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Giindelik ve/veya toplumsal hayatin gerekliliklerinden biri haline gelen dijitallesme siireci, birgok araci ve alant
igeriginde barindirmaktadir. Cogu toplumsal kurum ve kurulus gibi medya da dijitallesmekte ve habercilik, iletisim
ve telekomiinikasyon alanlarinin verdigi imkéanlar dogrultusunda doniistimler yagsamaktadir. Dolayisiyla medyaya
yonelik uzman is giicli yetistiren iletisim fakiiltelerinde Ogrencilerin dijital araglar ve ortamlar hakkinda
bilgilendirilmesi bir zorunluluk olarak karsimiza ¢ikmaktadir. Aksi takdirde meslegin uygulama alanina dahil olan
ogrenciler, dijitallesme konusunda eksik bir bilgilenme siireciyle karsi karsiya kalacaktir. Caligmanin konusu,
devlet ve vakif iiniversitelerinin iletisim fakiilteleri biinyesinde bulunan “Gazetecilik Boliimii ile Radyo,
Televizyon ve Sinema Bolimii” miifredatinda yer alan dijital igerikli derslerdir. Belirtilen iki boliim miifredatinda
yer alan dijital igerikli dersleri farkli agilardan analiz etmeyi amaglayan bu g¢alisma, habercilikle dogrudan
baglantis1 olan iki bolimdeki miifredati tanimlamasi ve konuyla ilgili 6neriler getirmesi agisindan 6nem arz
etmektedir. Nitel bir aragtirma 6rnegi olan bu ¢alismada, belgesel tarama teknigi kullanilarak 605 ders dokiimani
incelenmistir. Elde edilen bulgulara gore ¢alisma kapsaminda incelenen her iki boliim miifredatindaki dijitallesme,
10 temel ders altinda gergeklesmektedir. Dijital igerikli dersler, analiz edilen miifredat igeriklerinde genel olarak
teorik ve se¢meli olarak bulunmaktadir. Dijital icerikli derslerin iist siniflara gecildikce sayisal olarak arttigi da
calisma kapsaminda ulasilan bulgular arasindadir.

Anahtar Kelimeler: Dijitallesme, Dijital Egitim, Gazetecilik, Radyo-Televizyon ve Sinema, iletisim Caligmalar.

Atif (Cite as): Kaya, A.Y., Ata, F. & Bursa, A. (2022). Iletisim Fakiilteleri Miifredatinda Diji"tallesme: quetecilik
ile Radyo, Sinema ve Televizyon Boliimil Egitimindeki Dijital Derslerin Analizi. Akdeniz Universitesi lletisim
Fakiiltesi Dergisi, (39), 1-23, DOI: 10.31123/akil.1144098.

Abstract

Digitalization, which has become one of the necessities of daily and/or social life, has many tools and fields. Like
many social institutions and organizations, the media is also digitizing and experiencing transformations in line
with the opportunities provided by the fields of journalism, communication and telecommunication. Therefore, in
communication faculties that train expert workforce for the media, students should be informed about digital tools
and environments. Otherwise, students who are included in the application area of the profession will face a process
of incomplete information about digitalization. The subject of the study is the courses with digital content in the
curriculum of “Department of Journalism and Department of Radio, Television and Cinema” within the faculties
of communication of state and foundation universities. This study, which aims to analyze the digital content
courses in the curriculum of the two departments from different angles, is important in terms of defining the
curriculum in the two departments that are directly related to journalism and bringing suggestions on the subject.
In this study, which is a qualitative research example, 605 course documents were examined using the documentary
scanning technique. According to the findings, digitalization in the curricula of the two communication faculties
examined within the scope of the study takes place under 10 basic courses. Courses with digital content are
generally theoretical and elective in the analyzed curriculum contents. It is also among the findings of the study
that digitally intensive courses increase numerically as they move to the upper classes.

Keywords: Digitalization, Digital Education, Journalism, Radio-Television and Cinema, Communication Studies.

! Bu galisma, 24.12.2021 tarihinde 4. Mesleki Egitim Kongresi’nde sunulan “Medyanin Dijitallesme Hizina Yetisemeyen Miifredat:
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Giris

Dijitallesme, “gdrsel, yazinsal, sozel tiirdeki analog bilgilerin ve iceriklerin sayisallastirilmasi siireci”
olarak tanimlanmaktadir (Vrana & Singh, 2021, s.16). Teknolojik boyutunun yani sira giindelik hayatin
cogu alaninda bulunan ve “ag toplumu ile kiiresel kdy” gibi tanimlamalarin odagini olusturan
dijitallesme, “bilgisayar, cep telefonu ve tablet” gibi araglara ve “sosyal medya, habercilik, resmi ve
6zel uygulamalar” gibi alanlara sahiptir (Castells, 2008, s. 38; Harvey, 2010, s. 270). Belirtilen arag ve
alanlar, dijitallesmenin giindelik hayat icerisindeki etkinligini arttirmakta ve giindelik hayat pratiklerinin
sekillenmesinde merkezi kavramlardan biri olmasini saglamaktadir (Nordlund vd., 2019, s. 79).
Insanlar, “market ve/veya manav aligverisi, saglik hizmeti, bankacilik islemi, haber okuma eylemi,
arkadaslariyla/aileleriyle gerceklestirdigi iletisim, isleriyle ilgili gereklilik” gibi birgok giindelik hayat
ihtiyacini/motivasyonunu dijital ortam ve araglar araciligiyla gerceklestirmektedir. Belirtilen giindelik
hayat alanlarina ek olarak dijitallesmenin etkin oldugu toplumsal dinamikler arasinda egitim de

bulunmaktadir.

Sanayi alanindaki gelismelere paralel olarak hiz kazanan dijitallesme ve egitim arasindaki iligki, 21.
yiizy1lda bir gereklilik olarak karsimiza ¢ikmaktadir. Ozellikle bilgisayar ve internet gibi yeni iletisim
teknolojileri, dijitallesmenin egitim alanindaki goriiniirliigiinii arttirmaktadir (Kocaman-Karoglu vd.,
2020, s. 149). Giiniimiizde geleneksel egitim araglarina ve anlayisina ek olarak dijital arag/ortam destekli
yaklagimlar 6n plana ¢ikmaktadir. “Harmanlanmis (karma) 6grenme” ve “Ters yiiz 6grenme” gibi yeni
stratejileri iceren dijital egitim yaklagimlari, hem akademisyenlere hem de dgrencilere yonelik birgok
avantaji beraberinde getirmektedir (Jaakkola vd., 2016, s. 1025). Akademisyenler, dijital araglari
kullanarak uzaktan egitim gerceklestirebilmekte, 6grencilerle iletisim kurabilmekte ve orgilin egitimde
verimliligi arttirabilmektedir. Ogrencilerse egitim ortam ve olanaklarina eris ve bilgi kazanim siirecinde
dijital ara¢ ve alanlar1 kullanabilmektedir. Dolayisiyla da resmi ve 6zel tiim kademelerdeki egitim
kurumlarinin bu dogrultudan degisim gosterdigi, hatta gostermek zorunda kaldig1 agiktir. Belirtilenler
dogrultusunda egitim kurumlari arasinda bulunan iiniversitelerin de dijitallesme siirecine yoOnelik

adimlar attigin1 ve miifredat iceriklerinde dijital igerikli derslere yer verdigini sdylemek miimkiindiir.

Bu caligma, iletisim fakiiltesi biinyesinde bulunan Gazetecilik ile Radyo, Televizyon ve Sinema
boliimleri miifredatindaki “dijital icerikli derslerin” tanimlanmasimi konu edinmektedir. Iki boliim
miifredatini farkli agilardan irdelemeyi ve detaylandirmay1 amaglayan ¢alismanin ana sorunsali, mezun
olduklarinda kendi alanlarinda ¢alismasi planlanan/beklenen Gazetecilik Boliimii ile Radyo, Televizyon
ve Sinema Boliimii 6grencilerinin aldiklari egitim detaylarini igeren miifredattaki dijitallesme siirecidir.
Nitel veri toplama tekniklerinden biri olan “Belgesel Tarama’nin” kullanildigi bu calisma, dort
bolimden olusmaktadir. Birinci boliimde, dijitallesme kavramina yonelik teorik bir gerceve
cizilmektedir. Ikinci boliimde, dijitallesmenin egitim alaniyla olan iliskisi {iniversite odakl

incelenmektedir. Ugiincii boliimde, calismanin ydntemiyle ilgili bilgilere yer verilmektedir. Dordiincii
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boliimde, farkli agilardan teorik bilgilendirmesi yapilan konularin uygulama agamasina gecilmektedir.

Calisma, genel bir degerlendirmeyi iceren sonug ve tartisma kismiyla tamamlanmaktadir.
1. Dijitallesme Kavramm

Insanlik tarihi agisindan merkezi kavramlardan birini ifade eden dijitallesmenin “toplumsal, ekonomik,
siyasi ve kiiltiirel” alanlarda 6nemli etkileri olmustur. 20. yiizyilin ortalarindan itibaren elektronik
sistemlerin yani sira bilgisayarlarin da tiretim alanina katilmasi bir¢ok sosyolojik ve psikolojik yenilik
getirmistir (Hamut, 2021, s. 600). Yenilenen ve giincellenen bilgilerin aktarilmasinda/yayilmasinda
kullanilan internet teknolojisi ve sayisallastirma isleminin yapildigi bilgisayar, cep telefonu ve tablet
gibi teknik araclarin gelismesi de dijitallesmenin ivme kazanmasini saglamistir (Kog ve Albayrak, 2020,

s. 42).

Her tiirlii analog bilginin (gorsel, yazili ve sozel igerigin) sayisallastirilmasini kapsayan dijitallesme,
biiyiik miktarda verinin internet araciligiyla kullamima sunulabildigi ve analiz edilebildigi teknik bir
stirectir (Gray ve Bernhard, 2015, s. 1319). Boylece dijitallestirilen bilgiler/veriler, “yapilandirilmas,
aranabilir ve erigebilir” bir boyut kazanarak teknik bir siirecin Gtesine ge¢mektedir. Bu boyutuyla
dijitallesme, bireysel, orgiitsel ve toplumsal baglamlarda daha fazla yer bularak, ¢ok yonlii ekonomi-

politik ve sosyo-teknik bir ger¢eklige doniismektedir (Han, 2020, s. 18-21; Eriksson, 2019, s. 125).

Han (2020, s. 18-21) ve Eriksson’un (2019, s. 125) belirttigi sosyo-teknik gerceklik, dijitallesme
kavraminin yeni bir devrin habercisi oldugu seklinde yorumlanmaktadir. Isaksson ve arkadaglarina
(2018, s. 123) gore dijitallesme, “Ikinci Dijital Devrimin” smirlarim ¢izmektedir. Vrana ve Singh’e
(2021, s. 16) goreyse dijitallesme, liglincii devrimin temelini ifade etmektedir. Ciinkii dijitallesme
kavrami, sayisal kodlar1 uygun tiiketim alanlar1 i¢cin anlamli bir degere doniistiirerek dijital devrimin

zeminini hazirlamaktadir.

Dijitallesmenin giindelik hayat icerisindeki 6rnekleri arasinda “akilli evler (eglence, gilivenlik, ¢ocuk
bakimi, elektrik ve 1sitma), e-saglik ve akilli sehirler” bulunmaktadir (Gray ve Bernhard, 2015, s. 1319;
Reis vd., 2020, s. 443). Ayrica “market aligverisi, ev i¢i sistemleri kontrol etme, aile-arkadaslarla
kurulan iletisim, seyahat rezervasyonu yapma, bankacilik iglemleri, medya tiikketim davranislari, is
diinyasindaki proje isbirlikleri, egitim, enerji ve saglik” gibi bircok toplumsal siirecte de dijitallesmenin
etkisi bulunmaktadir (Andersen vd., 2021, s. 98; Hiiliir ve Macdonald, 2020, s. 554; Ciftci ve Karakas,
2019, s. 9). Diger bir ifadeyle dijital teknolojiler, giindelik faaliyetleri/uygulamalar1 kolaylastirarak
insan hayatinda 6nemli bir yer edinmektedir (Andersen vd., 2021, s. 96). Dijitallesmenin giindelik hayat
pratiklerindeki artan yogunlugu ve insan hayatindaki kolaylastirici rolii, karma hayatlarin (¢evrimigi ve
¢evrimdisl) yasanmasini saglamaktadir. Dijitallesme ger¢evesinde deneyimlenen karma hayatlar,
giindelik hayat igerisinde ¢ogu zaman bir gereklilik olarak karsimiza c¢ikmaktadir (Auricchio ve
Kaganer, 2015, s. 32; McCusker ve Babington, 2018, s. 4; Yilmaz vd., 2016, s. 27; Kiigiikali ve Coskun,
2021, s. 125).
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Genel hatlar1 belirtilen dijitallesme, giindelik hayatin birgok alanini oldugu gibi temel toplumsal
dinamiklerden biri olan egitimi de etkilemektedir. Bilginin dijitallesmesi, egitim alanindaki sistemlerin
degismesi ve/veya doniismesini gerekli kilmaktadir. Ozellikle bilgi toplumunun/bilgi temelli toplumun
one cikmasiyla birlikte egitim siireglerinde cesitli dijital araclarin ve yontemlerin kullanim1 belirgin
olarak artmaktadir (Hegyes vd., 2017, s. 37; Auricchio ve Kaganer, 2015, s. 32; Harvey, 2010, s. 270;
Castells, 2008, s. 38; Bauman, 2020, s. 250).

2. Dijitallesme ve Egitim

Tarihsel bir degerlendirme yapmak gerekirse dijitallesme ve egitim arasindaki iliski, sanayi
devrimleriyle baglantili olarak dort temel degisim ve doniisiim siirecinden gegmistir. Egitim 1.0, tarim
toplumunun ihtiyacina cevap verecek nitelikte sekillenmistir; bilgi 6gretmenden 6grenciye aktarilarak
ve O0grenci tarafindan ezberlenerek 6gretim gergeklesmistir. Egitim 2.0, endiistri toplumunda is giicliniin
temel ihtiyaglarini karsilayacak bi¢imde sekillenmistir ve kullanilacak olan teknolojinin ogretilmesi
egitimde hedef olmustur. Egitim 3.0, bilgi ve iiretim odakli yapilanmayi ifade eden siiregtir. Endiistri
toplumundan teknoloji toplumuna gegilen bu asamada bilgi {iretiminde internet yogun olarak
kullanilmaya baglanmistir. Egitim siirecinde de Web 2.0 teknolojilerinin sundugu olanaklardan
faydalanilmis, bilginin herkes tarafindan iiretilebildigi bir asamaya gegilmis ve 6gretimde kendi kendine
O0grenme yaklasimlarina vurgu yapilmistir. Egitim 4.0 ise yenilik¢i ¢agdaki toplumun ihtiyaci olan

dijitallesme ve egitim odakl siireci ifade etmektedir (Kocaman-Karoglu vd., 2020, s. 149).

Egitim programlarinin gelisen teknolojiyle esgiidiimlii sekilde belirlenmesi, istenilen hedef davraniglara
daha hizli ve kalic1 ulasilmasina yardimer olmaktadir. Orgiin ya da yaygin tiim egitim alanlarinda
teknolojinin (akilli tablet ve telefonlarla baslayip sanal zeka ve giinliik hayatta kullanilan robotik
sistemlere kadar birgok teknoloji) dogru kullanimi egitim kalitesinde olumlu yonde etki saglamaktadir
(Ersoy, 2021, s. 5; Yarim ve Celik, 2020, s. 78; Bayer ve Ozek Bulut, 2021, s. 132). Kilig’a (2021, s.
34) gore dijital teknoloji, insanlarin nasil, nerede ve ne zaman 6grendikleri yeni cevaplar bulmamizi
saglamaktadir. Ayrica akilli ¢evrimici 0grenme sistemleri bize sadece bilgi aktarmamakta; ayni
zamanda nasil ¢alistigimizi, bilimi nasil 6grendigimizi, bizi ilgilendiren gorevleri ve diisiinceleri veya

zor buldugumuz sorunlar1 gézlemleyebilmeye yardimci olmaktadir.

Caligma kapsaminda odaklanilan {iniversite egitim sistemlerinde dijitallesme iki agsamada
gerceklesmektedir. Birinci asamada dijital ¢ag, 6grencilerin i¢inde bulundugu ekosistemi degistirmis ve
bu doniisiimiin bir bileseni olan “internet”le birlikte egitim sistemini yeniden diisiinmeye zorlamistir.
Dijital ortam ve araglarla “bilgiye daha kolay erisim ve bilginin aktarimindan ziyade 6grenme siirecine
odaklanma” zorlagsmaktadir. ikinci asamadaysa “6grenmeyi (6grenmeyi dgrenme) gelistirmek, bilgi
edinmenin” Oniine ge¢mektedir. Bilgi yiginlari arasinda gezinmeyi 6grenmek, egitim sonrasinda
gelistirilecek merkezi bir bilgi birikimi haline gelmektedir. Bu noktada, “arama, siralama,
degerlendirme, elestirme ve uygulama” gibi kavramlar dijitallesen egitimin merkezi asamalarini

olusturmaktadir (Higher Education in Digital Age, 2014, s. 6-7).
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Dijital egitim ve dgretim, {iniversite ¢aligmalarini organize etmek i¢in yeni yaklasimlar saglamaktadir.
“Internet ca@1” 6grencileri hem akademik hem de sosyal hayatlarinda dijital ortam ve araclar
kullanmaktadir (Koksal, 2021, s. 76; Ozerbas ve Yazici, 2021, s. 902). Televizyon yerine internet,
filmler yerine Netflix, yiiz yiize iletisim yerine sosyal medya uygulamalar1 giindelik/toplumsal hayatin

geleceginin bir parcasi olmustur (Biiyiikbaykal Ilgaz ve Temel, 2019, s. 445).

[letisim ve teknoloji alanindaki degisimler yeni 6gretim/miifredat diizenlemeleri iizerinde de bir baski
unsuruna doniismistiir. Dijitallesme odakli bazi miifredat sekilleri asagida belirtilmistir (Jaakkola vd.,

2016, s. 1025-1030):

. Harmanlanmis  ogrenme, karma yontemlerle (cevrimi¢i ve ¢evrimdisi) ve medyayla
ogrenmedir. Sinif ¢aligmalari, ders video arsivleri, dijital video tabanli ders materyalleri ve derslerin
cevrimici video yayini gibi bazi unsurlar1 kapsamaktadir.

. Ters yiiz 6grenme, Ogrencilerin ¢esitli dijital materyalleri 6grenmelerini desteklemek ve
problem ¢6zme i¢in yiiz yiize ¢aligma kaynaklarina odaklanmalarini saglamaktir.

. Grup yazilimi olanaklarinin kullanimi, sohbet, cevrimigi grup oturumlari, ag destekli igbirligine
dayali problem ¢6zme ve gelistirme i¢in ¢esitli araglari ifade etmektedir.

McCusker ve Babington’a (2018, s. 4) gore tniversite miifredatindaki dijitallesmenin basariya
ulagabilmesi i¢in hem akademisyenlere hem de 6grencilere dijital ortam ve araglarla ilgili bilgi vermek
gerekmektedir. Bir liniversite, kurum genelindeki bireyleri dijital teknolojilerle caligmanin yeni yollarini
denemeleri i¢in giiclendirerek ve onlara ihtiya¢ duyduklar1 destegi ve rehberligi saglayarak kendisini
kimligi belirsiz bir organizasyondan kendi dijital kisiligine sahip canli bir kuruma doniistiirebilir.
Beyazit ve Ciftgi’ye (2020, s. 614) gore tniversiteler dijital kimliklerini olusturabilmek icin egitim
miifredatinda “amag, igerik ve yontem” kategorilerini net bir sekilde tanimlamalidir. Bu konuda sadece
ilgili boliimlerin ya da akademisyenlerin kisisel ¢abalar1 degil ayn1 zamanda iiniversiteler arasi isbirligi

de dnemsenmelidir.

Kamahina ve arkadaslar1 (2019, s. 82), iiniversite miifredatindaki dijitallesmede akademisyenlerin
sorumluluk almasi gerektigini belirtmektedir. Kamahina ve arkadaslarmma (2019, s. 80-82) gore
geleneksel egitimin agirlikli oldugu miifredat: savunan akademisyenler konuyla ilgili ikna edilmeli ve
ders yapilari/icerikleri dijital ortam ve araclardan faydalanilarak olusturulmahdir. Ayrica
akademisyenlerin ag teknolojilerini kullanima hazir olmalar1 ve dijital araglar1 kullanmanin mevcut
sorunlarna iliskin kisisel mesleki eksiklikleri giderilmelidir. Dijitallesen egitim miifredatiyla
ogrencilere “elestirel diisiinme, etkili iletisim ve igbirligi bigimleri, kendini gelistirmeye hazir olma ve

yasam boyu 6grenmeye” yonelik beceri kazandirilabilir.

Hegyes ve arkadaslarina (2017, s. 45) gore, Universite miifredatindaki dijitallesme oraninin artmasi
egitim alan 6grencilerin zaman ve mekandan bagimsiz olarak bilgiye kolayca ulasabilmesi ve bilgilerini

belirleyebilmesi adina énemlidir. Hegyes ve arkadaslarina gore, bilgi transferini kolaylastirmak igin
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egitimde farkli dijital araclarn kullanilmasi gerekmektedir. Egitimde dijital okuryazarlik, dijital
yetkinlik, sorumlu ve giivenli internet kullanimi ve sanal alan yeteneklerinin en {ist diizeyde

kazandirilmasindan egitici ve 6gretici konumunda olanlar sorumludur.

Tagkiran’a (2017, s. 97-98) ve Kogyigit Kiigiikcivil’e (2021, s. 344) gore dijitallesmenin giindelik hayata
dahil olmasiyla “bilgiye erisimde demokratiklesme, elektronik ansiklopediler, sozliikler, dijital 6zel ve
halk kiitiiphaneleri, dijital kitaplar, makaleler ve arsivler, web iiriinleri olarak sunulan sosyal aglar,
bloglar ve web sayfalari, bilgi alisverisine imkan saglayan tartisma forumlar1” bir tiklama uzagindadir.
Bu dijital doniisiim, bilgi erisimini ve paylasimini koklii bir sekilde degistirmektedir. Diinyada dijital
doniisiim bu derece hizli gerceklesirken okullar bu hiza yetismekte zorlanmaktadir. Inci ve arkadaslarina
(2017, s. 496) gore de gilinlimiiz egitim sistemleri, 6grencilere dogal yasamlarinin gerektirdigi dijital
kosullar1 saglayamamaktadir. Bu nedenle alisilagelmis egitim-6gretim ydntemlerinin, dijital
teknolojilerle g¢evrilmis bigimde biiyliyen dijital yerlilerin niteliklerine yeterince hitap etmedigi

sOylenebilir.

3. Yontem

Nitel aragtirma yontemlerinden yararlanilan bu calismada, iletisim fakiiltesi catis1 altinda faaliyet
gosteren “Gazetecilik ile Radyo, Televizyon ve Sinema” adli iki boliimiin (ders detaylarimi igeren
dokiimanlar araciligtyla) miifredatina yonelik bir durum tespiti yapmak ve bu miifredat igerisindeki
dersleri farkli agilardan irdelemek amaglandigindan veri toplama siirecinde “Belgesel Tarama Teknigi”

kullanilmgtir.

Belgesel tarama teknigi, “belirli donemlerde bir bilim daliyla ilgili {iretilen, her tiirden yazili metnin
incelenmesi” olarak tanimlanmaktadir (Kozak, 2000, s. 16). Betimleyici boyutu bulunan belgesel tarama
teknigi farkli ¢alismalar igerisinde “Dokiiman Metodu, Belgesel Gozlem, Literatiir Taramasi1 ve Dolayli
Gozlem” olarak da adlandirilmaktadir (Mugmal ve Giirbiiz, 2018, s. 217). Belgesel tarama teknigiyle
literatiirdeki ¢aligsmalarda “atif, konu, kisi ve yayin tiiri” gibi boyutlar, tarihsel bir degerlendirmeyle ele

almabilmektedir (Zeren ve Kaya, 2020, s. 38; Yilmazel, 2019, s. 2).

