Kitalardan Vakalar

Assist. Prof. Dr. Hediye AYDOGAN

No

Advertising
Reldamcilik

REK 218

Kiiltiirel Miras Tanitimi
Promotion of Cultural Heritage

Spring

Kiiltiirel Miras, Soyut Kiiltiirel Miras, Kiiltiirel Miras Siirdiiriilebilirligi ve Korunmast, Tiirkiye ve Diinya'daki
Kiiltiirel Miras Unsurlar1, Miizecilik, Kiiltiirel Miras ve Turizm, Turizm Pazarlamasinda Kiiltiirel Miras, Kiiltiirel
Miras Unsurlarinin Tanitimmna Yonelik Stratejiler, Kiiltiirel Miras Tanitiminda Kullanilacak Araglar, Kiiltiirel
Miras Markas1 Yaratma, Kiiltiirel Miras Mevzuati, Kiiltiirel Miras Yénetiminde Iletisimsel Boyut

Cultural Heritage Conceptual Framework, Historical Development, Tangible Cultural Heritage, Intangible
Cultural Heritage, Sustainability in Cultural Heritage, Cultural Heritage Elements in Turkey and the World,
Museology, Cultural Heritage and Tourism, Cultural Heritage in Tourism Marketing, Strategies for the
Promotion of Cultural Heritage Elements, Tools to be Used in the Promotion of Cultural Heritage,

Development of Cultural Heritage Brands, Cultural Heritage Legislation, Communication-related Dimension

of Cultural Heritage Management

Assist. Prof. Dr. Hediye AYDOGAN

No

Advertising
Rellamcilik

REK 220

Kamuoyu Arastirmalari
Public Opinion Research

Spring

Kamuoyu Kavrami, Kamuoyu Arastirmalar: Kavramsal ve Tarihsel Cergeve, Kamuoyu Arastirmalart Uygulama
Alanlari, Kamuoyu Arastirmalarinda Etik, Kamuoyu Arastirmasi Tasarimi, Kamuoyu Aragtirmasi Uygulama
Siireci, Kamuoyu Arastirmasi Degerlendirilmesi, Ornek Kamuoyu Arastirmalarimin incelenmesi

Concept of Public Opinion, Conceptual and Historical Framework of Public Opinion Research, Fields of
Application of Public Opinion Research, Ethics in Public Opinion Research, Public Opinion Research Design,
Public Opinion Research Implementation Process, Evaluation of Public Opinion Research, Examination of
Sample Public Opinion Research

Assist. Prof. Dr. Hediye AYDOGAN

No

Advertising
Rellamcilik

ILE 404

Sosyal Medya
Social Media

Spring

Sosyal medya tanim, tiirleri, tarihsel gelisimi, kuramlari, yonetimi, optimizasyonu, elestirisi; sosyal medyada
igerik gelistirme ve y6netim stratejileri; sosyal medyada kriz ve yonetimi; sosyal medya pazarlamasi Ve tiirleri

Assist. Prof. Dr. Hediye AYDOGAN

No

Advertising
Relklamcilik

REK 418

Dijital Pazarlama
Digital Marketing

Spring

Dijital pazarlama ve geleneksel pazarlama kiyaslamast; dijital pazarlama tiirleri; dijital pazarlama ve SOSTAC
modeli; 6limsiiz igerik; dijital pazarlama ve markalama siirecleri; dijital pazarlama araglari; dijital pazarlama
kampanya yonetimi ve stratejileri; dijital pazarlama ve yapay zeka

Comparison between digital marketing and traditional marketing; types of digital marketing; digital marketing
and SOSTAC model; evergreen topic; digital marketing and branding processes; digital marketing tools;
digital marketing campaign management and strategies; digital marketing and artificial intelligence

Assist. Prof. Dr. Hediye AYDOGAN

No

Advertising
Rellamcilik

REK 214

Dijital Reklamcilik
Digital Advertising

Spring

Dijital devrim; geleneksel ve dijital reklamcilik ayrigsmasi; dijital reklam ve tiiketici; dijital reklam tiirleri; dijital
reklam terim ve platformlary; dijital reklam tiretim siiregleri; dijital reklam degerlendirme siiregleri; dijital reklam
ve yapay zeka; dijital reklam mevzuati ve etik

Digital revolution; traditional and digital advertising divergence; digital advertising and consumer; digital
advertising types; digital advertising terms and platforms; digital advertising production processes; digital

advertising evaluation processes; digital advertising and artificial intelligence; digital advertising legislation
and ethics

Assist. Prof. Dr. Hediye AYDOGAN

No