Belgesel tarama tekniginin kullanildigi arastirmalarda zamanin 6nemli bir kismi, ¢alismaya fayda
saglayacag1 diisiiniilen dokiimanlarin incelenmesine ayrilmaktadir. Arastirmalarda, konuyla ilgili
yoruma ulasmak i¢in veri toplanildigi diisiiniildiigiinde belgesel tarama teknigiyle orijinal ¢alismalar
ortaya ¢ikmaktadir. Dolayisiyla toplanan veriler 6zgilin bir ¢alismanin ortaya ¢ikmasinda 6nemli bir
zemin olusturmaktadir (Karasar, 2020, s. 230). Belgesel tarama tekniginin kullanildig1 arastirmalar bes
asamada gerceklesmektedir (Neuman, 2020, s. 253). Belli bir konu ya da aragtirma sorusu hakkinda
gegmiste yaymlanmig biitlin arastirmalari saptamak (1). Tutarli Olgiitler gelistirerek arastirmalari
ilgilerine gore taramak (2). Her bir arastirmanin bulgularindan konu ile ilgileri bilgileri tespit etmek (3).
Verileri inceleyip daha genis bulgular halinde sentezlemek (4). Sentezler dogrultusunda sonuglar

cikarmak (5).
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Belgesel tarama teknigini kullanan arastirmaci, hangi ¢aligmalar1 analiz i¢ine almasi gerektigini ortaya
koydugu kriterlere gore belirlemelidir. Dolayistyla bahsi ge¢en analizde literatiir taramasi i¢in belirlenen
ve tercih edilen anahtar kelimeler, cografya, veri tabanlari, arama motorlar1 ve 6geler gerekceleriyle hem
niteliksel hem de niceliksel olarak belirginlestirilmelidir. Bu kapsamda da arastirmanin konusunu
olusturan igerikle baglantili olan bagka kavramlarla iliskisini analiz etmis olan arastirma sorusunun
kapsamina bagli olarak yerli ve/veya yabanci kaynaklarca yayinlanmis ¢caligsmalara ulasilmalidir (Aksoy
Kiird, 2021, s. 225). Arastirmaci, analiz ettigi belgelerdeki eksiklikleri tamamlamak igin verilerdeki
bosluklar1 doldurabilecek ve arastirilan konulara 151k tutabilecek ek dokiimanlar aramaya
hazirlanmalidir. Dolayisiyla kullanilan belgesel tarama teknigi, arastirmacinin fikrini iletmek i¢in
caligmalardan alinti yapmasi demek degildir. Aksine, calismay1 gelistirecek bir siirece karsilik
gelmektedir. Arastirmacilar, arastirmada yazili ve basili yayinlart kullanirken bunlari saptirmadan, kendi
goriiglerine gére yorumlamadan, nesnel bir bakis agisiyla aragtirmanin baglangicindan bitisine kadar,
veri toplama, analiz etme ve raporlastirma asamalarinda bilimsel etik ve yayin ilkelerine uygun olarak

belgeleri incelemeli ve ¢alismalarini tamamlamalidir (Kiral, 2020, s. 185).

3.1. Arastirma Sorulari

Bu ¢alisma, asagida belirtilen 5 temel soruya cevap aranmaktadir:

Aragtirma Sorusu 1: Gazetecilik ile Radyo, Televizyon ve Sinema egitimi hangi iiniversitelerde

verilmektedir ve dijital icerikli derslerin iiniversitelere gore sayisal dagilimi nasildir?

Arastirma Sorusu 2: Gazetecilik ile Radyo, Televizyon ve Sinema egitiminde 6n plana ¢ikan dijital

igerikli temel derslerin isimleri nelerdir?

Aragtirma Sorusu 3: Gazetecilik ile Radyo, Televizyon ve Sinema egitimindeki dijital igerikli dersleri

veren Ogretim elemanlarinin unvanlart nelerdir?

Arastirma Sorusu 4. Gazetecilik ile Radyo, Televizyon ve Sinema egitimindeki dijital igerikli derslerin

“teorik ve uygulama” boyutu ile “se¢meli ve zorunlu” olma durumu nasildir?

Aragtirma Sorusu 5: Gazetecilik ile Radyo, Televizyon ve Sinema egitimindeki dijital i¢erikli derslerin

siniflara gore dagilimi nasildir?

3.2. Evren ve Sitmirhliklar

Caligmanin evreni, Tiirkiye ve Kuzey Kibris Tiirk Cumhuriyet’inde lisans diizeyinde egitim ve 6gretim
faaliyetine devam eden Gazetecilik Boliimii ile Radyo, Televizyon ve Sinema Bo6liimii bulunan biitiin
iletisim fakdilteleridir. Diger bir ifadeyle ¢alismanin evreni, Tiirkiye ve Kuzey Kibris Tiirk
Cumhuriyet’inde Gazetecilik Boliimii ile Radyo, Televizyon ve Sinema Boliimiinde egitim veren tiim
iletisim fakiilteleridir. Calismaya dahil edilen bazi {iniversitelerde Radyo, Televizyon ve Sinema
Boliimii yerine “Radyo ve Televizyon ile Televizyon Haberciligi ve Programciligr” bulunmaktadir.
Dolayisiyla Radyo ve Televizyon ile Televizyon Haberciligi ve Programciligi boliimleri Radyo,

Televizyon ve Sinema Bolimil igerisinde degerlendirilmistir. Gazetecilik ile Radyo, Sinema ve
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Televizyon adli boliimler dogrudan habercilikle olan baglantilar1 ve arastirmacilarin da Gazetecilik
anabilim dalinda akademisyen/6grenci olmalar1 sebepleriyle secilmistir. Dolayisiyla iletisim fakiiltesi
icerisinde bulunan Halkla Iliskiler ve Reklamcilik adli boliimler ayni sebepten arastirma disinda
tutulmustur. Arastirma kapsaminda analiz birimi olarak secilen boliimler hem devlet hem de vakif
iiniversiteleri agisindan degerlendirilmistir. Bazi iiniversitelerde her iki boliim i¢in de “ikinci 6gretim ve
uzaktan egitim” gibi farkli se¢enekler bulunmaktadir. Calisma kapsaminda birden fazla egitim sekli olan
iiniversitelerin sadece “normal egitime” ait miifredat temel alinarak analiz edilmistir. Belirtilen iki
boliim disinda lisans diizeyinde yer almasina ragmen farkli isimlerde bulunan ve ayni1 isimde olmasina
ragmen On lisans, yiiksek lisans ve doktora kategorisinde yer alan programlar c¢alismaya dahil
edilmemistir. Ayrica, calismada baz1 iiniversitelerin derslerine ve/veya ders iceriklerine ulasilamamustir.
Dolayisiyla ¢aligmada, Tiirkiye ve Kuzey Kibris Tiirk Cumhuriyet’inde Gazetecilik Bolimii ile Radyo,
Televizyon ve Sinema Boliimiinde egitim veren tiim iletisim fakdilteleri incelenememis; Tablo 1 ve

Tablo 2°de yer verilen {iniversite isimleriyle 6rneklem olusturulmustur.

3.3. Verilerin Elde Edilmesi ve Analizi

“Gazetecilik” ve “Radyo, Televizyon ve Sinema” bolimleri bulunan {iniversiteler, Yiiksekogretim
Kurulu (YOK) na ait dijital bir hizmet olan “Yiiksekdgretim Program Atlas1” araciligryla belirlenmistir.
Tek yetki ve sorumluluk sahibi otorite olan YOK e ait Yiiksekdgretim Program Atlasi’na gore, 2021-
2022 egitim ve Ogretim yilinda Tiirkiye’de lisans diizeyinde 41 devlet ve vakif iiniversitesinde
Gazetecilik Bolimiinde ilgili alan egitimi verilmektedir. Yiiksekogretim Program Atlasi’na gore,
Radyo, Televizyon ve Sinema Boliimii Tiirkiye’de lisans diizeyinde 61 devlet ve vakif tiniversitesinde
bulunmaktadir. Gazetecilik ile Radyo, Televizyon ve Sinema bdoliimlerinin miifredatlarina yonelik
analizlerde her tniversite tek tek incelenmis ve calisma konusuyla ilgili derslerin isimlerine ve
miifredatlarina “Ders Bilgi Paketi/Bologna Sistemi’nden ulagilmistir. Bu baglamda arastirmacilar
tarafindan 1 Kasim - 1 Aralik 2021 tarihleri arasinda gerceklestirilen veri toplama siirecinde Gazetecilik
(302 ders) ve Radyo, Televizyon ve Sinema boliimlerinde (303 ders) bulunan 605 dijital icerikli ders
kaydedilmistir. Dijital icerikli dersler belirlenirken, {iniversite miifredatu tek tek incelenmis ve
arastirmacilarin alanla olan bilgisi dogrultusunda ders icerikleri de incelenerek ilgili dersin dijital igerikli
olup olmadigina karar verilmistir. Diger bir ifadeyle derslerin isimlerinin dijital ve/veya benzer
isimlerde oldugundan benzer igerige sahip olduklar1 diistiniilerek belirlenmistir. Bu dersler, Belgesel
Tarama Teknigiyle analiz edilmis; elde edilen bulgular frekans tablolar1 halinde verilerek

yorumlanmustir.

4. Bulgular ve Yorum

Bu baglik altinda Gazetecilik ve Radyo, Televizyon ve Sinema egitimindeki derslerin incelenmesi
sonucu elde edilen bulgular ve bulgulara ait yorumlara yer verilmistir. Bu ¢er¢evede, “miifredatina yer
verilen liniversiteler, ilgili miifredattaki dijital igerikli ders sayilari, dijital i¢erikli derslerin isimleri ve

dijital icerikli dersleri veren akademik personele ait bilgiler” belirtilmistir.
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4.1. Miifredatina Yer Verilen Universiteler ve Dijital Icerikli Ders Sayilari

Gazetecilik ve Radyo, Televizyon ve Sinema boéliimleri bulunan tiniversitelere ve dijital igerikli ders
sayilarina (dijital icerikli dersler) yonelik bilgiler, Tablo 1 ve Tablo 2 verilmistir. Gergeklestirilen
belgesel tarama teknigi sonucu elde edilen bulgular, boliimler arasinda benzerlikler ve farkliliklar

oldugunu gostermektedir.

Tablo 1. Gazetecilik Egitimi Veren Universiteler ve Dijital igerikli Ders Sayilari

U{n\./'ersne Universite Ad1 Ders U{n\'/'ersne Universite Ad1 Ders
Tiirii Sayisi Tiirii Sayisi

1 Akdeniz Universitesi 5 22 Mersin Universitesi 10
2 Aksaray Universitesi 5 23 Mus Alparslan Universitesi 5

3 Ankara H. B. Universitesi 13 24 Nigde Omer Halis Demir Universitesi 14
4 Ankara Universitesi 5 25  Ondokuz May1s Universitesi 11
5 Atatiirk Universitesi 5 26 Sakarya Universitesi 10
6 Adnan M. Universitesi 5 Devlet 27  Selguk Universitesi 3

7 Bolu A.I.B Universitesi 2 28 Sivas Cumhuriyet Universitesi 2

8 C. Onsekiz M. Universitesi 6 29  Siileyman Demirel Universitesi 4

9 Cukurova Universitesi 7 30  Trabzon Universitesi 6
10 Dicle Universitesi 3 31 Usak Universitesi 20
11 Devlet Ege Universitesi 6 32 Yozgat Bozok Universitesi 12
12 Erciyes Universitesi 4 33 Istanbul Arel Universitesi 10
13 Firat Universitesi 8 34  Istanbul Aydin Universitesi 9
14 Gaziantep Universitesi 7 35  Istanbul Medipol Universitesi 10
15 Giresun Universitesi 7 36  Maltepe Universitesi 9
16 Giimiishane Universitesi 5 Vakif 37 Uskiidar Qniversitesi 9
17 Inoénii Universitesi 9 38  Yeditepe Universitesi 6
18 Istanbul Universitesi 6 39 Yakin Dogu Universitesi 11
19 Karabiik Universitesi 4 40  Uluslararasi Kibris Universitesi 3
20 Kastamonu Universitesi 6 41  Kirgizistan Tiirkiye Manas Universitesi 5
21 Marmara Universitesi 15

Toplam Ders Sayisi 302

Tablo 1 bulgularina gore, Tiirkiye’de lisans diizeyinde 41 farkli egitim kurumunda Gazetecilik Bolimii
bulunmaktadir. Bu noktada Tablo 1°de belirtilen baz1 iiniversitelerin “ikinci 6gretimi ve uzaktan egitim”
gibi sekillerinin de oldugunu ve c¢alisma kapsaminda sadece normal &gretim miifredatinin
degerlendirildigini sdylemek gerekmektedir. Yapilan analizlerde Gazetecilik Bolimii miifredatinda
segmeli ve zorunlu derslerin toplam sayisinin yaklasik olarak 45-50 oldugu; dijital igerikli ders
sayisininsa belirtilen rakama gore hayli diisiik sayida oldugu tespit edilmistir. Diger bir ifadeyle bazi
tiniversitelerin ders miifredatlarinda ilgili alan ve dijitallesmeyle ilgili ders sayisinin ¢ok, digerlerinde

ise bu sayinin diigiikk oldugu goriilmektedir.

Tablo 2. Radyo, Televizyon ve Sinema Egitimi Veren Universiteler ve Dijital Icerikli Ders Sayilart

U[m./'erSIte Universite Adi Ders U[m'/'ersne Universite Ad1 Ders
Tiirii Sayisi Tiirii Sayisi
1 Akdeniz Universitesi 4 32 Selcuk Universitesi 3
2 Ankara Haci Bayram Veli 12 33 Siileyman Demirel Universitesi 2
Universitesi
3 Ankara Universitesi 6 Devlet 34 Usak Universitesi 14
4 Atatiirk Universitesi 2 35  Van Universitesi 2
5 Adnan Menderes 8 36  Yozgat Bozok Universitesi 2
Devlet Universitesi
6 Bolu Abant Izzet Baysal 4 37  Altinbas Universitesi 2
Universitesi
7 Bitlis Eren Universitesi 2 Vakif 38 Antalya Akev Universitesi 2
8 Canakkale Onsekiz Mart 1 39  Baskent Universitesi 13
Universitesi
9 Cukurova Universitesi 2 40  Beykent Universitesi 5
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10 Diizce Universitesi 1 41 Beykoz Universitesi 5
11 Ege Universitesi 5 42 Esenyurt Universitesi 8
12 Erciyes Universitesi 4 43 Fenerbahce Universitesi 28
13 Firat Universitesi 3 44 Hasan Kalyoncu Universitesi 4
14 Gaziantep Universitesi 3 45  Istanbul Aydi Universitesi 9
15 Giresun Universitesi 3 46  Istanbul Ayvansaray Universitesi 4
16 Giimiishane Universitesi 3 47 Istanbul Bilgi Universitesi 13
17 Harran Universitesi 2 48  Istanbul Gelisim Universitesi 12
18 Hatay Mustafa Kemal 3 49  Istanbul Istinye Universitesi 8
Universitesi
19 Istanbul Universitesi 3 50  Istanbul Kadir Has Universitesi 1
20 In6nii Universitesi 4 51  Istanbul Kiiltiir Universitesi 3
21 Karabiik Universitesi 5 52  Istanbul Maltepe Universitesi 10
22 Kastamonu Universitesi 5 53 lstanbul Medipol Universitesi 2
23 Kocaeli Universitesi 1 54  Istanbul Nisantasi Universitesi 4
24 Marmara Universitesi 4 55 Istanbul Rumeli Universitesi 3
25 Mersin Universitesi 4 56  Istanbul Uskiidar Universitesi 12
26 Munzur Universitesi 3 57  Istanbul Yasar Universitesi 6
27 Necmettin Erbakan 4 58  Istanbul Yeni Yiizy1l Universitesi 2
Universitesi
28 Nigde Omer Halis Demir 4 59  Yeditepe Universitesi 5
Universitesi
29 Ondokuz Mayis 4 60  Kirgizistan Tiirkiye Manas Universitesi 2
Universitesi
30 Ordu Universitesi 2 61  Uluslararas: Kibris Universitesi 2
31 Sakarya Universitesi 4 Toplam Ders Sayisi 303

Radyo, Televizyon ve Sinema Boliimii olan tiniversiteleri ve dijital icerikli ders sayilarini gosteren Tablo
2 bulgulari, Tablo 1 ile benzerlik gostermektedir. Diger bir ifadeyle Radyo, Televizyon ve Sinema
Boliimii miifredatinda yer alan toplam dijital icerikli ders sayisi (303) neredeyse Gazetecilik
bolimiindeki ders sayilariyla (302) aynidir. Belirtilen iki boliim arasindaki farklara bakildiginda
Gazetecilik Bolimiinde dijital igerikli derslere en fazla yer veren iniversite bir devlet (Usak
Universitesi) iiniversitesiyken; Radyo, Televizyon ve Sinema Béliimiindeyse en fazla dijital igerikli
dersin bir vakif iiniversitesi olan Fenerbahge Universitesi’nde oldugu goriilmektedir. Calisma
kapsaminda belirtilen birinci arastirma sorusunun cevabini igeren Tablo 2 bulgularina goére, Radyo,
Televizyon ve Sinema Bdliimiiniin dolayisiyla bu bolim miifredati igerisindeki dijital igerikli ders

sayisinin Gazetecilik Boliimiiyle yaklasik olarak ayni oldugunu sdylemek miimkiindiir.

4.2. Gazetecilik ve Radyo, Televizyon ve Sinema Miifredatinda On Plana Cikan Dersler

Gazetecilik ile Radyo, Televizyon ve Sinema boéliimleri miifredatindaki dijitallesme stirecinin genel
olarak 10 temel ders ismi altinda gergeklestigi goriilmektedir. Calisma kapsaminda belirtilen temel
dersler, incelemelerde en ¢ok kullanilan isimleri ifade etmektedir. Bu noktada, temel dersler ve alan
dersleri ayn1 anlama gelmemektedir. Temel dersler, tiniversitelerde en ¢ok kullanilan 10 ismi kapsarken
alan derslerinde ise bir¢ok farkli isim ve igerik sz konusudur. Belirtilen 10 dersin isimleri ve niceliksel

bilgileri Tablo 3’te belirtilmistir.

Tablo 3. On Plana Cikan Dersler ve Sayilari

Boliim Bilgisi

Ders Isimleri Gazetecilik Radyo, Televizyon ve Sinema Toplam
Yeni Medya 57 65 122
Yeni Iletisim Teknolojileri 25 25 50

Sosyal Medya 42 41 83




Akdeniz Iletisim Dergisi

Iletisim Fakiilteleri Miifredatinda Dijitallesme

4 Dijital Medya 68 120 188
5 Alternatif Medya 24 8 32
6 Internet Gazeteciligi 41 16 57
7 Veri Gazeteciligi 21 7 28
8 Yeni Nesil Uygulamalar 14 7 21
9 Mobil iletisim Teknolojileri 6 3 9
10 Transmedya Anlatilar 4 11 15
Toplam 302 303 605

Caligma kapsaminda analiz edilen her iki boliim miifredatinda ders isimlerinin benzer oldugu net bir
sekilde goriilmektedir. Gazetecilik ve Radyo, Televizyon ve Sinema Boliimlerinin miifredatinda en fazla
karsilagilan ders ismi, “Dijital Medya” olmustur. Cogu zaman dijital medyayla es anlamli olarak
kullanilan “Yeni Medya” ve yeni medya alanlarindan ve/veya alanlarindan biri olan “Sosyal Medya” da
on plana cikan ders isimleri arasinda bulunmaktadir. Gazetecilik Béliimii miifredatinda “Internet
Gazeteciligi”, Radyo, Televizyon ve Sinema Boliimii miifredatindaysa “Yeni Iletisim Teknolojileri” de
dikkat c¢eken diger dijital igerikli ders isimleri olmustur. Tablo 3 bulgularina gore, iki bolim
miifredatinda da dijitallesme siireci baz1 “temel ders isimleri” ¢ercevesinde gerceklesmektedir. Calisma
kapsaminda incelenen 605 dijital icerikli dersin neredeyse yarisi “Dijital Medya (188) ve Yeni Medya
(122)” olarak adlandiriimistir. Ozellikle 2000°1i yillarin basindan itibaren hem Diinya genelinde hem de
Tirkiye oOzelinde “internet, habercilik ve telekomiinikasyon” gibi farkli alanlardaki teknolojik
gelismelerin “Dijital Medya ve Yeni Medya” seklinde kavramsallastirmasi bu bulgunun bir gerekgesi
olarak gosterilebilir.

4.3. Ders Isimlerinin Detayh Gosterimi

Calismada analiz edilen miifredatin boliimlere gore isim detaylandirmasi, Tablo 4/1 ve Tablo 4/2 ile
verilmistir. Dijital igerikli ders isimlerinin detaylandirilmasina yonelik elde edilen bulgular, Gazetecilik
ile Radyo, Televizyon ve Sinema bdltiimleri arasinda bir¢ok ortak dersin bulundugunu; dolayisiyla her
iki boliim miifredatindaki dijitallesme siirecinin benzer derslerle gergeklestirildigini gdstermektedir.
Temel ders isimlerinin devaminda gercevesi ¢izilen kategorilerin detaylarinda belirtilmesi gereken bazi
farklar da bulunmaktadir.

Tablo 4/1. Ders isimlerinin Detaylandirilmasi

Boliim Adi

Temel Ders isimleri

Gazetecilik

Radyo, Sinema ve Televizyon

Yeni Medya

Yeni Medyaya Giris

Yeni Medya Kuramlari

Yeni Medya Uygulamalari

Yeni Medya Caligmalari

Yeni Medya Toplumsal {liskiler

Yeni Medya Uygulamalart

Yeni Medya, Yeni Teknolojiler

Yeni Medya Yayincilik Uygulamalar
Yeni Medya Calismalari

Yeni Medya Gazetecilik Uygulamalari
Yeni Medya Okuryazarlig

Yeni Medya ve Cogulculuk

Yeni Medya ve Etkilesim

Yeni Medya ve Toplum

Yeni Medya ve Bagimlilik

Yeni Medya ve Din

Yeni Medyaya Giris

Yeni Medya Caligmalari

Yeni Medya ve Icerik Uretimi
Yeni Medya Kuramlari

Yeni Medya ve Toplum

Yeni Medya, Yeni Iletisim Teknolojileri
Yeni Medya ve Demokrasi
Yeni Medya ve Iletisim

Yeni Medya ve Sinema

Yeni Medya ve Video

Yeni Medya Elestirisi

Yeni Medya Sanati

Yeni Medya Programlama
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Yeni Medya ve Mizah

Yeni iletisim Teknolojileri

Yeni Iletisim Ortamlar1 ve Etkilesim

Yeni Enformasyon Teknolojileri

Yeni lletisim Teknolojileri ve Alternatif
Medya

Medya ve Iletisim Teknolojileri

Yeni Iletisim Teknolojileri ve Yeni Medya
Yeni Medya i¢in Bilgisayar Becerileri

Yeni Medya Teknolojileri

Dijital Medya Teknolojileri

Dijital Yaymcilik Uygulamalari

Dijital Yaymecilik Teknolojileri

Bilgi Teknolojileri Kullanimi

Bilgi ve iletisim Teknolojileri

Bulut Teknolojisi

Enformasyon Teknolojileri

Yeni Medya Teknolojileri ve Iletisim
Yeni Medya Teknolojileri ve Kiiltiirleri
Yeni fletisim Ortamlar

Dijital Teknolojiler

Dijital Yaymcilik Uygulamalari

Sosyal Medya

Sosyal Medya Arastirmalart

Sosyal Medya Haberciligi

Sosyal Medya Uzmanli§1

Sosyal Medya letigimi

Sosyal Medya ve Ogrenme

Sosyal Medya Yonetimi

Sosyal Medya Kullanim1

Sosyal Medya ve Vatandas Gazeteciligi
Sosyal Medyada Elestirel Yaklasimlar
Sosyal Medya Caginda Kamu Diplomasisi

Sosyal Medya Uzmanlig1

Sosyal Medya Haberciligi

Sosyal Medyada igerik Uretimi

Sosyal Medya Yonetimi

Sosyal Medya ve Ag Analizi

Sosyal Medya ve Cocuk

Sosyal Medya ve Izleyici

Sosyal Medya Edebiyati

Sosyal Medya Caginda Kamu Diplomasisi
Sosyal Medya Analitikleri

Dijital Medya

Sosyal Medya Yonetimi Sosyal Medyada Film Uygulamalart
Tletisimde Sosyal Medya
Dijital Iletisim Dijital iletisim Stratejileri

Dijital Okuryazarlik

Dijital Gazetecilik

Dijital Medya ve Gazetecilik
Dijital Yaymecilik

Dijital Dergi Yayncilig:
Dijital Haber Kurgusu

Dijital Cagda Gazetecilige Yeni Yaklasimlar
Dijital Beseri Bilimler

Dijital Kiiltiir

Dijital Vatandaslik
Dijitallesme ve Internet Kusagi
Dijital Anlatinin Temelleri
Dijital Igerik Uretimi

Dijital Medya ve Girisimcilik

Dijital Anlatinin Temelleri
Dijital Goriintii Teknikleri
Dijital Doniigiim ve Yapay Zeka
Dijital Déniisiim ve Tletisim
Dijital Sinema ve Televizyon
Dijital Platformlar ve Televizyon
Dijital Medya ve Yayincilik
Dijital Okuryazarlik

Dijital Hikayecilik

Dijital Pazarlama

Dijital Ortam Tasarimi

Dijital Bellek

Dijital Topluluklar

Dijital Diinyada Ag Etkisi

Gazetecilik Bolimii miifredatinda Radyo, Televizyon ve Sinema Bolimi miifredatina gore daha
spesifik dersler (Yeni Medya ve Din, Yeni Medya ve Bagimlilik, Yeni Medya ve Mizah vb.)
bulunmaktadir. Yeni iletisim teknolojileri temel dersi kategorisinde Gazetecilik Boliimii miifredatinda
“bilgi, habercilik ve iletisim araclar’” ele almirken Radyo, Televizyon ve Sinema Bolimii
miifredatindaysa “uygulamali yayincilik” 6n plana ¢ikmaktadir. Sosyal medya temel dersi kategorisinde
her iki boliim agisindan da gegerli olmak tizere dikkat ¢ceken bir nokta bulunmaktadir. Her iki bolim
miifredatinda da sosyal medya, mesleki agidan (Gazetecilikte habercilikle, Radyo, Sinema ve
Televizyondaysa yayincilikla) degerlendirilmektedir. Dijital medya temel dersi s6z konusu
oldugundaysa her iki boliim agisindan hem teknik (Dijital Gazetecilik, Dijital Haber Kurgusu, Dijital
Hikayecilik, Dijital Ortam Tasarlama vb.) hem de sosyolojik derslere (Dijitallesme ve Internet Kusagi,
Dijital Topluluklar, Dijital Kiiltiir, Dijital Vatandaslik, Dijital Kiiltiir, Dijital Bellek vb.) yer verildigi

goriilmektedir.

Tablo 4/2. Ders Isimlerinin Detaylandiriimast

Boliim Adi
Ders Ad1 Gazetecilik Radyo, Sinema ve Televizyon
Yurttas Gazeteciligi Dijital Veri Aktivizmi
Alternatif Medya Alternatif Medya Uygulamalari Alternatif Basin

Yeni Toplumsal Hareketler ve Medya
Internet Haberciligi
interaktif Gazetecilik

Multimedya Haber Yazimi

Internet Gazeteciligi Multimedya Uygulamalari




Akdeniz Iletisim Dergisi

Iletisim Fakiilteleri Miifredatinda Dijitallesme

Internet Haberciligi Uygulamalart
Internet Gazeteciligi ve Web Tasarimi
Internet ve Yeni Medya

Internet Gazeteciligi Uygulamalari

Multimedya Tasarimi ve Animasyon

Internet Radyosu
Internet Radyo Yaymciligt
Online Habercilik

Veri Gazeteciligi

Veri Bilimi

Veri Gazeteciligi

Medyada Veri Madenciligi
Veri ve Robot Haberciligi

Veri Gazeteciligi ve Dogrulama

Veri Bilimi

Bilgi ve Veri Okuryazarligi
Biiyiik Veri

Biiyiik Veri Gizliligi ve Giivenligi

Yeni Nesil Uygulamalar

Medyaya Yeni Yaklagimlar
fletisimde Yeni Egilimler

fleri Iletisim Calismalart
Enformasyon Teknolojileri ve Egitim
Robotik Gazetecilik

Drone Gazeteciligi

Bilgi Teknolojileri Kullanimi

Bilgi Teknoloji ve Araglari
Enformatik

Tasarimda Yenilik¢i Yaklagimlar
Multimedya Uygulamalari
Yenilikgi Video Tekinkleri

Ileri Web Uygulamalari

Tleri Tletisim Caligmalari
Etkilesimli Medya Tasarimi
Sinemada Yeni Yonelimler
Cagdas Film Teknolojileri
Dijital Girisimcilik ve Inovasyon
Destekleyici Teknoloji

E-Spor

E-Ticaret

Mobil iletisim Teknolojileri

Mobil Habercilik ve Yurttas Gazeteciligi
Mobil Uygulama Gelistirme
Mobil Ticaret

Tablet ve Mobil Gazetecilik
Podcast Yaymcilig

Transmedya

Transmedya Anlatilart
Transmedya Anlatim ve Oykii Gelistirme

Transmedya Anlatilar
Transmedya Calismalar1

Tablo 4/2’ye gore alternatif medya temel dersi, Gazetecilik Boliimii miifredatinda “Yurttas Gazetecilik”
adl1 bir habercilik alan1 olarak Radyo, Televizyon ve Sinema Boliimii miifredatindaysa “Dijital Veri
Aktivizmi ve Alternatif Basin” gibi benzer isimlerde oldugundan benzer igerige sahip olduklar
diisiiniilen genel bir adlandirmayla islenmektedir. Gazetecilik Bolimii miifredatinda genelde “internet
teknolojisine” yonelik teknik derslere yer verilitken Radyo, Televizyon ve Sinema Bolimii
miifredatinda “multimedya/coklu medya” on plana c¢ikmaktadir. Veri Gazeteciligi temel dersi,
Gazetecilik miifredatinda gelecegin gazetecilik araclarindan biri olarak degerlendirilen robot
teknolojisiyle Radyo, Televizyon ve Sinema Bolimii mifredatindaysa verilerin gizliligiyle
iliskilendirilmektedir. Yeni Nesil Uygulamalar temel dersi igerisinde benzer isimlerde oldugundan
benzer igerige sahip olduklar1 diisiinilen Gazetecilik Bolimii miifredatinda “Medyaya Yeni
Yaklasimlar, iletisimde Yeni Egilimler ve ileri Iletisim Calismalar1”, Radyo, Televizyon ve Sinema
Béliimii miifredatindaysa “ileri Web Uygulamalari, Sinemada Yeni Yénelimler ve Cagdas Film
Teknolojileri” gibi dersler bulunmaktadir. Mobil Iletisim Teknolojileri ve Transmedya adli temel ders
isimlerininse her iki boliim miifredatinda benzer isimlerde oldugu goriilmektedir. Tablo 3 ve Tablo 4/1-

4/2 ile ortaya konulan bulgular, ¢alismanin ikinci arastirma sorusunun detayli bir cevabini sunmaktadir.

4.4. Dijital icerikli Dersleri Veren Ogretim Elemanlarinin Unvan Bilgileri

Gazetecilik ile Radyo, Televizyon ve Sinema Bolimii miifredatindaki dijital icerikli dersleri veren
Ogretim elemanlarinin unvanlarina ait bilgiler Tablo 5 ve Tablo 6 ile verilmistir. Calisma kapsaminda
analiz edilen miifredat belgelerinde en az bilginin dersi veren 6gretim elemani ve dgretim elemaninin

unvaniyla® ilgili oldugunu sdylemek miimkiindiir. Degerlendirme yapilan her iki bdliim miifredatinda

3 Kullamlan unvan kisaltmalarmin bilgileri su sekildedir: Profesér Doktor (Prof. Dr.), Dogent Doktor (Dog. Dr.), Doktor Ogretim Uyesi (Dr.
Ogr. Uyesi), Arastirma Gorevlisi (Ars. Gér.) ve Ogretim Gorevlisi (Ogr. Gor.).
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dijital icerikli dersleri veren 6gretim elemanlarina dolayisiyla da unvan bilgilerine ¢cogunlukla yer

verilmedigi tespit edilmistir.

Tablo 5. Gazetecilik Boliimiindeki Dijital igerikli Dersleri Veren Ogretim Elemanlarinin Unvanlari

Ogretim Elemaninin Unvam

Ders Ad1 Universite Prof. Dog. PRSI Ars.  Gor./Ogr. _ .
Tiirit Dr. Dr.g Dr. Ogr. Uyesi Gésr. & Belirtilmemis ~ Toplam
. Devlet 2 5 11 1 21
Yeni Medya Vakif - - 7 1 12 57
Yeni iletisim _ Devlet 2 2 6 - 8 25
Teknolojileri Vakif - 1 2 2 2
Devlet 1 3 5 5 16
Sosyal Medya Vakif - 5 7 1 > 42
Devlet 2 9 13 8 23
Dijital Medya Vakif - 7 7 7 > 68
. Devlet 1 5 11 2 5
Alternatif Medya Vakif - 1 - - - 24
: . Devlet 1 1 16 2 15
Internet Gazeteciligi Vakaf N N 1 > 2 41
. e Devlet 1 2 7 1 7
Veri Gazeteciligi Vakif - - 1 - 3 21
. . Devlet - - 5 - 3
Yeni Nesil Uygulamalar Vakif - 1 7 1 - 14
Mobil iletisim _ Devlet - 1 2 1 - 6
Teknolojileri Vakif - - - 2 -
Transmedya Anlatilari Devlet . . - - 3 4
Y Vakif - - - - 1
Toplam 10 40 96 33 123 302

Gazetecilik Bolimii miifredatindaki dijital igerikli dersleri veren ¢ogu Ogretim elemaninin unvan

bilgisine ulasilamamaktadir. Dijital icerikli derslerin tiimiinde ilk sirada karsimiza ¢ikan unvan, “Dr.

Ogr. Uyesi” olmustur. Dr. Ogr. Uyesi unvanim Dog Dr. takip etmektedir.

Tablo 6. Radyo, Televizyon ve Sinema Boliimiindeki Dijital igerikli Dersleri Veren Ogretim Elemanlarmin

Unvanlari
Ogretim Elemaninin Unvam
Universite Prof. Dog. U Ars.  Gor./Ogr. - .
Ders Ad1 Tiirii Dr. Dr. Dr. Ogr. Uyesi Gor. Belirtilmemis ~ Toplam
. Devlet 1 4 7 2 25 65
Yeni Medya Valaf 2 3 11 2 8
Yeni iletisim _ Devlet 2 2 5 1 3 25
Teknolojileri Vakif 2 - 3 2 5
Devlet - 1 8 2 10 41
Sosyal Medya Vakif 1 2 9 2 6
Devlet 2 5 7 9 15 120
Dijital Medya Valaf 5 7 37 18 15
. Devlet - - 2 1 1 8
Alternatif Medya Vakif - 2 1 - 1
: e Devlet - - 4 1 4 16
Internet Gazeteciligi Vakif N 1 2 3 1
. - Devlet 1 - - - 1 7
Veri Gazeteciligi Vakif 1 > >
. . Devlet - - 1 1 - 7
Yeni Nesil Uygulamalar Vakif - 1 3 - 1
Mobil iletisim _ Devlet - - - - 1 3
Teknolojileri Vakif - - - 1 1
Devlet - 1 - - 7 11
Transmedya Anlatilar: Vakif " . 1 N 5
Toplam 16 30 103 47 107 303

Gazetecilik Boliimiinde oldugu gibi Radyo, Televizyon ve Sinema Boliimii miifredatinda da dijital

icerikli dersleri veren 6gretim elemanlarinin unvan bilgisine genel olarak ulagilamamistir. Tablo 6’da



Iletisim Fakiilteleri Miifredatinda Dijitallesme

gorildiigli lizere neredeyse her ii¢ dijital igerikli dersin birinde &gretim elemaninin unvan bilgisi
bulunmamaktadir. Derslerin her egitim doneminde farkli bir 6gretim elemani tarafindan verilebilmesi
ve/veya 0gretim elemaninin unvaninin degismesi bu bulguya ulasiimasindaki temel sebeplerden biri
olarak gosterilebilir. Radyo, Televizyon ve Sinema Boliimii igerisindeki dijital icerikli dersleri en fazla
Dr. Ogr. Uyesi unvanl 6gretim elemanlar1 vermektedir. Calismanin {igiincii arastirma soruna yonelik
olusturulan Tablo 5 ve Tablo 6 ile gosterilen bulgular arasinda hem Prof. Dr. hem de Ars. Gor.* ile Ogr.
Gor. unvanlarina yonelik bazi noktalara deginmek gerekmektedir. Her iki boliim miifredatindaki dijital
icerikli dersleri sayisal olarak en az veren unvan, Prof. Dr. olmustur. Diger yandan analizi yapilan her
iki boliim miifredatinda da dijital igerikli derslerde Ars. Gor. unvanl 6gretim elemanlar1 ve Ogr. Gor.

unvanli akademik personelin 6n plana ¢iktigini sdylemek gerekmektedir.

4.5. Dijital I¢cerikli Derslerin Teori-Uygulama Boyutu ve Zorunlu-Se¢meli Olma Durumuyla lgili
Bulgular

Caligma kapsaminda erisilen Gazetecilik ile Radyo, Televizyon ve Sinema Boliimii miifredatindaki
dijital igerikli ders dokiimanlarinin “teorik ve uygulama yonii, zorunlu ve segmeli olma durumu ile
sinifsal degerlendirmeleri”, Tablo 7, Tablo 8 ve Tablo 9 ile belirtilmistir. Elde edilen bulgular, dijital
icerikli derslerin ¢ogunun “teorik” oldugunu, miifredattaki ¢ogu dijital icerikli dersin “segmeli”
kategorisinde yer aldigini ve lisans egitim-6gretim siirecinde list donemlere/siniflara gegildikce dijital

icerikli derslerin niceliksel olarak arttigini gostermektedir.

Tablo 7. Dijital Igerikli Derslerin Teori ve Uygulama Boyutu

Boliim Adx Universite Tiirii Teori Uygulama Toplam
Devlet 177 53 230

Gazetecilik Vakif 50 22 72
Toplam 227 75 302
Devlet 98 40 138

Radyo, Televizyon ve Sinema Vakif 108 57 165
Toplam 206 97 303

Gazetecilik ile Radyo, Televizyon ve Sinema Boliimii miifredatinda {iniversite tiirii (devlet ve vakif)
fark etmeksizin teori derslerinin agirlikli oldugu tespit edilmistir. Tablo 7 ile belirtilen bulgular, her iki
boliimde de dijitallesmenin genel hatlariyla teorik olarak gerceklestigini gdstermektedir. Elde edilen bu
bulgunun sebeplerinden biri, tiniversitelerin dijitallesme siirecinde gerekli olan teknolojik arag¢ (fotograf
makinesi, bilgisayar, program lisanslar1 vb.) ve ortamlara (kurgu atdlyeleri, habercilik ve yaymcilik

alanlar1 vb.) sahip olamamasyla iliskilendirilebilir.

Tablo 8. Dijital Icerikli Derslerin Zorunlu ve Se¢gmeli Olma Boyutu

Béliim Ad1 Universite Tiirii Zorunlu Secmeli Toplam

4 Ars Gor. unvanina sahip yardime1 6gretim elemanlarinin 2547 say1li yiiksekogretim kanunu geregi derse girme zorunlulugu bulunmamaktadir.
Ars. GOr. unvanina sahip yardimci Ogretim elemanlari sadece ihtiyag duyulmasi halinde gorev yaptiklari dekanlik karariyla ders
verebilmektedir.
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Devlet 76 154 230
Gazetecilik Vakif 37 35 72
Toplam 113 189 302
Devlet 44 94 138
Radyo, Televizyon ve Sinema Vakaf 41 124 165
Toplam 303

Tablo 8 bulgularina gore, analiz edilen miifredattaki dijital igerikli dersler hem Gazetecilik hem de
Radyo, Televizyon ve Sinema bolimii miifredatinda genel anlamda “se¢meli” olarak yer almaktadir.
Elde edilen bulgular, sadece Gazetecilik lisans egitimi veren vakif iiniversitelerinde dijital igerikli
derslerin daha ¢ok “zorunlu” olarak bulundugunu gostermektedir. Dijital igerikli derslerin miifredatta
genel anlamda se¢meli olarak bulunmasi, siirecin lisans egitimi alan iiniversite 6grencilerine birakildigi
seklinde yorumlanabilir. Universite 6grencileri, egitimleri sonrasindaki meslek hayatlarinda ihtiyag
duyabilecekleri ve/veya ilgili olabilecekleri dijital icerikli dersleri kendi yonelimleriyle tercih
edebilmektedir. Tablo 7 ve Tablo 8 ile belirtilen bulgular, ¢aligma igerigindeki dordiincii arastirma

sorusunun cevabi niteligindedir.

Tablo 9. Dijital Icerikli Derslerin Gériildiigii Sinif Bilgileri

Boliim Ad1 Universite Tiirii ~ 1.Smif 2.Smif 3.Sumf 4.Sumf Toplam
Devlet 10 35 95 90 230

Gazetecilik Vakif 2 10 38 29 7
Toplam 12 45 133 112 302
Devlet 16 23 63 36 138

Radyo, Televizyon ve Sinema Vakif 5 23 92 45 165
Toplam 21 46 155 81 303

[letisim fakiiltesi biinyesinde bulunan Gazetecilik ve Radyo, Televizyon ve Sinema bdliimlerinde ilk yil
icerisinde genelde temel iletisim dersleri yer aldigindan {iniversite 6grencileri dijital igerikli derslerle en
az 1. sinifta tanmigmaktadir. Besinci arastirma sorusunun cevabina yonelik bulgulari iceren Tablo 9’a
gore, her iki boliim miifredatinda da en ¢ok dijital icerikli ders, 3. ve 4. sinifta bulunmaktadir. Elde
edilen bu bulgu, 6grencilerin mezun olma/mesleki alanlara dahil olma siireci yaklastik¢a miifredatta yer

alan dijital i¢erikli ders sayisinin arttigini gostermektedir.
Sonug¢

Nitel yontem icerisinde bulunan belgesel tarama tekniginin kullanildigi c¢alismada iletisim
fakiiltelerindeki dijital icerikli dersleri betimlemek amaclanmistir. Calismada, Tiirkiye ve Kuzey Kibris
Tiirk Cumhuriyet’inde lisans diizeyinde egitim veren ve ders igeriklerine ulagilabilen Gazetecilik ile
Radyo, Televizyon ve Sinema adli bolimler ile drneklem olusturulmustur. Calisma kapsaminda
Gazetecilik Boliimiinden 41, Radyo, Televizyon ve Sinema boliimiindense 61 miifredat igerisinde tespit
edilen 605 ders incelenmistir. Birinci arastirma sorusunun cevabini igeren bu bulgu, her iki boliimdeki

dijital igerikli ders sayisinin yaklasik oldugunu gostermektedir. Radyo, Televizyon ve Sinema Bolimii
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daha fazla tiniversitede yer almasina ragmen Gazetecilik Boliimiiyle benzer isimlerde oldugundan
benzer igerige sahip olduklar1 diisiiniilen dijital icerikli ders sayisina sahiptir. Dolayistyla Gazetecilik
Boliimiindeki dijitallesme siirecinin Radyo, Televizyon ve Sinema Boliimiine gore bir adim 6nde

gergeklestigi sdylenebilir.

Dijital icerikli ders sayisindaki yiiksek rakamlara ragmen her iki boliimde de gegerli olmak iizere 10
temel ders tespit edilmistir. Diger bir ifadeyle hem Gazetecilik hem de Radyo, Televizyon ve Sinema
egitiminde, dijitallesme siireci belirli dersler etrafinda sekillenmistir. Baslica temel dersler arasinda
“Yeni Medya, Yeni iletisim Teknolojileri, Dijital Medya, Sosyal Medya, Internet Gazeteciligi ve
Alternatif Medya” bulunmaktadir. ikinci arastirma sorusunu cevaplamaya yonelik elde edilen bulgular,

temel derslerin bir¢ok farkli isimle miifredat iceriginde yer buldugunu géstermektedir.

Dijital icerikli dersleri veren 6gretim elemanlarina yonelik gerceklestirilen analizlerde dikkat ¢ekici
bulgular elde edilmistir. Belgesel tarama gergeklestirilen ders forumlarinda en az bilginin 6gretim
elemanlariyla ilgili oldugu goriilmiistiir. Unvan bilgilerinin belirtildigi ders bilgi formlarina gore dijital
icerikli derslerden sorumlu &gretim elemani en gok “Doktor Ogretim Uyesi/Dr. Ogr. Uyesi” olan
akademisyenler yapmaktadir. Uglincii arastirma sorusunu cevaplayabilmek icin gergeklestirilen
analizlerde 6n plana ¢ikan bir diger bulguysa dijital icerikli dersleri en az “Profesdr Doktor/Prof. Dr.”
unvanli akademisyenlerin vermesidir. Bu durum, akademik alana yeni dahil olan 6gretim elamanlarinin
ve/veya O0gretim gorevlilerinin dijital ortam ve araglara daha fazla yoneldigi seklinde yorumlanabilir.
Nitekim “Ars. Gor.” unvanli 6gretim elemanlarinin dijital igerikli dersleri verme siirecindeki sayisal

bulgular1 da bu yorumu desteklemektedir.

Gazetecilik ile Radyo, Televizyon ve Sinema egitimindeki dijital icerikli dersler genelde “teorik” olarak
islenmektedir. Ayrica her iki boliimde de dijital icerikli derslerin ¢ogunlukla “segmeli” oldugu
goriilmektedir. Bu noktada, sadece Gazetecilik egitimi veren vakif {iniversitelerinde dijital igerikli
derslerin daha ¢ok zorunlu oldugu bulgulanmigtir. Calismanin dordiincii sorusunu cevaplayan bu
bulgular, ogrencilerin ilgi goOstermesi ve/veya ihtiyag duymasi halinde dijital icerikli derslere
yonelebildigini gostermektedir. Iletisim fakiiltesi 6grencileri, ilk yil hem mesleki hem de yakin
disiplinler igerisindeki temel dersleri zorunlu olarak dgrenmektedir. Ilerleyen yillarda (2. 3. ve 4. smifta)
secmeli ders sayisi artmaktadir. Calismanin besinci arastirma sorusunun cevabina yonelik elde edilen

bulgular, dijital igerikli derslerin en fazla 3. ve 4. sinifta en az ise 1. sinifta yer aldigin1 géstermektedir.

Belirtilenler dogrultusunda bu ¢alisma kapsaminda bazi 6neriler sunulmaktadir. Dijital i¢erikli derslerin
temel isimler igeriginde degil de Ozellestirilerek/ayr1 verilmesinin dijitallesme siirecine fayda
saglayacagi diistiniilmektedir. Boylece temel derslerde dijitallesmeyle tanisan 6grenciler, alanlariyla
ilgili yeni dijital ara¢ (drone, yeni nesil teknolojiler vb.) ve ortamlar1 (podcast, transmedya vb.) daha
yakindan tanima olanagi bulabilir (1). Segmeli dersler, miifredatta ders listelerinde yer alsa da belirli

kontenjanin doldurulmamasi halinde boliimler tarafindan agilmayan derslerdir. Bu sebeple herhangi bir
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Ogrenci, 0grenim siiresi boyunca ders listesinde yer alan dijitallesme igerikli se¢gmeli dersi/dersleri hig
secemeden de mezun olabilir. Dolayisiyla salt durum betimlemesi yapan bir ¢alisma disinda derinlikli
bir arastirma i¢in zorunlu dersler ile se¢meli derslerin farkli kategoriler halinde analiz edilmesi daha
uygun olabilir (2). Ote yandan zorunlu kategorisindeki dijital icerikli ders sayismin arttiriimasi (3) ve
uygulama alanlarina agirlik verilmesi gerektigi de (4) calisma kapsaminda sunulan diger onerilerdir.
Son olarak her iki boliim egitimine yonelik belirtilen Onerilerin yani sira konuyla ilgili yapilacak
caligmalar, Iletisim Fakiiltesi igerisinde bulunan Halkla iliskiler ve Reklamcilik gibi boliimler de dahil

edilerek daha genis bir kapsamda gergeklestirilebilir (5).
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Extended Abstract

Under this heading, “the purpose of the article, research questions, method information, conclusion and

discussion” information are included.

Purpose of Research
This study aims to define the digital courses in Journalism and Radio, Television and Cinema education
and to detail these digital courses from different angles. In other words, this study aims to conduct a due

diligence on the digitalization of Journalism and Radio, Television and Cinema education in Turkey.

Research Questions

This study seeks answers to the following 5 basic questions:

Research Question 1: In which universities are Journalism and Radio, Television and Cinema education

given and how is the numerical distribution of digital content courses according to universities?

Research Question 2: What are the names of the basic courses with digital content that stand out in

Journalism, Radio, Television and Cinema education?
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Research Question 3: What are the titles of the lecturers who teach digital content courses in Journalism

and Radio, Television and Cinema education?

Research Question 4: What is the “theoretical and practical” dimension of digital content courses in

Journalism and Radio, Television and Cinema education and how they are “elective and compulsory?”

Research Question 5: What is the distribution of digital content courses in Journalism and Radio,

Television and Cinema education according to classes?

Literature Review

Digitalization affects many areas of daily life as well as education, which is one of the basic social
dynamics. The digitalization of information necessitates the change and/or transformation of systems in
the field of education (Hegyes et al., 2017, p. 37). Especially with the prominence of the information
society/knowledge-based saciety, the use of various digital tools and methods in educational processes
is increasing significantly (Auricchio and Kaganer, 2015, p. 32). Digital education is an umbrella
concept that is an extension of online/remote/mobile/electronic education and is used to define the
learning approaches that have emerged to meet new needs with developing technology as a whole
(Bozkurt et al., 2021, p. 45). The point to note here is that digital education proceeds by articulating self-
defining components and new components can be added to this formula with the development of new
technologies (Park, 2011, p. 81). Digitalization in university education systems takes place in two stages.
In the first stage, the digital age has changed the ecosystem in which students are located and forced the
education system to rethink with the “internet,” which is a component of this transformation. In the
second stage, “improving learning (learning to learn) prevents the acquisition of knowledge” (Higher
Education in Digital Age, 2014, p. 7). In addition, in order for digitalization in the university curriculum
to be successful, it is necessary to provide information about the digital environment and tools to both

academics and students (McCusker and Babington, 2018, p. 4).

Methodology

In this study, where qualitative research methods were used, “Documentary Screening Technique” was
used in the data collection process. During the data collection process carried out by the researchers
between 1 November and 1 December 2021, 605 digital courses in the departments of Journalism (302
courses) and Radio, Television and Cinema (303 courses) were recorded and these courses were
analyzed with the “Documentary Scanning Technique.” The findings obtained were interpreted by

giving frequency tables.

Results and Conclusion

Although the Department of Radio, Television and Cinema is located in more universities, it has a
number of digital courses that can be considered equivalent to the Department of Journalism. Therefore,
the digitalization process in the Journalism Department is one step ahead of the Radio, Television and

Cinema Department. Despite the high figures in the number of digital courses, 10 framework/basic
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courses were identified to be valid in both departments. Major core courses include “New Media, New
Communication Technologies, Digital Media, Social Media, Internet Journalism and Alternative
Media.” Digital courses in Journalism and Radio, Television and Cinema education are generally
“theoretical”. In addition, it is seen that digital courses in both departments are mostly “elective.” Digital

courses are at most in the 3rd and 4th grade and at least in the 1st grade.
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Abstract

The COVID-19 pandemic has shown how vulnerable societies can be in the face of infectious diseases. The
outbreak of the pandemic has also demonstrated the importance of reliable information in managing the disease
and that false or fake news spreads as fast as the virus during the pandemic, posing a public health threat. In other
words, the pandemic was also accompanied by an infodemic, that can be defined as the excess and spread of both
true and false information. While societies™ need for reliable information and news consumption has increased,
news has played an essential role in informing and raising awareness during the pandemic. Accordingly, this
research’s primary concern is to critically analyse news about Turkey's first domestic COVID-19 vaccine
"Turkovac" in digital news media using the criteria of HealthNewsReview.org and the Vaccine News Preparation
Declaration prepared jointly by journalists, academics and public health experts. The research is based on a
qualitative and quantitative content analysis of the research data consisting of 502 news articles published between
January 1 and December 31, 2021, on 12 different newspapers and news sites. It was found that the news analysed
did not adequately and reliably convey information about the vaccine development process and the vaccine to the
public. While scientific data on the effectiveness of vaccines and the limitations of vaccine trials are not sufficiently
covered in the news, nationalist discourse has been observed to dominate the news. The findings of this study fill
the knowledge gaps in this under-examined research area.
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Oz

COVID-19 salgint bulasict hastaliklar kargisinda toplumlarin ne kadar savunmasiz olabileceklerini ortaya
koymustur. Pandeminin patlak vermesi, hastaligin yonetiminde giivenilir bilginin dnemini ve pandemi siirecinde
yanlig ya da yalan haberlerin viriis kadar hizli yayilarak halk saglig1 agisindan tehdit olugturdugunu da gostermistir.
Yani pandemiye, hem dogru hem de yanlis bilginin yayilmasi olarak tanimlanabilecek bir bilgi salgini (infodemi)
da eslik etmigstir. Toplumlarin giivenilir bilgi ve haber tiiketimine olan ihtiyact artarken, pandemi siirecinde
haberler bilgilendirme ve farkindalik yaratmada 6nemli bir rol oynamistir. Bu dogrultuda, bu arastirmanin temel
kaygisi, Tirkiye'nin ilk yerli COVID-19 asist "Turkovac" ile ilgili dijital haber medyasindaki haberleri
HealthNewsReview.org ve Tiirkiye’de gazeteciler, akademisyenler ve halk sagligi uzmanlarinca ortak olarak
hazirlanan As1 Haberleri Hazirlama Bildirgesi kriterlerini kullanarak elestirel olarak analiz etmektir. Arastirma,
12 farkli gazete ve haber sitesinde 1 Ocak ile 31 Aralik 2021 arasinda yayinlanan 502 haberden olusan arastirma
verilerinin nitel ve nicel icerik analizine dayanmaktadir. incelenen haberlerin as1 gelistirme siireci ve asiya iliskin
bilgileri kamuoyuna yeterince ve giivenilir bir sekilde anlatmadig1 bulgulanmigtir. Aginin etkileri ile ilgili bilimsel
veriler ve as1 caligmalarina iliskin limitler haberlerde yeterince yer almazken, haberlerde, milliyetgilik
soylemlerinin hakim oldugu gozlemlenmistir. Bu ¢aligmanin bulgulari, yeterince incelenmemis bu arastirma
alanindaki bilgi bosluklarini doldurmaktadir.
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Introduction

The media has proven to be an important tool in disseminating information about vaccines, raising
awareness, and motivating the public to make important decisions about health care (Catalan-
Matamoros & Pefiafiel-Saiz, 2019, p. 34). The COVID-19 pandemic, which we recently experienced
and which still reverberates, has once again demonstrated this characteristic of the media. As observed
worldwide, the COVID-19 pandemic also had humanitarian, economic, and social implications. Since
the pandemic, much attention has been paid to the social impact of COVID-19, particularly discussions
of the inequalities it has produced. Despite all the scientific developments and the widespread
availability and use of modern technologies in the world, the COVID-19 pandemic has brought to the
fore the question of how vulnerable societies can be to infectious diseases. Thanks to some measures
taken since the first outbreak, the epidemic has been partially brought under control. However, it has
been repeatedly stated by scientific circles that real and full control of the pandemic can be achieved
only with vaccines and their rapid, safe, and equitable distribution, access and use throughout the world.
The World Health Assembly [WHA], has recognized that providing comprehensive immunity to
COVID-19 is a ‘global public good’ (2020, p. 3). In addition to this, Amnesty International has
addressed the fundamental human rights issues arising from the development and distribution of

COVID-19 vaccines under four headings (2020, p. 4). They can be summarized as follows:

1. Concerns about "vaccine nationalism™ and "intellectual property rights" that could lead to

unequal distribution of vaccines around the world.

2. Inadequate quantity and lack of accessibility of vaccines in countries and the challenges

national health systems face.
3. Affordability and issues relating to the pricing of COVID-19 vaccines at the national level.

4. Concerns about clinical trials, mandatory vaccination schedules, and some people's

opposition and refusal to vaccinate.

One of the most important factors that can affect the equitable distribution of vaccines on a global scale
is who conducts vaccine research, where it begins, what priorities are set, and how it is funded. In
addition to efforts to develop treatments for COVID-19, there are more than 100 early- and preclinical-
stage vaccines and 10 clinical-stage vaccine trials in the first three months of the pandemic (Nuffield
Council on Bioethics, 2020). The World Health Organization [WHQO],  which monitors and reports
vaccine development studies worldwide, reports that 194 vaccine studies are in the preclinical phase and
132 are in the clinical phase as of November 2021. The drug development process, which is very costly,
is patented to allow companies to protect their income during the patent term, recoup their research and

development costs, and hedge against economic risks. Since March 2020, numerous tests, drugs and
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vaccines have been developed that can be used for diagnosis and treatment COVID-19 (The World
Health Organization, 2021).

Particularly given that underdeveloped countries lag behind in accessing sufficient quantities of
vaccines, the importance of producing COVID-19 vaccines within national borders has become
apparent. Vaccine trials in Turkey, whose history is actually quite old but has slowed since the late
2000s, have gained momentum with the COVID-19 outbreak. Recognizing the importance of vaccines
in managing the pandemic, multicentre vaccine development studies, which include Selcuk University,
Istanbul University - Cerrahpasa, Uludag University, Sakarya University, Pendik Veterinary Control
Institute, Scientific and Technological Research Council of Turkey [TUBITAK], Marmara Research
Centre (MAM), Vetal inc. (TUBITAK, 2020), have been initiated in Turkey, along with vaccine trials
that are rapidly increasing around the world. Turkovac is the first domestic vaccine developed in Turkey
against COVID-19. The first studies with the vaccine began in April 2020, and after Phase 1 and Phase
2 studies, Phase 3 studies began in October 2021. In December 2021, the vaccine was included in the
COVID-19 vaccine administration process and offered as an alternative to other vaccines already
available (Usul, 2021).

With the domestic vaccine trials, an intense flow of information about the vaccine has begun in the
media, while at the same time society's need for reliable information about vaccines and news
consumption has increased. In this context, there is no denying the importance of sensitive, responsible,
impartial, reliable, and accurate news production in the reporting of vaccines and immunizations, which
has become even more important with the global spread of the deadly COVID-19. As vaccines against
COVID-19 begin to spread, people consuming the news around the world on a daily basis are forced to
deal not only with the disease outbreak, but also with an excessive amount of information. It is widely
recognised that vaccines are one of the most effective methods of preventing disease, and a major
achievement in the fight against the pandemic has been the rapid and successful development of various
vaccines against COVID-19. However, the process of developing vaccines against the novel coronavirus
is accompanied and threatened by an infodemic (Rathore & Farooq, 2020, p. 162), i.e., dissemination of
an excessive amount of both accurate and inaccurate information. In the context of the development of
Turkey's first COVID-19 vaccine, Turkovac, the news media played a key role in disseminating an
excessive amount of information. Since accurate and objective health news is crucial during a period
declared as a pandemic, the analysis of news about vaccines disseminated in large quantities to the public
during this period assumes great importance, as people have a need and search intensively for

information about vaccines, which are considered the most important remedy against this disease.

In this context, the main objective of this research is to analyse and critically evaluate the digital news
about "Turkovac", Turkey's first domestic COVID-19 vaccine, using criteria we developed in light of
the Health News Review and Vaccine News Preparation Declaration criteria, which provide a useful

framework for evaluating health-related news reports in terms of its content and ethics released by
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different industries and platforms. To achieve the research objectives, this study poses several questions:
What are the main features of the news about Turkovac published in the online media in Turkey? what
are the most common themes that appear in these news, and to what extent does the news provide
sufficient and reliable information and meet the criteria referred to in the study? The study, based on a
qualitative and quantitative content analysis of 502 news articles from 12 different newspapers and news
sites, seeks to understand what type of information is included and what types of discourse are
foregrounded in the news content about Turkovac and the vaccine development process, and to what

extent the vaccine-related news meets the established criteria.

This paper briefly outlines the background of the COVID-19 vaccine development studies in the world
in general and in Turkey in particular by describing the phases of the Turkovac vaccine. Having
highlighted the role of COVID-19 vaccines in the fight against the pandemic, the increased need of the
public to receive information about vaccines was discussed. General ethical rules and criteria for health
journalism and vaccine-related news are then evaluated and their importance in the context of preventing
the simultaneous dissemination of exaggerated, inadequate, inaccurate, biased, and unnecessary
information in the fight against the pandemic is discussed. Following that the choice of methodological
approach and detailed information about the research sample are provided. Lastly, after a detailed
analysis of the data, concluding remarks and suggestions for possible new directions are made for
scholars interested in this area of research.

1. Background of COVID-19 Vaccines Development Studies in the World and Turkey

Vaccine production in Turkey was centralized with the Refik Saydam Hygiene Institute established in
1928. Since the 1940s, the institute has produced many different types of vaccines, such as those against
typhoid, dysentery, cholera, plague, meningococcus, staphylococcus, pertussis, brucellosis, influenza,
rabies, tuberculosis, tetanus, diphtheria, scarlet fever, mixed vaccine, typhoid, smallpox, and influenza
(Sacaklioglu et al. 2003, p. 19). The facility that supplies Turkey's vaccine needs has also exported
vaccines to various countries. Due to the decline or complete disappearance of the diseases, the
production of typhoid vaccine was stopped in Turkey in 1971 and smallpox vaccine in 1980, and many
vaccines can be purchased if needed. However, in the 2000s, it has been observed that there has been a
partial resurgence of interest in vaccine production in Turkey. In 2009, a combination of five vaccines,
namely diphtheria, pertussis, tetanus, Hib, and polio, was purchased; packaging and injector filling
technology was brought to Turkey. Quadruple-mix vaccines and pneumonia vaccines followed in 2011,
and gradual antigen production of tetanus and diphtheria vaccines in Turkey is planned for 2015. Full
domestic production of antigens was expected in 2019, but studies have not yet been completed
(Teyit.org, 2020). No licensed vaccine has been produced in Turkey since 1998, when vaccine

production was stopped at Refik Saydam Public Health Institution (Okyay, 2020, p. 245).

With the COVID-19 pandemic, experimental research on vaccine development has accelerated both in

Turkey and worldwide.Different types of vaccines against COVID-19 infection have been developed.
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The first of the vaccine types developed is an inactivated vaccine, which contains an inactivated virus
that does not cause disease but does elicit an immune response. Other types include: Vaccines that
contain attenuated viruses that do not cause disease but elicit an immune response; protein-based
vaccines that use protein fragments that mimic the structure of the virus to safely elicit an immune
response; viral vector vaccines, which use non-violent viruses carrying RNA fragments of the virus to
elicit a safe immune response; and m-RNA and DNA vaccines, a state-of-the-art approach that uses
genetically engineered RNA and DNA fragments to produce proteins that themselves elicit a safe

immune response (World Health Organization, 2022a).

Vaccine development studies consist of different phases in which preclinical and clinical studies are
conducted. Preclinical studies include laboratory and animal studies, including research and
development studies. While it typically takes ten years to develop, test and license a new vaccine, this
process has been quite rapid for COVID-19 vaccines. The clinical trial phase typically consists of four
human phases in which human participants or groups of humans are studied for health effects. These
can be categorized as follows (Okyay, 2020, pp. 228-230):

Phase 1: Phase 1 studies are the first phase of a clinical trial. They are not intended to treat or
prevent a disease, but to determine whether the product being studied is safe for humans (e.g.
to determine a safe dose range and to identify side effects). The number of people invited to this
phase is very small; usually it is between 20 and 80 people, with about 30 people. Usually these
are healthy volunteers, sometimes patients.

Phase 2: In the second phase of clinical testing, the safety of a potential treatment and, at the
same time, its efficacy are further investigated. Typically, 100 to 300 people participate in the

trial to determine if the treatment is safe and effective for treating a condition.

Phase 3: Phase 3 clinical trials begin when previous studies show that a treatment is safe while
promising the expected effect. They usually include several hundred to several thousand
participants from phases 1 and 2 and are often spread across different hospitals and countries.
By comparing the intervention to other standard or experimental interventions, the goal is to
monitor adverse effects and gather information that will allow the intervention to be used safely.
If these studies show that a product (drug, vaccine) is safe and effective, manufacturers can

apply for approval.

Phase 4: Post-marketing studies to identify additional information, including the risks, benefits,
and optimal use of the product. These studies are designed to monitor the effectiveness of the
community-approved intervention and to collect information on any adverse events associated

with widespread use.

Looking at the COVID-19 technologies for vaccine production, five vaccines that have entered the first

phase of vaccine studies are produced using three different methods. These methods are: inactive
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vaccines, viral vector (adenovirus) vaccines and messenger RNA (mRNA) vaccines. Inactivated
vaccines are produced using traditional methods. By decaying and neutralizing the virus, our immunity
is stimulated without harming our bodies. The long-term effects of inactivated vaccines can be discussed
more clearly compared to other vaccines. Since they contain dead viruses, they are considered safer in
the first phase. They can be stored at 2-8°C. The production of inactivated vaccines is more difficult and
slower than others. According to the results of the interim evaluation of the phase Il trials conducted in
Turkey, the efficacy of the vaccine was reported to be 91.25%. Sinovac vaccine belongs to this class
(Republic of Turkey Ministry of Health, 2022). Viral Vector (Adenovirus) Vaccines use a virus that has
been modified. A virus that causes flu-like illness (adenovirus) is supported by the coronavirus protein
after genetic intervention, and it is aimed to create immunity in humans. These vaccines, like Zika, have
long been in phase Il against viral diseases like chikungunya. Although the microorganisms in the
vaccines are alive, they cannot cause disease in humans because they are weakened. The advantage is
that they can be stored at 2-8°C, that is, in routinely used vaccine cabinets. It is one of the new
technologies for the development of vaccines. Sputnik-V and Oxford/AstraZeneca vaccines (AZA-
1222) fall into this category (Republic of Turkey Ministry of Health, 2022). Messenger RNA vaccines
(mRNA) use lab-produced mRNA to teach cells of the human body how to produce a protein that
triggers an immune response in human bodies (Centers for Disesase Control and Preventation, 2022).
MRNA takes part in protein synthesis, which is produced naturally in our body. The mRNAs produced
artificially in the laboratory aim to warn us against the virus by working like our own mRNAs. These
molecules are then destroyed like our own molecules and thrown out of the body. These vaccines are
vaccines that have been produced similarly to the technology that has been studied with personalized
immunotherapy methods for the treatment of many diseases, including cancer, for 25 years. The biggest
disadvantage of these vaccines is that the Biontech/Pfizer vaccine (BNT-162b2) can be stored at -70°C,
and the Moderna vaccine (MRNA-1273) at -20°C. Biontech/Pfizer and Moderna vaccines fall into this
category (Republic of Turkey Ministry of Health, 2022).

Vaccine development studies on more than 10 centre are still being conducted in Turkey, supported by
the presidency of the Health Institutes of Turkey (TUSEB) and the Scientific and Technological
Research Council of Turkey (TUBITAK). These studies are conducted in institutions/organisations such
as Erciyes University, Hacettepe University, Marmara University, Y1ldiz Technical University, Ataturk
University, Akdeniz University and Nanography Nano Technology Inc. (Agag, 2021). Turkovac is the
vaccine against COVID-19 developed in Turkey in collaboration with the TUSEB and Erciyes
University (see TUSEB, 2021). The vaccine Turkovac is produced in the same way as Sinovac, namely
by the inactive method. In the inactive method, known as the traditional method, the virus is fragmented
and inactivated, and immunity is stimulated without harming the human body. The production of such
vaccines is more difficult and slower than others (Agag, 2021). The following graphic provides detailed

information on the timeline of the development of the Turkovac vaccine.
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2. Health News Review and International Guideliness for Evaluating Health News Reporting

After emphasizing that COVID-19 vaccines are the only and most effective means of fighting the
pandemic, the public's need for information about available vaccines has increased. Ethical principles
that must be followed in health journalism in general, and vaccine news in particular, to prevent an
infodemic in the fight against the pandemic guided us in the analysis part of our study. The general aims
of health communication can be summarized as meeting the need for health information, providing
accurate health information, creating health awareness, building/improving health literacy. It also
addresses more specific issues such as recognizing the right to health as a sick or healthy person and
raising awareness on this issue, making the attitudes and behaviours of sick and healthy individuals
more positive, protecting the right to live in a healthy environment. This brings us to the general
definition of health communication. The concept of health communication can be defined as "the type
of communication required in the field of health" in the most general sense (Yiiksel, 2018, pp. 15-16).
Health communication is defined by the Society for Health Communication [SHC], as the science and
art of communicating to promote the health and well-beings of individuals and societies (2017). In
addition to these general descriptions characterizing health communication, the foreign literature is
primarily concerned with the questions of what qualified health journalism should look like, the ethical
principles in health journalism, the applicability of these principles, what obstacles stand in the way of

this functioning and what an ideal health journalism should look like.

Health journalism is defined by Paul et. al (2021) as the dissemination of medical and health related
information and issues in various types of media. The most important tasks of health journalism include
health education, raising public awareness of health and health consciousness and the topics of health

news can be listed as new discoveries in the field of medicine, developments in the health sector, the



Evaluation of Digital News about the COVID-19 Vaccine Turkovac in terms of Health Reporting Criteria

course of common diseases in the country and the world, and legal regulations in the field of health
(Kaya, 2018, p. 334). As noted by Paul et. al (2021, p.357) the field of interest of health journalism
primarily includes coverage of health related news and information, “medical research and its
publication, and health policies, programs, and their criticism, involving both print and digital media”.
In addition, Kaya (2018, p. 335) states that health journalists have both journalistic and public health
responsibilities, i.e., due to the functions and scope of health journalism, they have a special
responsibility to ensure public trust and health in addition to timely, accurate, and reliable reporting. In
a similar vein, Paul et. al (2021, p. 357) also observe that health journalism not only helps influence
people's health behaviours, but also has a great impact on the “global public health scenario” as
insufficient or exaggerated and misleading reporting poses a significant “public health threat”.
Moreover, according to the Members of the Association of Health Care Journalists [AHCJ]), journalists
have a special responsibility when reporting on health and medical issues; this responsibility stems from
the role of journalists as watchdogs who hold the powerful accountable and give voice to the
marginalized, disadvantaged and voiceless groups (A Association of Health Care Journalists, 2022).

There are some regulations and ethical rules that are applied worldwide to provide the public with correct
information about health and to eliminate the ethical problems in its functioning and operation. The
health reporting guidelines prepared by PressWise on behalf of the World Health Organisation were
adopted as an official code by the WHO's European Health Communication Network [EHCN] in 2000
(Kaya, 2018, p. 338). EHCN describes its purpose as firstly, “to recognize and promote awareness of
the importance of health communication”; secondly, “to involve communication professionals more
deeply in the health sector and improve the relationship between health professionals, governments and
the mass media”; thirdly, “to make available through the media health information that is ethically and
scientifically sound, relevant to current health concerns, reliable and understandable by target
audiences” (World Health Organization, 1998, pp. 2-3). The Association of Health Care Journalist has
also published a policy statement for health journalism in the United States and around the world
emphasizing that journalists should bear some responsibility when reporting on health-related issues.
The list of responsibilities Includes but not limited to avoiding vague and sensational language, fully
disclosing the risks and benefits of treatment, clearly stating and explaining the significance and
meaning of outcomes, and involving and consulting independent experts (see Association of Health
Care Journalist, 2022). In addition, the Guide to Science and Health Communication, one of the guides
in this area, is also a joint effort of the Royal Institute of Great Britain, the Social Issues Research
Institute, and the Royal Society (Kaya, 2018, p. 337- 338). There are guides for health journalists in the
U.S., U.K,, Australia, and Canada that include information on what topics to cover, why, and how to
cover them when reporting on disease (Kaya, 2018, p. 339). Among the principles that guide our

evaluation of the news in our study is the Checklist for Accuracy, Balance, and Integrity from the
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HealthNewsReview.org organisation in the United States, which includes recommendations for health

journalism to consider when producing health news stories (Kaya, 2018, p. 339).

According to the information on the website of HealthNewsReview.org, it is a project founded by Gary
Schwitzer, which was launched in 2006. The project grew to a team of about 50 people who assessed
the daily health coverage of major U.S. news organizations. In addition, in 2015, the project began
reviewing health-related press releases from industry, medical journals, hospitals, academic medical
centers, and others. In its first year of existence, the project won several journalism industry awards -
the Mirror Award, which honors those who "hold up a mirror to their own industry for the benefit of the
public, and the Knight-Batten Award for Innovations in Journalism HealthNewsReview.org
(HealthNewsReview.org, 2022a).

The HealthNewsReview.org team evaluates health journalism, advertising, marketing, public relations,
and other messages that can influence people, and provides criteria for consumers to evaluate these
messages themselves. One of the key principles the project believes in is that improving the quality and
flow of health messages and information to consumers can be an important step toward meaningful
health reform (HealthNewsReview.org, 2022b). The criteria established by HealthNewsReview.org
consists of 10 different elements that all health news (press releases) should contain. They believe that
the criteria address the fundamental issues that people need to know about health interventions - and
how/if they matter to their lives. People need this information to form an opinion about these
interventions. HealthNewsReview. org believes that it is possible that some health messages may not
meet all of these criteria at once, and that it may be impossible or inappropriate for a health story/health
message to meet all of the criteria. In this case, the Group states that it does not consider certain criteria
to be applicable in some cases (HealthNewsReview.org, 2022c). The ten criteria developed by

HealthNewsReview.org. are as follows:
1. Does the story adequately discuss the costs of the intervention?
2. Does the story adequately quantify the benefits of the intervention?
3. Does the story adequately explain/quantify the harms of the intervention?
4. Does the story seem to grasp the quality of the evidence?
5. Does the story commit disease-mongering?
6. Does the story use independent sources and identify conflicts of interest?
7. Does the story compare the new approach with existing alternatives?
8. Does the story establish the availability of the treatment/test/product/procedure?
9. Does the story establish the true novelty of the approach?

10. Does the story appear to rely solely or largely on a news release?
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In Turkey, a group of academics, journalists, nongovernmental organisations, public health workers,
and citizens who draw attention to the importance of properly informing society about vaccines through
the media have produced the "Declaration on Vaccine News Processing" with a pluralistic process and
a common understanding of how vaccine news should be processed. This declaration was made
available on asibildirgesi.org and an open call was made to the community. The declaration highlighted
17 points that should be considered when preparing vaccine news. The content of these points consists
in summary of the following: the importance of public health in news content production, The role and
responsibility of public administrations in providing transparent information to society, the importance
of herd immunity, informing the public about the possible side effects of vaccines, including information
based on scientific evidence and expert opinion. Moreover, according to the declaration, the content of
the news should be clearly stated, be impartial and not arouse suspicion; the language used should be
simple and understandable, avoiding exaggerated expressions that can cause anxiety and fear; the
reliability of the scientific information contained in the news should be guaranteed; content that leads to
racism, exclusion, and discrimination should be avoided, and language that protects health care workers
should be used (asibildirgesi.org, 2022).

3. Methodology

In accordance with the stated aim of the study to gain an in-depth understanding of the main
characteristics of news about Turkovac published in online news media, the most common themes that
appear in these news, and whether online news about the Turkovac provides sufficient and reliable
content in relation to health reporting criteria, a qualitative and quantitative approach based on content
analysis of the data seemed most appropriate. Content analysis is the analysis of texts, which may be
based on a quantitative or qualitative approach, or both, to “quantify and analyse the presence, meaning,
and relationships of words and concepts” and then draw conclusions about the content of messages
(Devi, 2009, pp. 1-2). The content analysis of the two approaches applied in this study provided us with

a categorization and classification of the communication content as well as the frequency of key words.

For the selection of newspaper and news sites, the list published by alexa.com was used as a guide.
Seven newspapers and news sites representing the online news media (Ensonhaber.com,
Hurriyet.com.tr, Milliyet.com.tr, Sozcu.com.tr, Haberturk.com, Yenisafak.com, Sabah.com.tr) were
selected for analysis because they are among the 50 websites with the most interactions in Turkey,
according to alexa.com data. Five other newspaper and news sites (Evrensel.net, Cumhuriyet.com,
Birgun.net, Gazeteduvar.com, Yenicaggazetesi.com) were also included to represent the opposition and
alternative press; thus, a total of 12 newspapers and news websites constituted the sample of the research.
From the above newspapers, news published between January 1 and December 31, 2021 was retrieved
through the Interpress news agency and searched using keywords such as “domestic vaccine”; “national

vaccine” and “Turkovac”. Repetitive and out-of-context articles were eliminated from the 690 news

items, and a total of 502 news articles were analyzed using content analysis based on criteria we
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developed using Health News Review and the Vaccine News Preparation Declaration criteria. Each
news was coded separately by the researchers using a coding scale. The coding scale used in the analysis
of the news was created by the researchers, revised several times after the initial evaluation, and given
its final form. To increase reliability, each of the three researchers coded 15 news separately. Then,
Krippendorff’s (2004, p. 241) alpha statistic, which indicates the agreement between two or more coders,
was used for intercoder reliability, and accordingly, o = 0.95 was obtained. The data were analyzed
using the SPSS 22 program. The criteria that helped in news analysis, developed with the help of Health
News Review (HealthNewsReview.org) and the Vaccine News Preparation Declaration

(https://asibildirgesi.org), can be stated as follows:

1. What issues/themes are mentioned in the news about the process of domestic vaccine

development?

2. Whose views are reflected in the news and on which sources is the news mainly based?
3. Is there prior knowledge about vaccines?

4. How the news about Turkovac looks like (supporters, against/critical, neutral, uncertain)?

5. Does the news adequately address the cost of developing a vaccine (funds earmarked for

vaccine research and development)?

6. Does the news adequately address the evidence of vaccine effectiveness? (What are the
limitations of the existing studies/research on Turkovac? /Was the study conducted on only a

few people? /Was the study conducted within a short period of time?)
7. Does the news provide adequate information about the potential harms of the vaccine?

8. Did the news mention whether the domestic vaccine was discussed at scientific meetings or

with experts?

9. Does the news contain a commercial concern, false and sensational information about the

domestic vaccine?
10. Is Turkovac compared to other available vaccines/alternatives in the news?

11. Does the news address the availability of the vaccine (ongoing phases of the vaccine,

including the time needed to complete the phases and market the vaccine)?
12. Does the news emphasise national feelings and universal values regarding Turkovac?

These main criteria and their sub-criteria which facilitate the elaboration and interpretation of the main
criteria formed the basis for the coding guide used in the content analysis. The research object is limited
to the news about Turkovac published in 12 digital news media in Turkey. The study sample consists of

12 news sites selected from both traditional media digital news sites and alternative media news sites.
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The study is limited to news in the one-year period between January 1 and December 31, 2021, the date

the Turkovac studies began.
4. Findings

Analysis of the data revealed that June, September, October, and December are the months with more
than 50 reports each, with October being the month with the most reports among these months with 165
reports. In contrast, February, July, August, and November are the months with 50 or less reports per
month; November, with 14 reports, and February, with only one report, are the two months with the

least reports among these months (see Graphic 1).

165

Feb. Jun. Jul. Aug. Sept. Oct. Nov. Dec.

Graphic 1. Distribution of News by Month

Looking at the distribution of news by media, Habertiirk and Sabah were the media that published the
most news, with around 100 news items each, while Hiirriyet and Milliyet followed these newspapers
with around 60 news items each. In the other eight (8) newspapers, Sozcii, Yenisafak, Ensonhaber,
Cumbhuriyet, Yenicag, Evrensel, Gazete Duvar, the number of news items varied between 40 and 10 for
each of them. The least news was published in Evrensel and Gazete Duvar, the opposition newspapers.
In other words, while Habertiirk and Sabah of the mainstream media were the channels in which most
news was published, opposition newspapers such as Evrensel and Gazete Duvar were the channels in
which the least news was published (see Graphic 2).
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The analysis of the data identified eight themes, which are listed in the table above. As shown in the

table, the majority of news, 89.4%, included information about the different phases and the process of

administration of the vaccine. Following that, the emphasis on the importance/necessity of herd

immunity appeared as the second theme with a share of 64.7%. The other three common themes that

have appeared on the data, including information on variants of the virus, including statements and

opinions of the Scientific Committee on reporting and naming of the vaccine, have a low percentage of

less than 15%. Comparison among available vaccines, inclusion of the presidential statement in

reporting, and mention of vaccine contribution to the economy are three other common themes identified

in the data analysis. However, when looked at the percentages, these three themes are between 5 and 10,

meaning they appeared less frequently in the news (see Table 1).

Table 1. Themes Identified by the Data Analysis

Identified Themes F %
Mention of the different phases and the process of administration of the vaccine 443 89.4
Emphasis on the importance/necessity of herd immunity 325 64.7
Information about variants of the virus 70 13.9
Including the statements and opinions of the Scientific Committee 59 11.8
Naming of the vaccine 57 11.4
A comparison among available vaccines 50 10
Including the statement of the President 41 8.2
Mention of the contribution of the vaccine to the economy 25 5

When we analyzed who is the main actor in the news, in other words, who speaks in the news, the data

shown in Figure 3 below emerged. Looking at the table, Minister of Health Fahrettin Koca and the

official of the Ministry of Health appear as the most important spokespersons of the news with 48.2%.
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Followed by scientists and experts, whose frequency of appearing as main actors in the news is quite
low at 22.3%. After the scientists and experts, who have the second highest percentage of spokespersons
in the news, although it is far behind that of the ministers of health, follow the president/government
official, the team that developed the vaccine, an ordinary person, a professional organization, the
opposition, and others, whose percentage ranges from 10% to 0.6%. The analysis shows that Health
Minister Fahrettin Koca and officials from the Ministry of Health are the main actors in the coverage of
the COVID-19 vaccine "Turkovac," while professional organizations, unions, and opposition are the

groups whose voices and opinions are less heard in the news (see Table 2).

Table 2. The Main Actor in the News

Who speaks in the news? F %
Minister of Health Fahrettin Koca and Official of the Ministry of Health 242 48.2
Scientist and Experts 112 22.3
President/Government Official 50 10
The Team That Developed the Vaccine/TUSEB 46 9.2
An Ordinary Person/ People 16 3.2
Professional Organization-TTB, Union 5 1
Opposition 3 0.6
Other 30 5.2
Total 502 100

As shown in Figure 4 below, the analysis of the origin of the news showed that the vast majority of the
news, i.e. 76.9%, came from the news agency. Social media content such as statements made by the
Minister of Health on social media or tweets by the President about vaccines, accounted for the second
highest percentage as a source of news at 22.3%. While the source could not be identified in 8.2% of
the news, the percentage of news in which the source was a reporter was 4.4%, the percentage of news
in which the source was an ordinary person/ people was found to be 3.2%, and the percentage of news

in which the source was coded as other was 0.8% (see Table 3).

Table 3. Origin of the News

Origin of the News F %
News Agency 386 76.9
Social Media 112 22.3
Not Specified 41 8.2
Reporter 22 44
An Ordinary Person/ People 16 3.2
Other 4 0.8
Total 502 100
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Another phenomenon we focused on in analysing the data was understanding and disclosing the attitude
of the news toward the vaccine. We assessed and evaluated the content of the news to understand the
extent to which the news was neutral, supportive, critical, or oppositional. The vast majority of news
reports, 88%, favoured the vaccine. Oppositional and critical opinions about the vaccine accounted for
only 3%, and the neutral, unbiased, or impartial stance was held by only 9% (see Graphic 3). This
analysis shows that the reporting on Turkovac is far from one of the ethical rules that must be followed,

especially in reporting on health-related issues, namely to be impartial and objective.

Neutral %9

Against / Critical
%3

Supportive %88

Graphic 3. The Attitude of the News Towards the Vaccine

To gain further insight into the coverage of Turkovac in the digital news media, the data analysis also
revealed the following characteristics of the news reports. In 99.4% of the news (497 news), there was
no information about the cost of the vaccine. In 83.1% of the news (417 news), it was emphasised that
it was a "domestic and national™ vaccine. Only 24.9% of the news (125 news) included a discussion of
the scientific evidence on the effects of the vaccine. 75% (377 news) included no such discussion. Only
4.2% of the news (21 news) included a discussion of the effect of the vaccine is limited; no such
discussion is found in 95.8% (481 news). Half of the news, that is, 51% (256 news), included information
about the sample of the study conducted related to the vaccine. In 31.5% of the news (158 news), there
was information about the duration of research conducted in connection with the vaccine, but in 68.5%
of the news (344 news), there was no such information. While 11.6% of the news (58 news) mentioned
possible harms and side effects of the vaccine, 88.4% (444 news) did not. 40.6% of the news (204 news)
included expressions appealing to national feelings, such as "our own vaccine, our own weapon"; "our
own vaccine is our own power"; "Turkey producing its own vaccine will strengthen its hand in the fight
against the pandemic"; "support our domestic vaccine, let our own assurance against the epidemic
become concrete"; "this is the pride of our nation, this pride belongs to our nation", etc.). However,
59.4% (298 news) included no such nationalistic statements. Only 13.5% of the news (68 news)
mentioned the vaccine as a universal value and service to humanity, and only 12.7% of the news (64
news) compared Turkovac with other available COVID-19 vaccines. 46.8% of the news (235 news)
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included information about the availability of the vaccine (when the phase studies will be completed,
how long it will take for the vaccine to reach the market and when it will be used, etc.). 53.2 % of the
news (267 news) did not include such information. 88.8% of the news (446 news) were based on a single
source statement or bulletin. Only 11.2% of the news (56 news) included more than one source and

statement from different people.
Conclusion

The SARS-CoV-2 virus, the causative agent of COVID-19 disease, has struck 228 countries worldwide
in the last two years, infecting more than 500 million people and killing more than 6 million (WHO,
2022b). During the pandemic, social media was the main area for the spread of misinformation and
disinformation. This situation, called infodemi, has almost similar effects to the damage caused by the
pandemic. According to the first international survey conducted in relation to COVID-19, most people
indicated that they had encountered incorrect information about COVID-19 on social media, and, on the
contrary, a positive correlation was found between following news sources and the presence of correct
information about the pandemic (Nielsen et. al., 2020). Vaccine information has been observed to be
disseminated via social media during the introduction of COVID-19 vaccines, while social media has
increased public distrust of vaccine safety (Wilson and Wiysonge, 2020; Lewandowsky et al., 2021).
For this reason, reaching reliable news in the news media has also become more important. Despite the
widespread use of social media today, traditional media (television, radio, and print) remain an important
link between public health officials and the public. Keeping journalists regularly informed and
supporting their information needs on vaccine safety issues and concepts can help reduce sensational
reporting (WHO, 2020).

In the pandemic phase, when lack of information and uncertainty about vaccines increase, the media
play an important role as an intermediary between public health authorities and the public in
disseminating accurate and reliable information about vaccines. The Digital News Report published by
the Reuters Institute in 2021 also showed that during the pandemic, trust in traditional news centers and
the need for reliable news sources increased compared to social media. According to the report, while
social media use is increasing in Turkey, trust in social media messages has decreased (Newman &
Flecher, 2021). As COVID-19 changes the need for news, access to news, and trust in news, achieving
reliable news in the news media has become important both as the pandemic has progressed and as
vaccination rates have increased. While the media play an important role in providing accurate
information about developments in situations where risk communication becomes important, such as
pandemics, regularly briefing journalists and supporting their information needs on vaccine safety issues

and concepts will help avoid sensational reporting (WHO, 2020).

This study aims to analyze the news about domestic vaccine Turkovac in digital media in Turkey in

terms of content and ethics and critically evaluate the news. The study includes the process of phase 1,
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phase 2 of Turkey's first indigenous vaccine and after these phases the naming of the vaccine by the
president as "Turkovac" then phase 3 processes until the start of trials and the launch of the vaccine after

receiving approval for immediate use.

The main objective of this research was to analyse and critically evaluate the digital news about the
Turkey's first domestic COVID-19 vaccine "Turkovac" based on the criteria we developed in light of
the Health News Review and Vaccine News Preparation Declaration criteria, which is a valuable guide
for evaluating health-related news in terms of its content and ethics. The study analyzed 502 news
articles from 12 different newspapers and news websites. The research, which was based on a qualitative
and quantitative content analysis of the research data, revealed important insights into the coverage of
Turkovac in the digital news media and its content in terms of providing realistic, sufficient and
objective information. Our analysis has shown that the news examined fails to provide the public with
adequate and reliable information about the vaccine development process, including the costs, benefits,
harms and potential impacts of the vaccine. However, as emphasized in the vaccine statement,
information based on scientific evidence and assessments by competent persons should be the focus of
vaccine messages (asibildirgesi.org). The news also fails to adequately address the scientific evidence
and the limitations of research regarding the effect of the vaccine. Expressions of nationalism manifest
as a dominant phenomenon in the news during the development of the domestic COVID-19 vaccine in
Turkey. This leads to taking sides and moving away from neutrality when reporting on the issue of
health. Future studies related to the Turkovac news could focus on the public health implications of
these discourses by conducting more detailed research on vaccine nationalism. The results of this study
cover knowledge gaps in the field, but in the context of Turkey, the scant research on vaccine news in
general (Kazaz et al., 2021) and the paucity of studies on Turkovac news in particular highlight the

significance of this work.
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Oz

Siyasal tiiketiciligin 6nemli bigimlerinden biri olan boykotlar, tiiketicilerin, tiiketim protestolar ile toplumsal
olaylara duyarliliklarin1 gdsterdikleri demokratik eylemlerdir. Bu eylemler siyasi olarak motive edilmis olan diger
muhalefet bigimlerinden ayrilarak daha bariscil bir karsitlik olarak degerlendirilmekte ve demokrasiyi pekistiren
vatandag hareketleri olarak goriilmektedir. Ancak bazi durumlarda boykotlar siyasi ve sosyal esitligi tehdit eden,
demokratik olmayan ideolojileri destekleyen nitelikte olabilmekte ve s6z konusu baris¢il kolektif hareketler,
milliyetcilik ve dindarlik ile beslenen tiiketici etnosentrizmi ile sekillendiginde diismanca eylemlere
doniisebilmektedir. Bu c¢alismada, siyasal tiiketicilik kavrami cergevesinde bireylerin boykotlara katilimini
etkileyen faktorlere odaklanilmakta ve 6zellikle de milliyetcilik ve dindarlik gibi etnosentrizm agisindan 6nemli
kavramlar ile boykota katilma arasindaki iliski Tiirkiye baglaminda incelenmektedir. 2020 yilinda Tiirkiye’de
temsili bir orneklem iizerinden toplanmig anket verileri kullanilarak yapilan arastirmada, “milliyetgilik,”
“dindarlik,” “egitim seviyesi” ve “tam zamanl bir iste ¢alisma” durumu ile boykot siklig1 arasinda istatistiksel
olarak onemli bir iligki saptanmistir. Aragtirmanin ana odaginda olan etnosentrizm baglamindaki nicel analizler
Tiirkiye’de dindarlik seviyesinin milliyetgilik seviyesine goére boykota katilmada daha etkili oldugu gostermistir.
Bu calisma, iletisim calismalarinin dnemli bir inceleme alani olan tiiketici davramiglarinin siyasal katilim
baglaminda anlasilmasi adina katki sunarken yeni siyasalarin ve iletigim stratejilerinin gelistirilmesi adina da 6nem
tagimaktadir.

Anahtar Kelimeler: Siyasal Iletisim, Siyasal Tiiketicilik, Boykot, Milliyetgilik, Dindarlik, Tiirkiye.

Atif (Cite as): Dal, A. & Toros, S. (2022). Tirkiye’de Siyasal Tiiketiciligi Anlamak: Etnosentrizm ve Boykot
Katilim1 Arasindaki iliski. Akdeniz Universitesi Iletisim Fakiiltesi Dergisi, (39), 44-68, DOI: 10.31123/akil. 1169451

Abstract

Boycotts, one of the important forms of political consumerism, are democratic actions in which consumers show
their sensitivity to social issues via consumer protests. These actions are seen as more peaceful forms of opposition,
separated from other politically motivated forms of opposition, and seen as citizen practices that reinforce
democracy. However, in some cases, boycotts can threaten political and social equality, support undemocratic
ideologies, and turn into hostile actions when these peaceful collective movements are shaped by consumer
ethnocentrism fed by nationalism and religiosity. This study examines the factors affecting the participation of
individuals in boycotts within the framework of political consumerism, and in particular, the relationship between
important concepts for ethnocentrism such as nationalism and religiosity, and participation in boycotts within the
context of Turkey. In this study, which was conducted using survey data collected from a representative sample in
Turkey in 2020, a statistically significant relationship is found between "nationalism”, "religiosity”, "education
level", "full-time employment” and the frequency of boycotts. Our quantitative analysis in the context of
ethnocentrism, which is the main focus of the research, shows that the level of religiosity in Turkey is more
effective in participating in boycotts than the level of nationalism. While this study contributes to the understanding
of consumer behavior in the context of political participation, an important field of study in communication studies,
it is also important for the development of new policies and communication strategies.
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Turkiye'de Siyasal Tiiketiciligi Anlamak: Etnosentrizm ve Boykot Katilimi Arasindaki Iliski
Giris
Siyasal katilimin 6nemli bir formu olan siyasal tiiketicilik tiiketicilerin bireysel ve kolektif bicimde
toplumsal olaylara duyarliliklarin1 gosterdikleri demokratik eylemleri kapsar. Bu eylemlerden
boykotlar, siyasi olarak motive edilmis tiiketim protestolari olarak diger muhalefet bigimlerinden
ayrilarak daha bariscil bir karsitlik olarak degerlendirilmektedir (Alev, 2003); cogunlukla, giicsiiziin
sesini duyurmasi ve zayiflarin, giiclii olana karsi elindeki ekonomik giicii kullanmasina yarayan,
boylelikle demokrasiyi pekistiren ve destekleyen vatandas hareketleri olarak goriilmektedir. Ancak bazi
durumlarda boykotlar siyasi ve sosyal esitligi tehdit eden ve demokratik olmayan ideolojileri
destekleyen nitelikte olabilmektedir (Stolle ve Huissoud, 2019, s. 625-628). Ozellikle milliyetcilik ve
dindarlik ile sekillenen siyasal tiiketicilik diglayici ve ayristirici olabilmektedir. Son yillarda siyasal
tiketicilik giderek artan bir sekilde milliyetciligin yiikselisiyle baglantili bir fenomen olarak
gozlemlenmektedir (Lekakis, 2019, s. 663). Buna bagli olarak da siyasal tiiketiciligin, demokrasiyi
pekistirmek yerine, hosgoriisiizliigii, miinhasirlig1 veya diger nefret bigimlerini desteklemek i¢in bir arag

olabilecegi endisesi dile getirilmektedir (Stolle ve Micheletti, 2013, s. 39).

S6z konusu endiseler boykota katilma nedenlerini ve boykot ile etnosentrizm arasindaki iligkiyi
arastirmay1 6nemli kilmaktadir. Zira bariscil kolektif hareketler, milliyet¢ilik ve dindarlik ile beslenen
tilketici etnosentrizmi (Myers, 2015) ile sekillendiginde diismanca eylemlere doniisebilmektedir. Bu
baglamda, Tiirkiye ilgi ¢ekici ve incelenmeye deger bir vaka olarak dikkat gekmektedir. Zira tarihinde
iz birakan boykot eylemlerinde ve one ¢ikan siyasal sdylemlerde siklikla vatandasliga ve dindashiga
vurgu yapilmaktadir. Ornegin, 2020 yilinda Cumhurbaskani Recep Tayyip Erdogan Tiirk halkin *'Nasil
Fransa'da Tiirk markali mal satin almayin deniyorsa ben de simdi milletime sesleniyorum. Sakin Fransiz
markalarini satin almayin." sozleri ile boykot yapmaya cagirmistir (“Erdogan’dan Fransiz iiriinlerine
boykot ¢agrisi,” 2020). 2018’de “Vatan topragindan vazgegmekle ekonomiden vazgegmek arasinda fark
yok.” diyen Cumhurbaskani bu defa Amerika menseli elektronik {iriinlerinin boykot edilmesini
istemistir (Ekiz vd., 2018). Birgok tiiketici boykotuna sahne olan Tiirkiye’de defalarca ilag dahil, tarim,
siit lirtinleri, endiistriyel iriinler ile birlikte sigorta, moda gibi pek ¢ok sektdrden “itibar edilmemesi
gereken” yabanci menseli mallarin listeleri yaymlanmistir (Aktan, 2020; “Israil mallar1 tam listesi,”
2021; “Israil mallarim boykot et,” 2018; “Tiirkiye’den Israil mallarina boykot,” 2014). Halk, ekonomik
baski yoluyla dini, siyasi, diplomatik ya da askeri uygulamalar etkilemek ve degistirmek i¢in kolektif
olarak eyleme gegmeye davet edilmistir. Bu boykotlar sirasinda &rnegin italya, ¢cizme yakarak (Alev,
2003), Israil, Coca-Cola marka icecek sokaklara dokiilerek ve pet siseleri ayaklar altinda ezilerek
(“Bakkal, Israil’i Boykot I¢in Kolalar1 Sokaga Déktii,” 2014), Hollanda da sokakta portakal sikarak
protesto edilmistir (“Hollanda'y1 portakal sikarak protesto ettiler,” 2017). Tiirkiye’de boykot denilince
ilk akla gelen ve milletce destek verilen Italya boykotunda ise “Once vatan sonra ticaret.” (“Italyanlar'da
Sevket Demirel tedirginligi,” 1998) ve “Italya sasirma sabrimizi tasirma!” (“Italya sasirma sabrimizi

tasirma,” 1998) sloganlar akillara kazinmistir.
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Bu 6rneklerden hareketle, bu calismada Tiirkiye'de boykota katilmayi etkileyen faktorlerin ne olduguna
odaklanilmis, 6zellikle milliyetcilik ve dindarlik gibi 6énemli kavramlar ile boykota katilma arasinda
nasil bir iliski oldugu arastirilmistir. Calismada sirasiyla, siyasal katilim, siyasal tiiketicilik ve tiiketici
boykotlar1 teorik olarak tartisilmis ve Tiirkiye’deki boykotlar incelenmistir. Milliyet¢ilik ve din
ekseninde sekillenen tiiketici davranislarini agiklamak igin tiiketici etnosentrizmi kavramindan hareketle
arastirma sorular1 sunulmustur. Bu baglamda ilk olarak “Milliyetgilik ile boykota katilma arasinda nasil
bir iliski vardir?” ve ikinci olarak da “Dindarlik ile boykota katilma arasinda nasil bir iligki vardir?”
arastirma sorular1 ele alinmistir. Nicel arastirma yontemlerinin kullanildig1 analizlerde, 2020 yilinda

1629 kisiden olusan ve Tiirkiye temsili 6rneklemle yiiz yiize yapilmis anket verileri kullanilmstir.

Calismanin bulgular1 hem iletisim hem de siyaset bilimi literatiirlerine katki saglamaktadir. Oncelikle,
siyasal katilimin diigiik olmasindan yakinilan ve bu durumun demokrasinin gelisimi konusunda
karsilagilan en Onemli engellerden biri olarak goriilen Tirkiye baglami igin Onemli bulgular
sunmaktadir. Bununla beraber bu c¢alisma, iletisim alanin 6nemli bir inceleme alani olan tiiketici
davranislarinin siyasal katilim baglaminda anlasilmasi agisindan degerli bilgiler liretmektedir. Bu

bilgiler, yeni siyasalarin ve iletisim stratejilerinin gelistirilmesi konusunda da yararli olacaktir.
1. Literatiir Taramasi
1.1. Siyasal Katihm ve Siyasal Tiiketicilik

Siyaset biliminde, geleneksel olarak siyasal katilim "hiikiimet personelinin se¢imini ve/veya
gerceklestirdikleri eylemleri asagi yukari dogrudan etkilemeyi amaglayan vatandaglar tarafindan
ylriitiillen faaliyetler" olarak tanimlamakta; oy verme, kampanya faaliyeti, yetkililerle iletisim ve
kolektif faaliyetler dort temel siyasal katilim bi¢imi olarak kabul edilmektedir (Verba ve Nie, 1972, s.
2; Verba, Schlozman ve Brady, 1995). 1990'l1 yillardan bu yana, bireylerin partiye {iye olma, se¢im
kampanyalarina katilma, siyasi kurum ve elitlere iletisime gecme ve oy verme gibi kurumsal siyasal
katilim bi¢imlerinden kurumsal olmayan alternatif katilim bigimlerine yoneldigi goriilmektedir (Ekman
ve Amna, 2012; Marien, Hooghe ve Quintelier, 2010; Stolle, Hooghe ve Micheletti, 2005). Siyasal
katilm ile sivil katilim arasindaki ¢izgi muglaklagmakta, bireyler gorev temelli vatandaglik yerine,
giderek daha fazla, goniillii vatandaglik anlayisini benimsemektedir (Dalton, 2008). Buna gore,
vatandaglar bireysel ifade ve yasam sekline dayanan ve siyasi ya da sosyal konularda sivil eylemlerle

dahil olarak hiikiimetleri ve siyasalar etkilemeye ¢alismaktadir (Ekman ve Amna, 2012).

Vatandaglar, kurumsallagsmis siyasal katilimdan uzaklasirken, gdsteri yapma, siyasal tiiketicilik veya
sosyal medyada kampanya imzalama gibi katilim bigimlerine yonelmektedir (Marien vd., 2010).
Bireyler, yasam tarziyla ilgili konularla daha fazla ilgilenmekte ve nispeten daha gevsek ve gayri resmi
motivasyonlar ile kurumsal olmayan aglara katilmayi tercih etmektedir (Stolle vd., 2005). Arastirmalar,
siyasal katilimin genellikle diizensiz ve vazge¢cmenin goérece kolay oldugu (Li ve Marsh, 2008; Trechsel,

2007), kurumsal siyasal katilim bigimlerine gore daha az fedakarlik (Norris, Walgrave ve Van Aelst,
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2005) ve sadakat (Marien vd., 2010) gerektiren faaliyetlere kaydigini gostermektedir. Bu bulgular
destekleyen bir sekilde, son zamanlarda vatandaslarin siyasal katilim repertuvarindaki yerini daha da
perginleyen internet ve sosyal aglar iizerinden gergeklestirilen pek ¢ok farkli dijital katilim pratigi de

siyasal katilim semsiyesi altinda incelenmektedir (Van Deth, 2014; Theocharis, 2015).

S6z konusu degisim, siyasi otoriteye saygi ve giivenin azalmasina bagl olarak, kendini ifade etmenin
onemli hale geldigi post-endiistriyel degerlerin yiikselisi ile agiklanmaktadir (Inglehart ve Welzel, 2005,
S. 43-44). Siyasete katilma, kurumsal olarak onun bir pargasi olmak yerine siyasi kurumlarin ve yapilarin
elestirisi olarak da ifade edilebilecek itaatsiz siyasi tutum olarak yorumlanmaktadir (Norris, 2012). S6z
konusu toplumsal hareketler, hakkettigi ve sahip oldugu varlik ile ilgili yoksunluk algisi olan
vatandaslarin (Gurr, 2015) yani sira kendilerini ifade etme egiliminde olan bireylerin siyasi segkinlere
meydan okumasi olarak goriilmektedir (Norris, 2011). Bu meydan okumalardan biri olan siyasal
tiketicilik “etik, ¢evresel veya siyasi olarak sakincali bulunan kurumsal veya ticari uygulamalari
degistirmek veya sirketleri, olumlu uygulamalar1 i¢in o6diillendirmek amaciyla piyasanin/pazarin

(market) bir siyaset arenasi olarak kullanilmasidir” (Stolle ve Micheletti, 2013, s. 39).

Siyasal tiiketicilikte liretim ve tiiketimle ilgili toplumsal kaygilar, bireylerin satin alma kararin etkileyen
maliyet-fayda hesaplarinin oniine geger. Yaygin olarak bencil, ¢ikarci, yararci (pragmatik) ve bireysel
refahin maksimizasyonu ile motive olan tiiketim davranisi siyasi sonuglar dogurmak maksadi ile
aragsallasir (Odabasi, 2008). Siyasal ifadeye doniisen bilingli tiikketim tercihi bagkalarini da nemseyen
etik, ¢evresel ya da siyasi bir durus sergilemek ile ilgili hale gelir. Tiiketici bireysel refahi ve tatmini ile
toplumsal degerler arasinda bir tercih yaparken, “tiiketicilik ile yurttaghk” ve “ekonomi ile siyaset”

arasindaki kat1 ayrim ¢oker.

Siyasal tiiketicilik, siyasal katilimin yaratic1 ve etkili bir yolu olarak degerlendirilmektedir (Stolle ve
Michelle, 2013, s. 20). Toplumsal hareketlerin kaygilarindan baslayip yasam tarzi politikalarina ve
kamu ve 6zel kuruluglardaki etik ve siirdiiriilebilir iiretim ve tiikketimin meselelerine dogru genisleyen
siyasal tiiketicilik, ulusal ve ulus &tesi diizeyde karmasik ve zorlu sorunlar ele almak i¢in 6nemli bir
gii¢ haline geldigine inanilmaktadir (Stolle ve Huissoud, 2019). Sosyal medyanin da etkisiyle kisilerin
bireysel tercihlerini dile getirebildikleri, bu ifade bi¢imi ile ¢evrelerini etkileyebildikleri ve toplumsal
harekete doniisebilen bu eylemlerin hedefe ulasmakta etkili olabildigi goriilmektedir. Tiiketici olarak
vatandaslarin ekonomik ve dolayli olarak siyasi direnisi demokratik bir gii¢c olarak kabul edilmektedir

(Odabasi, 2008).

Tiketiciler, bilingli ve diizenli olarak gosterdikleri satin alma egilimleri ile siyasi sonuglar dogurmay1
amagclayabilirken, hedefleri tilketme ya da tiiketmeme yoluyla markalari, sirketleri, hitkiimetleri ya da
iilkeleri 6diillendirmek veya cezalandirmak olabilir. Bu baglamda, bir siyasal katilim bi¢imi olarak
siyasal tiiketicilik bilingli olarak satin almama yani boykot etme (boycott) —olumsuz davraniglar igin

isletmeleri cezalandirma— ve bilingli olarak satin alma (buycott) — istenen davranis sergileyen isletmeleri
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odiillendirme— yoluyla gergeklesir (Gil de Zuniga, Copeland ve Bimber, 2014). Siyasal tiiketimin iki
boyutu birbirinden bagimsiz degildir; 6rnegin yabanci mallar1 tilketmemek yerli mallart bilingli olarak
tilketmeyi ya da hayvan {irlinlerini tiiketmemek vegan tiiketimi berberinde getirir. Bu ¢alismada, siyasal

tilketiciligin daha fazla goriiniir bicimi olan boykotlara odaklanilmistir.

1.2. Tiiketici Boykotlar1 ve Katihnm Etkileyen Faktorler

Boykotlar, siyasal tiiketiciligin en eski big¢imidir. Tiiketici boykotlarina 6zellikle 19.yiizyildan
baglayarak cesitli vatandaslik haklar1 i¢cin gerceklestirilen toplumsal hareketler icerisinde sikca
rastlanmaktadir. Amerika Birlesik Devletleri’nde 1rke¢ilik karsiti hareket iginde yer alan Montgomery
otobiis boykotu, “anne siitiinden daha iyi” slogan ile baslayan ve yedi yil siiren Nestle boykotu,
Hindistan’daki milliyetci ve bagimsizlik hareketini desteklemek icin giyecek, seker, tuz ve cesitli liiks

esyalarin protesto edildigi Swadeshi boykotu tarihe gecen etkili toplumsal hareketlerden bazilaridir.

Tiiketici boykotu, belirli hedeflere ulagmak i¢in bir sirketin, markanin ya da devletin yanlis veya zararl
olarak algilanan davranigma yanit olarak kolektif olarak satin almadan vazgegme veya tiiketmeyi
durdurma eylemi olarak tanimlanir (Friedman, 1999, s. 4). Bireysel olarak motive edilen bu eylemlerin
toplumsal bir direnise doniismesi ile siyasi ve ticari olarak hegemonik olana bagkaldirma ve ekonomik
olarak cezalandirma yoluyla taleplere ulagilmasi amaglanir. Klein ve arkadaslart (2004) bu hareketi,
oziinde kendi ¢ikarlarindan vaz gecerek baska bir veya daha fazla kisiye fayda saglamayi amaglayan,
toplum yanlis1 direnis bi¢imi olarak nitelemektedir. Tiiketiciler, boykotlar1 hem siyasi hem ticari elitler
tizerinde bask1 yaratmak, mahkeme ya da meclis salonlarina gitmeden inandiklari adaleti saglamak igin

bir arag¢ olarak kullanilirlar.

Toplumsal bir harekete doniismesi hedeflenen boykotlar i¢in, tiiketicilerin katilim karar1 almasi ve basta
belirlenmis hedef ugruna harekete ge¢meleri 6nem tasimaktadir. Bu baglamda boykot nedenleri ve
katihm motivasyonu literatiirde tartisilan konularin basinda gelmektedir. Gundelach (2020)
vatandaslarin boykota katilmak i¢in “kiiltiirel,” “siyasi” ya da “etik” olmak iizere ii¢ temel motivasyona
sahip olabileceklerini sOyler. Bunlardan ilki dini ve ahlaki olarak tasvip edilmeyen ya da yerli mali
olmayan iiriinlerden kaginmayi, ikincisi askeri ya da diplomatik olarak tasvip edilmeyen iiretici ya da
markalardan kaginmay1 ve sonuncusu insan haklarini, ig-calisma yasalarini, toplum sagligini, hayvan

haklarin1 ve dogay1 suiistimal eden tireticilerin mallarindan kaginmay1 kapsar (Gundelach, 2020).

Yukaridaki yaklasim kolektif olarak boykot hareketlerinin nedenleri {izerinde durmakta ve bu nedenleri
belli bash temalar atinda toplamaktadir. Klein ve arkadaslari ise (2004) bireysel motivasyonlara
odaklanarak, boykot katiliminda etkili olan dort faktorii 1) fark yaratma arzusu 2) kendini
gerceklestirme niyeti 3) karsi argiimanlarin giicii ve 4) tiiketimin kisitlanmasinin sonu¢lart olarak isaret
etmektedir. Maliyet-fayda (cost-benefit) yaklasimi benimsenerek kavramsallastirilan bu motivasyonlar,
vatandaslarin boykot eyleminin sonucunda elde edilecek tatmin ya da kazanglar ile 6denecek bedellerin

kiyaslanmasiyla sekillenir.
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Boykot yoniinde verilen kararin ardinda yatan etmenlerden ilki, hareket ile basartya ulasildig: takdirde
toplumun fayda gorecegi siyasi degisimin bir parcasi olma, fark yaratma arzusudur. Bu baglamda
boykota katima tercihinde algilanan etkililik (efficacy) onem kazanir. Her boykot katilimcisi, kolektif
hedeflere ulasilmasinda kendi katkisinin degisime katkisini ve boykotun basarili olma olasiligini hesaba
katar (Sen, Giithan-Canli ve Morwitz, 2001). Bir tiiketicinin, boykot edilen davranisin

degistirilebilecegine inanci arttikca, boykota katilma olasilig1 da arttirmaktadir (Klein vd., 2004).

Ikinci olarak, boykotlar, vatandaslarin kendisini ve karmasik duygularimi disavurmasina ve ahlaki olarak
kendini gergeklestirmesine aracilik etmektedir (Kozinets ve Handelman, 1998). Boykot eyleminde
magdur olanin ve hakki yenin yaninda olma ve ona yardim etme niyeti 6n plana ¢ikmaktadir. Sosyal
psikoloji literatiiriinde “yardim etme” davranisi, kendini iyi hissetme, kendinden memnun olma ve
bagskalari tarafindan takdir edilme motivasyonu ile agiklanir (Piliavin ve Charng, 1990). Ayrica “yardim
etmeme” kisilerde kendini su¢lama ve kamuoyunda kinama ile sonuglanabilir (Dovidio vd., 1991).
Sosyal beklentiler ve ortiik baski boykot etmeyi tetiklerken, kotiiliige karsi sessiz kalmamak, kendini
gergeklestirmek ve ayni zamanda toplumsal beklentilere cevap verebilmek de boykot davranisinin

0ziinden gelen tatminlerdir.

Boykot yapmayi tetikleyen belirli bir kiiltiirel, siyasi ya da etik olayimn vatandaglar tarafindan algilanan
kotiilik veya korkungluk seviyesi yukarida so6zii edilen motivasyonlart etkiler. Vatandaslarin
memnuniyetsizliginden kaynaklanan boykotlar, bir firmanin ya da devletin ¢arpici bigimde yanlis olan
ve gesitli taraflar i¢in olumsuz ve muhtemelen zararli sonuglari olan bir davranista bulundugu inanciyla
gerceklesir. Onceki galismalarin bulgulari, degistirilmek istenen davranisin algilanan korkunglugu,
bagkalar1 ve toplum icin bedelleri arttikca tiiketicilerin boykota katilma egilimini de arttirdigini
gostermektedir (Klein vd., 2004).

Bu noktada, vatandaslarin tiiketimin bireysel faydasi ile kolektif bicimde tiiketimden kaginarak boykot
yapma arasinda se¢im yaptig1 sdylenebilir. Boyle bir se¢imde etkili olan faktorlerin incelenmesi siyasal
tilketicilik olgusunun kapsamli olarak anlagilmasi adina biiylik 6nem tasir. Bu ¢aba icinde uluslararasi
literatiirde bircok ampirik arastirma bulunmasina ragmen Tiirkiye’de heniiz yeterli diizeyde ¢alisma
bulunmamaktadir. Bu eksiklikten hareket ile mevcut calismada ilk olarak Tiirkiye’deki boykotlar

incelenecek ve Tiirkiye 6zelinde bu sorunun cevabi aranmistir.

1.3. Tiirkiye’de Tiiketici Boykotlari

Tirkiye tarihi boyunca birgok tiiketici boykotuna taniklik etmistir. Bunlardan en ¢arpici ve bilindik olani
Italyan mallar1 boykotudur. 1998°de, Abdullah Ocalan’in saklanmasi ve teslim edilmemesi iizerine yurt
capinda organize olmus en biiyiik tiiketici eylemi baslamistir. “Once vatan sonra ticaret” c¢agrisi ile
(Alev, 2003) devlet yetkilileri, medyanin 6nde gelenleri, iniversiteler ve sivil toplum kuruluslari, halki,
Italyan mallarini tiilketmemeye cagirmistir (“Italya'ya tepki dalga dalga biiyiiyor,” 1998; Laginer, 1999).

Dahas, Italya ile ticari anlasmalari ve is birlikleri bulunan bircok sirket ve yoneticiler (Ko¢ Holding,



Aysenur Dal, Segil Toros

Rahmi Kog, Sakip Sabanci, Istanbul Ticaret Odasi, Istanbul Sanayiciler Odasi, TOBB, Tiirkiye Seyahat
Acenteleri Birligi, iktisadi Kalkinma Vakfi, Boyner Holding, TUSIAD, MiGROS, GIMA, Nakliyeciler
Dernegi) protestolara destek vermistir (“Italyan mallarina boykot cagris1,” 1998). Boykot sirasinda pizza
ve cizme gibi Italya’y1 sembolize eden iiriin gruplari protesto edilmekle birlikte Benetton, Ventuno,

Pirelli, TOFAS/Fiat ve gercekte Tiirk menseli olan Bellona gibi markalar da kara listeye alinmistir.

Tiirk siyasi tarihinde yerini almis toplumsal hareketler kapsaminda Gezi Parki Direnisi ve buna bagh
gergeklesen tiiketici boykotlarindan s6z etmek gerekir. Gezi Parki Direnisi, dis degil i¢ siyaseti
etkilemek ve kendi devletine sesini duyurabilmek icin 2013 yilinda istanbul’da baslamis ve kisa siirede
bircok ile yayilmistir. Sosyal medya ve sivil toplum kuruluslarindan gelen destek ile birlikte artan
protesto eylemleri sirasinda polis siddetinden kacan protestoculara kapilarini kapatan Starbucks ve
Mado basta olmak {izere baz1 restoran ve kafeler boykot edilmistir (Karaca, 2016). Ayrica yasanan
olaylar1 televizyon ekranlarina yansitmayan ve dogru aktarmadigina inanilan CNN Tiirk, NTV ve

Habertiirk kanallar1 eyleme destek veren genis kitleler tarafindan protesto edilmistir.

Ilgi ¢ekici tiiketici boykotlardan biri de 2017°de baslayan Pmar boykotudur. Anayasa degisikligi
referandumu igin Tiirkiye’de en yiiksek “hayir” oyunun Izmir Karsiyaka’da ¢ikmasi iizerine, Yasar
Holding Yo6netim Kurulu Bagkani Selim Yasar, Pinar markasi olarak Karsiyaka basketbol takiminin
sponsorlugundan gekilebileceklerini agiklamis ve bu agiklama iizerine {ilke ¢capinda boykot cagrilar
yapilmigtir. Selim Yasar’in Karsiyakali spor camiasindan 6ziir dilemesi karsilik bulmamis ve boykota

devam genel goriisii sosyal medya da yayilmaya devam etmistir (“Boykot baglatilmisti,” 2017).

Daha yakin zamanda, Fransa Cumhurbaskani Emmanuel Macron’un Hz. Muhammed’i konu alan
karikatiirleri savunmas1 ve Islam karsiti agiklamalar1 sebebiyle yapilan boykotlar yer almistir. 2020
Ekim’inde, Cumhurbaskan1 Recep Tayyip Erdogan “Islam diismanligmin Tiirk diismanligi oldugunu”
hatirlatarak tiim Tiirkleri Fransiz mallarini satin almamaya ve tiiketmememe ¢agirmistir (“Erdogan’dan
Fransiz iiriinlerine boykot ¢agris1,” 2020). Bunlara birlikte, 2021°de Yemek Sepeti (Ozbilek, 2021) ve
2022’de Migros boykotlar1 (“Migros boykot,” 2022) dikkat cekici tiiketici eylemleri olarak Tiirk siyasi

tarihine eklenmistir.

Diinyada oldugu gibi Tiirkiye’de de tiiketiciler, marka ile kars1 olduklari siyasi ideoloji arasinda bir iliski
algilarindaki bu iiriinii reddetme egilimi gostermektedir (Sandikci ve Ekici, 2009). Her ne kadar reklam
sloganlar1 (“H&M 1rkgilikla suglanan kampanyasindan dolayr oziir diledi,” 2018), sagligi olumsuz
etkiledigi diisiiniilen iiriin igerigi (“Tiirkiye'nin Ilk Sosyal Medya Krizi,” 2012) ya da etik ticaret
yapmadig1 gerekgesiyle (“Migros c¢alisanlarmin eyleminde,” 2022; Ozbilek, 2021) boykot edilen
firmalar bulunsa da iilke capinda ses getiren tiiketici hareketlerin cogunun siyasi nedenlerle giidiilendigi
goriilmektedir. Tiirkiye’de boykot motivasyonlart incelendiginde devlet ve hiikiimetleri
cezalandirabilme, bir seyleri degistirebilme inanci, 6fkelerini ifade edebilmeleri, diigmanliklarini

gosterebilme ve iilkelerin uygulamalarini degistirebilme arzusu vatandaslar1 giidiileyen duygular olarak
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one ¢ikmaktadir (Uysal ve Comert, 2017). Bu duygularin ¢ogunlukla diplomatik, askeri ve dini temalar
etrafinda sekillendigi goriilmektedir (Toros ve Toros, 2021). Tiirkiye’de yasanan boykot eylemleri
siklikla milliyet¢i argiimanlar ile motive edilmektedir. Buna gore, milliyet¢i duygular ile beslenen
tilkketici etnosentrizmini ve Tiirkiye iizerine yapilan calismalar ayr1 bir baglik altinda detayli bir bi¢cimde

incelenmistir.

1.3.1. Tiiketici Etnosentrizmi: Milliyet¢ilik ve Dindarhk

Siyasi ve ideolojik kimlikler baz1 durumlarda tiiketici davranislarinda 6n plana ¢ikabilmekte, 6zellikle
boykot eylemlerine katilmada etkili olabilmektedir. Ornegin milliyetci duygular1 baskin olan tiiketiciler
bir iilkeyi veya yabanci bir para birimini protesto edebilmekte ya da o iilkeyi temsil eden firiinlerin ve
markalarin tiiketiminden kacinabilmektedir. Baska durumlarda ise halki bir boykot i¢in harekete
gecirmek adia milliyet¢i arglimanlara bagvuruldugu goriilmektedir. Siyasal tiiketiciligin milliyetci
karakterde oldugu durumlarda, tiiketiciler, etnosentrizm olarak yorumlanan yabanci menseli {irlinlerden

kacinmaya ve yerli tirlinleri tiikketmeye yonelmektedir.

Tiiketme ya da tiikketmeme kararinda etnosentrik tutum, siyasal tiiketiciligin 6énemli bir motivasyonu
olarak kabul edilmektedir (Lekakis, 2019). Etnosentrizm, bireylerin aidiyet hissettigi kiiltiirel, dini veya
etnik grubun diger tiim gruplardan iistiin oldugu inancini tagimasidir (Myers, 2015). Bu inang, “biz”
duygusunun yogunluk seviyesine dayanmakta ve kisiler, sosyal olgulari kendi gruplarinin
perspektifinden yorumlama; kiiltiirel olarak kendilerine benzer olanlar1 korii kdriine kabul etme ve
kiiltiirel olarak farkli olanlar1 reddetme egilimi gostermektedir (Shimp ve Sharma, 1987). Etnosentrizm
baghilik ve sadakatten beslenmekte ve séz konusu “iilke” oldugunda milliyet¢ilik ve dindarlik

kavramlar1 6n plana ¢gikmaktadir.

1.3.1.1. Milliyetgilik ve Boykot

Etnosentrizmin, ekonomik bir bi¢imi olarak kabul edilen tiiketici etnosentrizmi, mensei yabanci
iiriinlerin tiiketilmesini etik ve dogru bulmayan anlayis1 ifade etmektedir (Shimp ve Sharma, 1987). Bu
giidiiler ile hareket eden tiiketiciler ithal tirlinleri hor gérmekte ve bunlarin tiiketilmesinin vatanseverlige
sigmayacagi inancini tagimaktadir (Stolle ve Huissoud, 2019, s. 633). Yerli mallarina olumlu, mensei
yabanci olan mallara olumsuz tepki ile yaklasan etnosentrik tiiketiciler ithalata kars1 6nyargiya sahiptir
ve yabanci iriinleri satin almanin sevdigi iilkesinin ekonomisine zarar verecegine inanmaktadir
(Sharma, Shimp ve Shin, 1994). Yasam kalitelerinin ve ekonomik ge¢im kaynaklarinin dis rekabet
tarafindan tehdit edildigini algilayan bu bireyler (Stolle ve Huissoud, 2019, s. 634), milliyet¢ilik ve

ekonomik kalkinma arasinda pozitif bir iligki olduguna inanmaktadir (Nakano, 2004).

Bazi tiiketiciler, hegemonik ve emperyalist bir kiiresellesme bi¢imiyle iliskilendirdikleri i¢in de belli
markalar1 reddedebilirler. Tiiketicilerin, dnceki veya devam eden askeri veya ekonomik olaylarla ilgili
belli iilkelerin iiriinlerine ya da markalarina antipati hatta diismanlik besledikleri bilinmektedir (Klein

ve Ettensoe, 1999). Tiiketici etnosentrizminden farkli olarak bu tarz tiiketim diismanligi, yabanci
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iiriinleri satin almay1 tamamen reddetmeyen, ancak belirli bir {ilkenin iiriinlerinden tarihsel, politik veya
ekonomik nedenlerle kaginmay: getirir. Italyan boykotunda oldugu gibi vatandaslar yabanci iiriinlerin
kalitesi hakkinda olumsuz goriislere sahip olmasa da milliyet¢i ya da vatansever duygularla tiiketim

diismanlig1 sergileyebilmektedir.

Tirkiye’de yasanan boykotlar incelendiginde, milliyet¢i ve vatansever sdylemin 6n plana ¢ikmasi
akademik olarak da ilgi gormektedir. Tiiketici milliyetciliginin ve bu duygular ile sekillenen tiiketici
etnosentrizminin boykota katilma ile iliskisini arastiran c¢alismalar birbirinden farkli bulgular
raporlamaktadir. Baz1 ¢aligmalar milliyetcilik ile siyasal tiiketicilik arasinda kuvvetli bazilari ise kismi

pozitif bir iligkiyi raporlarken bazi ¢alismalar negatif bir iliski oldugunu savunmaktadir.

Ulker-Demirel ve arkadaslarmin ¢alismasi (2021) etnosentrik egilimin, Tirk tiiketicilerinin
davraniglarini agiklamada belirleyici bir faktor oldugunu, boykota katilim tercihlerini yonlendirdigini
gostermektedir. Uber Taksi ile Istanbul taksileri arasindaki olaylara iliskin boykotlarin inceledigi
aragtirmada, Tirk tiiketicisinde milliyet¢i duygularinin diger motivasyon unsurlarini bastirabilecegi
ortaya cikmistir. Vatandaslar, Istanbul taksi soférlerinin siddet iceren davranislarina ve Uber Taksi’nin
daha iyi hizmet sunan alternatif bir ulasim arac1 oldugunu kabul etmelerine ragmen, Uber’in yabanci bir
isletme olarak para kazanmasim ve taksi sof6rlerinin uzun vadede islerini kaybetmelerini
istemedekilerinden 6tiirii boykota katilmayi dogru bulmamaktadir. Benzer sekilde, Barutcu, Saritas ve
Adigiizel (2016), liniversite O0grencileri {izerinde yaptiklar1 aragtirilmada, tiiketicilerin yerli mallar
kullanmaya biiylik 6nem gosterdikleri ve bunun i¢in maddi bedeller 6demeye hazir olduklar1 sonucuna
ulagmistir. Yener (2022) ve Balaban’in (2019) ¢alismalar1 da tiiketici etnosentrizmi ile boykot arasinda

pozitif yonlii bir iliski oldugunu raporlamaktadir.

Ote yandan, Acikdilli, Ziemnowicz ve Bahhouth (2018), Tiirk vatandaslarim1 rasyonel alicilar olarak
yorumlarken, tiiketicilerin ithal iirlinlere karsi ayrimcilik yapmadiklarini, ancak iilke ekonomisi ve
istihdama yardimci olunacagi diisiincesiyle ithal edilen iiriinlerle esit kalitede yerel mallar1 tercih
ettiklerini savunmaktadir. Benzer sekilde Balabanis ve arkadaslarinin (2001) calismasina gore,
Tiirkiye’de milliyetgilik, tiiketici etnosentrizmi {izerinde tutarl bir etkiye sahip degildir. S6z konusu
arastirmanin sonuglar tiiketicilerin ne milliyetci duygular ile yerli mallarini stiin gordiiklerini ne de
mengei yabanci olan iiriinlere diismanlik beselediklerini gostermektedir. Sonug olarak arastirmacilar,
Tiirk vatandaglarinin bagkalarin1 diglayan ve onlara karsi diismanca fedakarlik yapmaya hazir bir
milliyet¢ilikten ziyade vatana olan baglik ve millet i¢in fedakarlik yapmayi iger etnosentrizm egiliminde

oldugunu ifade etmektedirler.

Oztiirk ve Nart (2016) ise, iiniversite 6grencileri iizerinden gerceklestirildikleri saha ¢alismasinda,
siyasal tiiketim davramisinin igletmelerin etik ve g¢evresel degerleri ile iliskili ancak tiiketicilerin
etnosentrik, siyasi ve ideolojik egilimleri ile iligkili olmadigini savunmaktadir. Cilingir ve Basfirinci’nin

(2014) ¢alismasi da, Tiirkiye’de etnosentrizmin tiiketici tercihleri lizerinde belirleyici bir etkisi olmadigi
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sonucuna katilmaktadir. Sandikci ve Ekici’nin (2009) ¢alismasi ise Tiirk vatandaslarinin, markanin,
milliyet¢iligi ve insanlarin milliyet¢i duygularini finansal kazang i¢in kullandigini diisiindiigiinde
tilketimden kaginmaya basladigini ortaya koymaktadir. Dolayisiyla, birinin iilkesine yonelik olumlu
tutumlari, mutlaka diger iilkelere ve ithal markalara yonelik olumsuz tutumlar sergileyecegi anlamina

gelmemektedir.
Bu farkli bulgular baglaminda, mevcut ¢alisma asagidaki arastirma sorusunu irdelemektedir:
Arastirma Sorusu I: Milliyetgilik ile boykota katilma arasinda nasil bir iliski vardir?

Tiiketici etnosentrizminin 6nemli bir bilesenin de din oldugu ve dindarligin Tiirkiye’deki siyasal
katilimda her zaman 6nemli bir rol oynadig1 dikkate alindiginda, boykota katilim ve din arasindaki

iliskiyi incelemek yerinde olacaktir.

1.3.1.2. Dindarhk ve Boykot

Din, bireyler i¢in inangla ilgili bir yonelim olmanin 6tesinde, vatandas kimligi ve bu baglamda siyasal
katithimi ve siyasal tiiketiciligi de etkileyebilmektedir. Ozellikle Islam’mn, tiiketici tercihlerini
sekillendiren 6nemli bir unsur oldugu dikkate alindiginda (Delener, 1990; Muhamad ve Mizerski, 2010;
Izberk-Bilgin, 2012), dini inan¢ markalara olan sadakat ya da nefrette rol oynayabilmektedir (Abosag
ve Farah, 2014). islamiyet’te dini gerekceler 1s131nda, 6rnegin helal iiretim kosullarim sagladig igin,
belli iirtinler tercih edilmekte ve domuz eti gibi belli iriinlerden kag¢inilmaktadir. Gida ya da giysi
tercihleri gibi giindelik yasam pratiklerinin 6tesinde dini inanglarla giidiilenen boykot eylemleri de

bulunmakta, ¢esitli boykotlarda dine dayanan diigmanlik ve etnosentrizm 6n plana ¢ikmaktadir.

Literatiirde, din ve milliyetgilik birbirlerine benzer kavramlar olarak ele alinmakta ve dinin
milliyetcilikte 6ne ¢ikan koken ve ayirt edici karakteri agiklamada islevsel oldugu belirtilmektedir
(Brubaker, 2012; Duman ve Ozgen, 2018). Baz1 boykotlarda gézlemlenen tiiketici diismanliginin
temelinde dini motifler bulundugu, bunlarin, 6zellikle Miisliiman niifusa karsi saldirgan olarak kabul
edilen eylemlerde bulunan hiikiimetlere, sirketlere ve bireylere karsi diismanligin bir ifadesi olarak

kullandig1 goriilmektedir (Abosag ve Farah, 2014).

Miisliiman niifusun ¢ogunlukta oldugu bir iilke olan Tiirkiye’de, dzellikle 1980'lerden sonra, islam'm
rolii, bir inang sistemi olmanin 6tesinde siyasi bir kimlige doniismeye baslamistir (Sandiker ve Ger,
2015). Dolayistyla Tiirkiye’de yaygin bir olgu olarak dindarligin siyaset ve siyasal katilim ile iligkisi
uzun zamandir aragtirilmaktadir. Carkoglu ve Kalaycioglu’nun (2009) ¢aligmasi, laik Tiirkiye i¢in dinin
bir sinir tegkil ettigini, dini ilklerle kanunlarin ¢elismesi durumunda vatandaslarin kendi dini inanglarina
uymayi tercih edeceklerini gostermektedir. Tiirkiye’de dindarlik oy verme gibi kurumsal siyasal katilim
bicimleri ile birlikte kurumsal olmayan protestolar ve boykotlar i¢in de dnemli bir motivasyon kaynagi
olarak isaret edilmektedir (Carkoglu ve Kalaycioglu, 2009). Uysal ve Comert’in (2017) calismasinda

da, Miisliimanlara destek verme motivasyonu ile hareket eden Tiirklerin, Israil ve Yahudi mallari
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boykotuna katildiklarin1 ve katilma kararlarindan vicdani sorumluluk ve dini degerlerin korunmasinin

on plana ¢iktig1 vurgulanmaktadir.

Bu calismada da dinin, etnosentrik bir tiiketici tutumu olarak boykota katilmayi etkileyebilecegi

diisiiniilmektedir. Buradan hareketle bir diger arastirma sorusu asagidaki sekilde sorulmustur:
Arastirma Sorusu 2: Dindarlik ile boykota katilma arasinda nasil bir iliski vardir?

2. Yontem

2.1. Veri Kaynagi ve Orneklem

Milliyetcilik ve dindarlik kavramlarinin bireylerin boykota katilimi ile arasindaki iliskiye yogunlasan
arastirma sorularinin ele alindig1 bu arastirmada, 2020 yilinda 18 yasini doldurmus 1629 Tiirkiye
Cumbhuriyeti vatandasi ile yiiz yiize yapilmis orijinal bir anket verisi kullanilmistir. Bu anketin saha
calismas1 profesyonel bir kamuoyu arastirma sirketi tarafindan 12 IBBS-1 (Istatistiki Bolge Birimleri
Smiflandirmasi) istatiksel bolge, 29 il ve 98 mahallede gergeklestirilmigtir. Katilimcilarin
belirlenmesinde rastlantisal ¢ok-asamali, tabakali ve kiimelendirme ornekleme ydntemleri
kullanilmistir. Buna ek olarak, 6rnekleme siirecinde ikame kullanilmamuistir. Kullanilan veri seti,

analizlerin temsili bir Tirkiye 6rneklemi tizerinden yapilmasini miimkiin kilmistir.

Tiirkiye’de akademik literatiirde bulunan mevcut ¢aligmalarin biiyiik cogunlugu belirli iller (Atilgan ve
Kéken, 2022; Sandiker ve Ekici, 2009; Oztiirk ve Nart, 2016; Atilgan, Ince ve Yilmaz, 2017; Uysal ve
Coémert 2017; Hacioglu vd., 2013; Yener, 2022) ve bolgeler bazinda (Balabanis vd., 2001; Oztiirk ve
Nart, 2021) ya da 6grenciler iizerinde (Barutgu vd., 2016; Tas¢ioglu ve Yener, 2017) gergeklestirilmistir.
Bazi galigmalarda 6rnek olay incelemesine dayanan bulgular raporlanirken (Ulker-Demirel vd., 2021;
Karaca, 2016), bazilar1 ise herhangi bir ampirik arastirmaya dayanmamaktadir (Balik¢ioglu, Kocak ve
Ozer, 2007; Islek, 2017). Bu calismalar, Tiirkiye baglami icin temsili sonuglar iiretmeyi
amaglamadigindan mevcut ¢alismada kullanilan veri seti bulgularin Tiirkiye i¢in genellenebilir olmasi

ve literatiire somut, ampirik bir katki sunulabilmesi agisindan degerlidir.

Ankete katilanlarmn yiizde 49'unu kadinlar olusturmaktadir. Yas ortalamasi 40,8 iken medeni durumu
evli olanlarin yiizdesi 64,7 ve tam zamanl bir iste ¢alisanlarin yiizdesi 45,8'dir. Egitim durumu sorusuna
verilen cevaplara bakildiginda katilimecilarin yiizde 30'unun ilkokul mezuniyeti veya daha diisiik bir
egitim seviyesine sahip oldugu, ylizde 50.1'inin ortaokul veya lise mezunu oldugu, yiizde 18,8'i ise
ylksekokul veya daha st bir seviyede egitim gormiis bireylerden olustugu goriilmektedir.
Katilimeilarin yiizde 20,1'i kendini Kiirt olarak tanmimlarken ve yiizde 42,9'u ise Cumhur ittifaki'na yakin
hissettigini belirtmistir. Katilimeilarin sosyo-demografik 6zelliklerinin betimsel istatistik bilgileri Tablo

1'de 6zetlenmistir.

Tablo 1. Betimsel Istatikler

Degiskenler N Min. Max. Mean Std. Dev.
Kadimn

1629 0 1 0,49 0,50
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Yas

1626 19 83 40,87 13,96
Egitim Seviyesi

1622 1 3 1,89 0,59
Tam Zamanh Iste Calisan

1629 0 1 0,46 0,50
Evli

1629 0 1 0,65 0,48
Kiirt

1629 0 1 0,20 0,40
Cumbhur ittifaki'na Yakinlik

1604 0 1 0,44 0,50
Milliyetgilik Seviyesi

1559 1 10 7,10 2,80
Dindarlik Seviyesi

1558 1 10 6,67 2,45
Boykot Siklig1

1554 1 5 1,27 0,73

2.2. Degiskenler

Caligmada tizerinde yogunlasilan bagimli degisken katilimeilarin boykot sikligidir. Bu degisken "Son
bir y1il1 diislindiigiiniizde, herhangi bir iiriinii boykot ettiniz mi?" sorusu iizerinden "Hig ya da neredeyse
hig," "Son 6 ayda birkag kez," "Ayda birkag kez," "Haftada birkag kez" ve "Her giin ya da hemen hemen
her giin" cevap siklar1 kullanilarak 6l¢tilmistiir. Buna gore, boykot sikligi i¢in kullanilan 5 puanlik
Likert dl¢eginde yiiksek degerler katilimcilarin daha siklikla boykot davraniginda bulundugu anlamina
gelmektedir. Degisken dagilimina bakildiginda katilimcilarin yiizde 80,8’inin "Hig ya da neredeyse hig,"
ylizde 7,8’inin "Son 6 ayda birkag kez," yiizde 3,7’sinin "Ayda birka¢ kez," ylizde 2,1’inin "Haftada
birkag kez" ve yiizde 1’inin "Her giin ya da hemen hemen her giin" cevap siklarini sectigi goriilmektedir.

Ankete katilanlarin yiizde 4,6's1 ise bu soruya yanit vermemistir.

Buna ek olarak, boykota katilim i¢in katilimcilarin 6ne siirebilecegi bir motivasyon listesi olusturulmus
ve bu unsurlar herhangi bir boykota katildigini belirtmemis katilimcilar digindakilere ikili bir degisken
olarak sunulmustur. Bahsi gecen olas1 boykot motivasyonlart Gundelach’in (2020) bu konuda yaptig1
calisma 15181nda, boykot edilen iirlinlerin "Tiirk mali olmayisi" ve "adil ve insani olmayan iiretim
kosullar1" ile "¢evreye zararli olusu" ve "kendilerinin veya ailelerinin sagligina zarar vermesi" olarak

belirlenmistir. Bu degiskenin katilimcilar arasindaki dagilimi bir sonraki baslikta ele alinmustir.

Mevcut literatiir 1s181inda, boykot lizerindeki olasi etkisi arastirilan bagimsiz degiskenler milliyetgilik ve
dindarlik seviyesidir. "Genel olarak diisiindiigiiniizde kendinizi ne kadar milliyet¢i sayarsiniz?"
sorusuna katilimcilarin 1'in "Hi¢ milliyet¢i degilim" 10'un "Cok milliyet¢iyim" anlamina geldigi 10
puanlik Ol¢ekte verdigi cevaplarin ortalamasi 7,10°dur. Yine aymi Ol¢ekte yoneltilen "Genel olarak
diisiindiigiiniizde kendinizi ne kadar dindar sayarsiniz?" sorusuna verilen cevaplarin ortalamasi ise

6,67'dir.

Bu ii¢ bagimsiz degiskene ek olarak analizlerde yas, cinsiyet, medeni durum, tam zamanli bir iste
caligma istatistiksel olarak kontrol edilmistir. Tiirkiye’de birgok boykot eyleminin siyasi aktorler
tarafindan baslatilmis ve desteklenmis olmasindan yola cikarak Kiirt kimligi ve Cumhur Ittifaki’na
yakin hissetme degiskenleri de kontrol degiskenleri arasinda yer almaktadir. Ikili degerler olarak dlgiilen
bu degiskenler ayn1 zamanda Tiirkiye’deki siyasi dinamikler diisiiniildiigiinde aslinda ¢aligmanin

aragtirma sorulariyla yakindan ilgilidir.
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3. Bulgular

Calismanin baglica bagimsiz degiskenleri olan milliyetcilik ve dindarlik seviyesi ile bagimli degisken
boykota katilim arasindaki iliskiyi incelemek icin siradan en kiiciik kareler yonteminin kullanildigi ¢ok
degiskenli regresyon analizi yapilmistir (Kellstedt ve Whitten, 2018). Regresyon analizi sonuglarina
gecmeden Once katilimcilarin boykot davranist dagilimini incelemek yararli olacaktir. Ankete katilan
temsili 6rneklemin yiizde 85'1 boykot sikliklarin1 "hi¢ ya da neredeyse hi¢" olarak tanimlarken, yiizde
8'1 "son 6 ayda birkag kez" olarak, yiizde 4'ii "ayda birka¢ kez" olarak yiizde 3'ii ise "haftada birkag kez"
veya "hemen hemen her giin" olarak belirtmistir. Buna gore herhangi bir siklik seviyesinde boykot
katilim1 gosteren katilime1 sayisi 237'di. Boykota katildigini belirtenlerin yas ortalamasi 39,3 iken ytizde
44,7's1 kadin, yiizde 57,8'1 evli, ylizde 82,2'si ortaokul ve {izeri egitim almis ve ylizde 59,1'i tam zamanl
bir is sahibidir. Yine ayn1 grupta katilmcilarin yiizde 40,9'u Cumhur Ittifaki'n1 desteklerken yiizde 19,8'i
Kiirt oldugunu belirtmistir.

Herhangi bir boykota katilimim belirten katilimcilara, katilim sikliklarindan bagimsiz olarak boykota
katilim motivasyonlar1 soruldugunda ise yiizde 51,1'i Uriinlerin Tiirk mali olmayisini, yiizde 44,6's1 adil
ve insani olmayan iiretim kosullarini ve yiizde 51,51 ¢cevreye, yiizde 45,7'si ise kendilerinin ve ailelerinin
sagligina verilen zarar One siirmiistiir. Bir bagka deyisle bireyler birgok farkli motivasyon ile boykotlara

katilabilmektedir.

Yoneltilen aragtirma sorularinin 1s18inda yapilan istatistiksel analizler, genel anlamda boykot siklig1 ile
iliskilendirilebilecek birey seviyesindeki Sosyo-demografik etmenlerin tespitini amaglamaktadir.
Boykot sikligi bagimli degiskeninin dl¢iimiinde boykot edilen {iriin ya da boykot edilme sebebi
belirtilmediginden sonuglarin yorumlanmasinda sadece katilimcilarin genel boykot sikligi
anlagilmalidir. Bir bagka deyisle katilimeilardan belirli bir boykot 6rnegi diisiiniilmeleri beklenmemis,
sadece ne siklikta bu davranista bulunduklarini belirtmeleri istenmistir. Analizde hesaba katilan
degiskenler, dindarlik ve milliyetcilik seviyesinin yani sira yas, cinsiyet, egitim seviyesi tam zamanli bir
iste caligma, medeni durum, Kiirt kimligi, Cumhur Ittifaki'na yakinlik duyma degiskenleridir. Tablo 2'de
goriilecegi lizere toplamda ii¢ ayr istatiksel model incelenmistir. Nicel analizler i¢in SPSS adli istatistik
programi kullanilarak yapilan tiim ilgili degiskenlerin hesaba katildig1 basit dogrusal regresyona gore
dindarlik, egitim seviyesi ve tam zamanli bir iste calismak ile boykot siklig1 istatistiki olarak 6nemli bir
iligki vardir. Buna gore daha yiiksek egitim seviyesine sahip olmak (b= 0,07, p<0,05) veya tam zamanli
bir iste ¢alisiyor olmak (b= 0,09, p<0,05) ile boykot sikligi arasinda pozitif yonlii bir iligki varken
dindarlik ile boykot siklig1 arasinda negatif yonlii bir iliski bulunmaktadir (b= -0,02, p<0,01).

Tablo 2. Boykot Sikligint Ongoren Regresyon Analizi Sonuglari

Model 1 Model 2 Model 3
Degisken b (SE) b (SE) b (SE)
Cinsiyet -0,01(0,04) 0,00(0,04) -0,02(0,04)

Yas 0,00(0,00) 0,00(0,00) 0,00(0,00)
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Egitim Seviyesi 0,07(0,03)* 0,07(0,03)* 0,08(0,03)**
Tam Zamanl Iste Calisan 0,09(0,04)* 0,09(0,04)* 0,12(0,04)**
Evli -0,05(0,05) -0,05(0,04) -0,06(0,05)
Kiirt 0,03(0,05) 0,01(0,05) -0,04(0,05)
Cumhur ittifaki'na Yakimhk 0,06(0,04) 0,05(0,04) 0,02(0,04)
Milliyetgilik Seviyesi -0,01(0,01) - -0,01(0,01)+
Dindarlik Seviyesi -0,02(0,01)**  -0,03(0,01)**

Regresyon Sabiti 1,16(0,14)***  1,18(0,12)***  1,12(0,12)***
Aciklanan Varyans (%) 2,21 2,24 1,86

T p<0,10, * p<0,05, **p <0,01, *** p <0,001. Tabloda standardize edilmemis katsayilar bildirilmistir.

Tablo 2'de Model 1'in temsil ettigi bu analize sokulan milliyetgcilik seviyesi ve diger sosyo-demografik
degiskenler ile boykot siklig1 iizerinde istatistiki olarak 6nemli olan herhangi bir iliski bulunmamaktadir.
Fakat dindarlik ve milliyetcilik seviyeleri arasindaki korelasyon (= 0,28, p < 0,001) g6z Oniine
alindiginda, bu iki degiskenin tek baslarina analize sokuldugu modelleri de incelemek faydali olacaktir.
Buna gore Model 1'de kullanilan sosyo-demografik degiskenlere ek olarak dindarlik ve milliyetgilik
seviyelerinin tek basina dahil edigi iki ayr1 regresyon modeli ele alinmistir. Tablo 2'deki Model 2'ye
bakildiginda dindarlik seviyesinin (b= -0,03, p<0,01) milliyet¢ilik seviyesi denklemden ¢iktiginda da
boykot siklig1 tizerine negatif yonlii, 6nemli bir etkiyi haiz oldugu goriilmektedir. Dindarlik seviyesinin
analize sokulmadig1 Model 3'te ise, milliyetcilik seviyesinin (b= -0,01, p<0,05) boykot siklig1 iizerindeki
negatif yonlii, onemli etkisi (tek kuyruklu teste gore) goriilebilir. Model 1'deki durumla uyumlu olarak,
hem Model 2 hem de Model 3'te egitim seviyesi ve tam zamanli bir iste ¢alisaryor olma durumu boykot

sikligin1 yordayan diger 6nemli degiskenler olarak 6ne ¢ikmaktadir.
Tartisma ve Sonu¢

Saglikl1 bir demokrasi i¢in oy kullanan bireylerden daha fazlasina ihtiyag bulunmakta, vatandaslarin
siyasete dahil olmas1 ve siyasi siire¢ ve aktorleri etkilemeye yonelik eylemlerde yer alma c¢abasi
demokrasiyi gelistirmektedir (Ekman ve Amna, 2012). Bu anlayisa uygun olarak, demokrasi
tartismalarinin yogun yasandigr Tirkiye’de siyasal katilim konusu oldukga fazla ilgi gormektedir.
Onceki galismalar, Tiirkiye’de siyasal katilimin batili iilkelere gore ¢ok diisiik oldugunu gostermektedir
(Carkoglu ve Kalaycioglu, 2007; Russel, 2016; Erdogan ve Uyan-Semerci, 2017; Toros ve Toros, 2021).
“Siyasi atalet” olarak yorumlanan (Erdogan, 2003) siyasete katilma isteksizliginin nedenleri ve katilim
saglayan, tesvik eden ve artiran faktorlerin arastirilmasi giderek daha fazla 6nem tasimakta ve bu
cercevede tiim diinyada oldugu gibi Tiirkiye'de de geleneksel olmayan eylemlere katilimm artist
sistematik olarak irdelenmelidir (Erdogan, 2015). S6z konusu inceleme alanlarindan biri, alternatif

siyasal katilim bigimi olarak kabul edilen siyasal tiiketiciliktir.

Gilinlimiizde siyasal tiiketicilik, siyasal iletisim pratiklerinin etkin bir bileseni olarak kargimiza gikar.
Boykotlar siyasi olarak motive edilmis tiikketim protestolar1 olarak (Yuksel ve Mryteza, 2009) siyasal

katilimda gii¢siiziin sesini duyurmak, memnuniyetsizliklerini ifade etmek ve yaptirimlar uygulamak i¢in
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etkili bir yontem olarak kabul edilmektedir. Bircok boykota taniklik eden Tiirkiye i¢in de siyasal
katilimin bu bi¢imi akademik olarak ilgi gérmektedir. Ancak mevcut ¢alismalar, Tiirkiye'de boykota
katilim oraninin diisiik oldugunu ortaya koymakla birlikte katilimi etkileyen faktorler hakkinda yeterli

diizeyde ve tutarl bilgi sunmamaktadir.

Literatiirdeki s6z konusu eksikligi gidermek amaci ile bu ¢alismada yapilan nicel analizlerle dindarlik,
egitim seviyesi ve tam zamanli bir iste ¢calisma durumu ile boykot siklig1 arasinda istatistiksel olarak
onemli bir iligski saptamistir. Dindarlik ile ilgili sorulan arastirma sorusuna boykot siklig1 ile arasinda
saptanan negatif yonli iliski {izerinden bir cevap sunulmusken, milliyetcilik kavrami i¢in durum
farklidir. Milliyetcilik ile boykot siklig1 arasindaki istatistiksel olarak anlamli negatif yonlii iliski ancak
dindarlik seviyesi istatiksel olarak hesaba katilmadig1 kosulda ortaya ¢ikmaktadir. Bu durum, Tiirkiye
baglaminda boykota katilimin milliyetgilikten daha ¢ok dindarlik seviyesi ile ilgili olugunun bir
gostergesi olarak yorumlanabilir. Fakat literatlirdeki bir¢ok galismanin aksine milliyetgilik ile siyasal
tilkketim arasinda negatif yonlii bir iliskiye isaret eden bu bulgu, gelecekteki ¢aligmalarda géz Oniine
almmalidir. Benzer bir bicimde, milliyetciligin siyasal tiiketim lizerine gegmis ¢alismalarin 6ngordiigi
pozitif yonlii etkisi Tiirkiye baglaminda boykot siklig1 disinda bagka ilgili kavramlar iizerinden (6rn.

boykotun mense odakli olmasi, boykot cagrisinda kullanilan anlatilarin igerigi) ortaya ¢ikiyor olabilir.

Caligmada dikkat ¢eken diger bir sonug, egitim seviyesinin boykota katilmada 6nemli rol oynadigidir.
Nitekim siyasal iletisim konusunda halihazirda Erdogan (2003), Carkoglu ve Kalaycioglu (2007),
Russel (2016), Erdogan ve Uyan-Semerci (2017) egitimin Tirk vatandaslarinin siyasi davraniglarini ve
hem geleneksel hem de geleneksel olmayan siyasal katilimda énemli bir etmen oldugunu belirtmektedir.
Mevcut arastirma sonuglarini destekleyen bu bulgu, Tiirkiye’de yasanan demokrasi tartigmalari igin

egitimin dneminin altin1 bir kez daha ¢izmektedir.

Her ampirik galismada oldugu gibi bu calismanin da gelistirilebilecegi hususlar bulunmaktadir. Ornegin,
baz tiiketici davranis ve tutumlar1 (6rn. mense tercihi) ile ilgili sorular veya ankete katilanlarin yakin
zamanda gergeklesmis boykot hareketlerinden haberdar olup olmadigi ileriki g¢aligmalarda ele
almabilecek noktalardandir. Ciinkii hali hazirda siire gelen bir siyasal tiiketicilik dalgasindan haberdar
olup bilingli bir sekilde katilmamay1 segmek ile genel olarak boykot davranisinda bulunmamak farkli
stirecleri tetikleyebilir. Gelecekte bu alanda yapilacak ¢aligmalarin boykot konusunda 6ne siirdiiglimiiz
nicel bulgular nitel verilerle tamamlamasi bu alandaki akademik bilgiyi gelistirmek adina biiyiikk 6nem

tasimaktadir.

Bunlara ek ve son olarak, her ne kadar bu ¢alismada Tiirkiye’yi temsil eden bir 6rneklem ile yapilmig
nicel analizler bulgularin genellenebilmesi adina degerli olsa da ileride yapilacak olan ¢alismalarda
konunun farkli vakalar ve zaman araliklari 1s18inda arastirilmasi onem tasimaktadir. Siyasal tiiketicilik
ve boykot hareketlerinin derinlemesine incelenmesi ve bu kavramin farkli boyutlarinin ele alinmasi, bu

alanda test edilebilecek hipotezler 6ne siirmeye olanak saglayacaktir. Benzer sekilde, gilincel boykot
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hareketlerinde sosyal medya gibi alternatif mecralarin boykotlar1 duyurma, potansiyel katilimcilara
ulasma ve onlar1 harekete gecirme adina oynadigi stratejik rol disiiniildiigiinde, siyasal tiiketicilik
hakkinda kilit aktorlerin yani sira siradan vatandaglarin da nasil iletisim kurdugunun calisilmas: bu

alanin gelistirilmesi adina 6nemli olacaktir.
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Extended Abstract

Purpose of Research

Political consumerism involves democratic activities through which consumers demonstrate their
sensitivity towards social matters both individually and collectively. Among these acts, boycotts are
evaluated as politically motivated consumer protests that are rather peaceful forms of opposition and are
seen as citizen practices that reinforce democracy. This study examines factors behind boycotts under
the umbrella of political consumerism, with an emphasis on the relationship between important concepts
such as nationalism and religiosity and citizens' participation, within the context of Turkey. It also
descriptively summarizes major motivations the surveyed participants indicate as their boycott

motivations.

Research Questions
In light of the previous work in the area of political consumerism, the study particularly focuses on the
potential role nationalism and religiosity play in consumers' boycott participation in Turkey. Therefore,

it asks the following questions:
RQ1: What is the relationship between the level of nationalism and boycott participation?
RQ2: What is the relationship between the level of religiosity and boycott participation?

Literature Review
The study mainly builds on the scholarship on political participation and political consumerism.

Moreover, after reviewing the literature on political consumerism in Turkey, the researchers draw
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connections to the works focusing on ethnocentrism and religiosity within the concept of consumer

boycotts.
Methodology

This work studies the concept of political consumerism in Turkey quantitatively by using a face-to-face
survey conducted with a nationally representative sample of 1,629 adults in 2020. The data used in the
analyses come from the fieldwork that was carried out by a professional public opinion company based
in Turkey. The sampling strategy involved a multi-stage, stratified, clustered random sampling
procedure without replacement. The predictor variables used in the analyses were age, sex, education
level, employment status, marital status, favorability towards The People's Alliance, Kurdish identity as
well as religiosity and nationalism levels. The outcome variable of interest was frequency of boycott
participation. A basic regression analysis was run resulting in three different models allowing to explore
the proposed research questions. For descriptive inquiry purposes, those who reported boycott
participation were also asked the motivation behind their boycott behavior. The list of motivations they
were presented included "not being Turkish origin,” "unfair and inhuman production conditions,” as

well as "harming the environment" and "harming one's or their family's health."
Results and Conclusion

First, our findings show that consumers’ participation in boycotting is low in Turkey with 85 per cent
of the representative sample reporting to have never or almost never participated in such behavior.
Likewise, while 44.7 per cent of the remaining 237 people who have reported participation in boycotts
with an age average of 39.3 are women, 57.8 per cent are married, 82.2 per cent have secondary or
higher levels of education, and 59.1 per cent are employed full time. While 40.9 per cent of boycott
participants support the People’s Alliance, 19.8 per cent identify as Kurdish. Moving forward, when
asked their motivation for boycotting, 51.1 per cent report the product not being Turkish origin, 44.6
per cent unfair and inhumane production conditions, 51.5 per cent harming of the environment and 45.7
per cent harming of one’s or their family’s health as their motivation for boycotting behavior.

Accordingly, participants report various motivations for their boycott behavior in the context of Turkey.

The regression analyses predicting boycott frequency reveal that religiosity, education level and being
employed full-time are significantly associated with more frequent boycott participation. Addressing
one of our research questions, we thus reveal a positive relationship between religiosity and boycott
frequency, while the situation seems to be different for nationalism. The findings reveal a significant
negative association between nationalism and boycott frequency only when religiosity is not controlled
for in the regression analysis. Although this can be interpreted as religiosity having a stronger role in
explaining boycott behavior of consumers in the Turkish context. However, considering that many
previous studies suggest a positive relationship between nationalism and political consumerism, this

finding should be interpreted with caution. After all, it is possible that the reason our finding that there
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is a negative association may be due to other relevant concepts or processes (e.g., boycotts being
particularly motivated by product origin, narratives used in concerning mobilization messages) in the

Turkish context that remains beyond the context of the current work.
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Abstract

The present article examines and compares the perceptions of online education and learning practice in students
from Romania and Japan during the COVID-19 pandemic, which has significantly impacted how university classes
have taken place worldwide in the last two years. Furthermore, our purpose was to examine the challenges
experienced by students as a result of transitioning from traditional face-to-face classes to online learning.
Questions arise from reviewing to what extent the students' cultures have affected their perceptions of the online
education and learning process and if there are any substantial differences in the students' feedback regarding
various online learning applications which have been used in class or otherwise tested for the first time during this
study. The originality of our approach lies in conducting a comparative study to analyze the perceptions of
Romanian and Japanese students regarding the educational process during the pandemic. According to our
knowledge and extensive research, this is the only similar research that has been conducted or published at this
moment on this topic. Furthermore, we would like to emphasize that we have investigated the students' perceptions
regarding online education during the pandemic by conducting the reviews in their native languages: Romanian
for Romanian students and Japanese for Japanese students. Another original aspect of the current study is testing
the feedback of the two groups of participants regarding various digital tools and apps used for educational
purposes: the ones who have used the apps for a long time or for the Japanese students who tried these digital tools
for the first time. The findings revealed that the Romanian and Japanese students had encountered different
challenges in terms of mental health, financial issues, worrying prospects, or varying technical problems, which
correspond to a large extent to the profiles of their countries.

Keywords: COVID-19 Pandemic, Online education, Intercultural study, Romania, Japan, Digital educational tools
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Oz

Bu makale, son iki yilda diinya ¢apinda iiniversite derslerinin nasil gerceklestigini dnemli 6lgiide etkileyen
COVID-19 salgin1 sirasinda Romanya ve Japonya'dan 6grencilerin ¢evrimici 6gretim deneyimi ve 6grenme pratigi
algilarin1 incelemekte ve karsilagtirmaktadir. Ayrica amacimiz, geleneksel yiiz yiize derslerden g¢evrimigi
dgrenmeye gecisin bir sonucu olarak &grencilerin yasadigi zorluklari incelemekti. Ogrencilerin kiiltiirlerinin
¢evrimigi 6gretme ve 6grenme siirecine iliskin algilarini ne 6l¢iide etkiledigi ve sinifta kullanilan ya da bu ¢alisma
sirasinda ilk kez test edilen ¢esitli ¢evrimici 6grenme uygulamalarina iliskin 6grenci geri bildirimlerinde 6nemli
farkliliklar olup olmadig1 gibi sorular ortaya ¢ikmaktadir. Yaklagimimizin 6zgiinliigli, Romanyali ve Japon
ogrencilerin salgin sirasindaki egitim siirecine iligskin algilarin1 analiz etmek i¢in karsilagtirmali bir ¢alisma
yiiriitiilmesinde yatmaktadir. Bilgimize ve kapsamli aragtirmalarimiza gére, bu konuda su ana kadar benzer bagka
bir arastirma yapilmamis veya yaymlanmamistir. Ayrica, salgin sirasinda 6grencilerin ¢evrimici 6gretime iliskin
algilarimi, goriismeleri kendi ana dillerinde gergeklestirerek arastirdigimizi vurgulamak isteriz: Romanyali
ogrenciler icin Romence ve Japon 6grenciler i¢in Japonca. Mevcut ¢alismanin bir diger 6zgiin yonii de, egitim
amacli kullanilan gesitli dijital ara¢ ve uygulamalara iliskin iki katilimc1 grubunun geri bildirimlerini test etmektir:
uygulamalar1 uzun siiredir kullananlar veya bu dijital araglari ilk kez deneyen Japon &grenciler igin. Bulgular,
Romanyali ve Japon 6grencilerin ruh sagligi, mali sorunlar, endise verici beklentiler veya ¢esitli teknik sorunlar
acisindan farkli zorluklarla karsilastiklarini ve bunlarm biiyiik dl¢lide iilkelerinin profillerine karsilik geldigini
ortaya koymustur.

1 This study has been presented at the International Media Studies Symposium, the 4th edition (2022), hosted by Akdeniz University, the
Faculty of Communication, Turkey, and has been awarded the “Best Paper Award.”

2 Lecturer Ph.D., Titu Maiorescu University, Bucharest, Romania, Faculty of Communication Sciences and International Relations,
cringuta.irina.pelea@gmail.com, ORCID 0000-0002-1080-9650.
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Introduction

The global COVID-19 pandemic has proved to be a major crisis that has significantly impacted both the
education sector and academia. Nevertheless, one of the prerogatives of this health crisis is that it has
unwillingly accelerated and encouraged digital innovation and progress in the educational system. The
forced shift to remote teaching has been perceived differently worldwide and has provided an open space
for discussions regarding equity access to education and the potential efficiency of a hybrid and blended
learning model as part of the future.

The Romanian and Japanese governments have reacted differently to the impact of the COVID-19 crisis
on the education industry by implementing different sets of measures. Therefore, the students in both
countries have responded differently to the accelerated digital transformation imposed by the new health
threat.

Albeit there have been studies that have investigated the students' perceptions of online education and
learning practice during the educational crises imposed by the COVID-19 pandemic, there has yet to be
such a comparative study focused on exploring the perceptions of students from Romania and Japan

simultaneously.

This article reviews the relevant literature, describes the employed methodology, and then presents and
analyses the results. Finally, the study highlights the most critical aspects concerning the findings and
addresses recommendations for future research directions that could target the reshaping of the
pedagogical approach to fit online education in two different cultural contexts. The present research
results may contribute to the academic literature on online education during health crises by integrating

the cultural component into its approach.
1. Literature Review

In the context of the sudden and rapid spreading of the coronavirus known as COVID-19, on 11 March
2020, the World Health Organization (WHO) "assessed COVID-19 as a global pandemic" (WHO,
2020). The outburst of this pandemic has imposed significant and unprecedented challenges not only
for the healthcare system and its professionals (Razu et al., 2021) but also "for the higher education
community worldwide," forcing the academic staff to obey the urgent imperative of switching to online
classes (Rapanta et al., 2020). Consequently, many teachers were constrained to adjust their teaching
routine, practice, and style to the necessities of the pandemic to provide educational content suitable for
online delivery through various platforms such as Microsoft Teams, Google Meet, or Zoom (Al-
Kumaim et al., 2021).

Subsequently, Romania announced its first confirmed case of COVID-19 on 26 February 2020, whereas

the first detected case in Japan was on 16 January 2020 (Costita, 2020). In this panic-stricken
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atmosphere, at the urging of the Romanian authorities, universities have switched to online courses from
March 2020 until April 2022, while Japanese universities developed and started online classes from
April-May 2020 (Learning Strategy Research Institute, 2020).

As some researchers have pointed out, the forced isolation induced by the pandemic has contributed to
increasing the instability of the university system in Romania, simultaneously affecting both the
academic staff and the students in terms of emotional health (Butnaru, Nitd, Anichiti & Brinza, 2021).
Furthermore, the prolonged absence of specific and systematic official measures to regulate the ongoing

educational process has worsened the overall circumstances.

Likewise, Japanese universities transitioned abruptly to online lectures as part of an emergency plan in
response to the aggressive spreading of the COVID19 (Matsuda, Watanabe & Shigeta, 2021).
Nevertheless, as Matsuda and fellows (2021) state, many universities still need more resources to adjust
to the students' studying routines and are incapable of developing adequate support methods (Matsuda,
Watanabe & Shigeta, 2021).

One significant difference worth noting is that many universities in Japan have provided their students
with pre-recorded lectures (Cohen, 2020), while the norm for the Roan universities has been to offer
live and interactive online lectures (Teodorescu, Aivaz & Amalfi, 2022).

We have also conducted a systematic review of earlier (comparative) similar studies exploring online
education during the COVID-19 pandemic. There are academic reports dedicated to analyzing online
education in Romania and examining the perceptions and expectations of Romanian students for online
educational platforms (Buzatu et al., 2020; Pop et al., 2022). On this matter, Buzatu and fellows (2020)
state that the Romanian students ,,surveyed were in favor of online education, they were uncertain if the
guality of online education matches the traditional setup. Likewise, Velicu (2021) studied the 2020-
2021 school year from the perspective of online education. The scholar mentions the “inflexibility of
the system to adjust to the new situations” and that “teachers’ main concerns were covering the
curriculum and grading the students.” Other relevant conclusions of this comprehensive study are that
“the digitization of the Romanian educational system has started” and that “one of the gains of the

pandemic situation was the strengthening of the partnership among stakeholders” (Velicu, 2021).

Several Japanese-language academic papers have been identified in this regard — we focused on these
to increase the importance of the present study, given that such papers remain untranslated until now.
Most of the research is dedicated to examining the characteristics of online education, comparing online
and face-to-face classes, or investigating the perceptions of Japanese students or teachers regarding
online education (Kotaro, 2022; MEXT, 2021). A few cross-cultural studies stand apart. Hosseini and
Jahedzadeh (2021) have compared “the online education systems in the University of Tehran in Iran and
Osaka University in Japan with a focus on foreign languages education” (Hosseini & Jahedzadeh, 2021).

Moreover, other scholars dived into comparing Japanese and Chinese universities during the same
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pandemic and explored the infrastructure, development, and efficiency of such online classes in both

countries (Yang et al., 2021)

Relevant to the topic of the present study is to review the literature on the digital tools and educational

apps to be mentioned. In this regard, we will refer to Pear Deck, Nearpod, Padlet, and Flipgrid.

First, Pear Deck can work as a Google add-on or an independent web-based platform, allowing effective
synchronous learning. Based on a standard open slide or template, students can type responses to various
guestions launched by the teacher, manipulate images or express critical comments and ideas (Grandits
& Wagle, 2021). Answers can be shared later in anonymous mode, thus encouraging student
commitment in an embarrassment-free environment. Another relevant strength of this app is that it
reinforces social-emotional learning (PearDeck, 2022) and increases emotional awareness and empathy

in the pandemic context, presenting a higher risk than usual for one's mental health. (Schéfer et al., 2020)

Similar to Pear Deck in terms of interactivity, Nearpod enhances the teaching process and promotes
active learning (Hakami, 2020) and collaboration between the teacher and the students in the virtual
classroom (Dong et al., 2018) "through interactive lessons and videos, gamified learning, formative

assessment, and activities."

In addition to what Pear Deck offers, this digital tool expands the participants' level of comprehension
with the "Experience Virtual Reality" option, allowing the students to participate in Virtual Field Trips
all over the globe from the comfort of their virtual classroom (Nearpod, 2022).

Useful for e-portfolios ("Portfolios on Padlet,” 2022) and various other assignments is Padlet, a web tool
that supports interactive, collaborative (Meletiadou, 2021) and both synchronous and asynchronous
learning. While borrowing consistent social media functions such as the like buttons, it functions as a
virtual wall where students can simultaneously post various media content (photos, YouTube videos,
gifs, pdf files, web links, personalized voice messages). Another aspect for which it receives constant
praise is its accessibility. The students can access the same web page by sharing the link from different

devices, such as PCs, tablets, or even smartphones.

Finally, Flipgrid is a digital tool designed to provide "synchronous video-based discussions in fully
online courses" (Lowenthal & Moore, 2020), and it involves students recording short videos to be shared
in class or watched at each one's preferred time. The literature review on the efficiency of video-based
discussions also shows that group cohesion is more likely to increase due to long-term usage (Pinsk et
al., 2014).

The reports by Moore (2022) and Romero-Hall and Vicentini (2017) also show that video-based
discussions can improve existing connections between instructors and their students. Likewise, with
Flipgrid functioning as a video discussion platform, the comments, and potential questions can be easily
added, thus reinforcing group connection, empowering students, and facilitating emotional learning
(Moore, 2022; Romero-Hall & Vicentini, 2017).
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2. Study Methodology
2.1. Background, Motivation, and Context of Research

In light of COVID-19, education has shifted worldwide both for the academic staff and the students,
from the regular classroom to various types of virtual platforms incorporated by teachers into their
virtual classrooms. In this emerging context of accelerated virtual learning, students' perception of online
classes can depend on various factors, including one's culture, educational background, reference

system, or computer literacy.

For this comparative study, various reasons are responsible for choosing Romania and Japan as target
countries. First and foremost, there is a severe lack of research and academic literature dedicated to
comparing these two countries in a particular context, such as the one delivered by the necessity of
turning to online education. Very little is known about the cultural peculiarities surrounding the
perceptions of Romanian and Japanese students regarding their educational systems. Furthermore, no
other study has attempted this cross-cultural comparison by focusing on the problematics of online
education. From this perspective, the present research aims to address this issue and fill in the gap.
Second, conducting this research in the native languages of the students — Romanian and Japanese
language — was possible thanks to the linguistic proficiency of the author, who has consistent experience
in handling Japanese-language texts and untranslated Japanese academic resources or delivering similar

cross-cultural and cross-linguistic research.

It is an understatement to say that these countries' linguistic and cultural backgrounds are strikingly
different. On the one hand, Romania is an East-European country, a member of the E.U. since 2006, and
the official language, Romanian, belongs to the "Italic group of languages that devolved from Latin"
(Nishan, 2012). On the other hand, Japan is an East-Asian country. Whereas the origins of the Japanese
language remain a highly debatable issue, it is unquestionably "a member of the Japonic language
family" and employs a multi-script writing system composed of two syllabaries (Hiragana and

Katakana) and Kanji (Chinese ideograms) (Vovin, 2017).

Furthermore, various social and cultural differences affect the self-perception of (online) education and
learning experience. The education system in Romania has registered significant progress since the fall
of communism in 1989 and is targeted to continuously invest in delivering high-quality and equitable
education. The younger generations are high-tech savvy and fluent in at least one international language
and yet manifest distrust and, in most cases, a critical attitude toward the national educational system

(Sandu et al., 2014). Some of the most mentioned problems are:
° the lack of critical thinking, and not fully supporting the students’ creativity;

. the social disparity and quality difference in the education provided in the urban versus

the rural area;



Cringuta Irina Pelea
. the decline in academic quality and knowledge.

Japan’s educational system has a different structure, given that the academic year starts in April,

compared to Romania, which begins in September or October.

Several cultural concepts and values are also accurately reflected in Japan’s educational system.
Japanese society values the importance of vertical relationships (jougekankei, £ T BE84%), and this
applies to educational institutions, where words such as “senpai” (senior, 5£2) and “kouhai” (junior,
% 2E) are used daily. Other deeply rooted cultural concepts such as “haji” (shame, Hb), “hazukashii”
(embarrassment, B9 A L LY), “giri” (duty, ), “ganbare” (to do one’s best, TE5&k A1) are part of the

cultural mindset of the Japanese students and teachers as well. The competition is very high, leading to

the emergence of severe social problems:

o the bullying (“ijime,” E &), which led in 2020 to the suicide of 419 students (the

number represents a yearly average) (Kuwata, 2021);
° the striking economic and social disparity between students;

o the “rounin” phenomenon (JE A students who failed the university exam entrance —
many of them commit suicide due to the exceedingly high social pressure or become “hikikomori — 5|

& Z & 0,7 isolated in their rooms for years);
o the “juku” (cram, #4) schools;

° the decline in academic ability.

In the case of the present study, the initial conditions are similar in both countries; neither Romania nor
Japan has a university system purposely designed to face the challenges of extended lockdowns inflicted
by the COVID-19 pandemic. Nevertheless, several significant differences exist between the countries’
educational systems and cultural and social profiles. Compared to the national minimum wage, in terms
of undergraduate and postgraduate programs, the university fees are substantially lower in Romania than
in Japan. The enrolment and graduation requirements, the structure of the academic year, and the
curricula present cultural and national particularities in each country. Furthermore, as the cultural, social,
and historical backgrounds and the digital development level differ, each country’s government has

designed particular communication strategies and measures to mitigate the pandemic risks.
2.2. Method of Research

The research data has been collected using online focus group interviews. Since this study attempts to
provide insight into Romanian and Japanese students' perceptions, opinions, and patterns of thinking
regarding online education, the nature of this research is qualitative (Miles & Huberman, 1994).

Moreover, the focus group is capable of generating "emic" data (from inside the group) and disclosing
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patterns of behavior, attitudes, or opinions (Cyr, 2019; Morgan, 1996). For these reasons, collecting
answers relevant to the research questions and objectives was deemed more appropriate. The data from
the interviews were processed, coded, and analyzed using qualitative content analysis. This method
allows for classifying the information from interviews into categories conveying similar meanings
(Weber, 2008).

2.3. Research Questions
Five research questions and objectives guided this study:
v What are the perceptions of Romanian students towards online education?

v What are Romanian students' perceptions of their learning practice before/during/after

online classes?
v What are the perceptions of Japanese students towards online education?

v What are Japanese students' perceptions of their learning practice before/during/after

online classes?

v Avre there any differences between Romanian and Japanese students according to their
perceptions regarding online classes?

The interview questions to be addressed to the participants are listed below.
- How do you feel about the online classes?
- What expressions come to your mind when you think of online classes?
- Are there any positive aspects of online classes?
- Are there any negative aspects of online classes?
- Do you have any worries associated with the online classes?

- Has your learning routine/studying style experienced any changes since switching to

online?
- What are the biggest challenges you have faced since shifting to online university classes?

- How do you think Romania/Japan faces the challenges of online education in the context
of the COVID-19 pandemic?

2.4. Research Design and Participants

The study was conducted from October 2021 to January 2022 in Romania. In order to collect the data
for the Romanian students, ten sessions of online focus group interviews were performed using
Microsoft Teams. For the Japanese students, another ten sessions took place during the same period on

Google Meet. Each interview session lasted between 45 and 60 minutes. The researcher acted as the
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moderator, and an assistant (one of the students) took notes during the sessions with the Romanian
students. The researcher took notes after the sessions with the Japanese students. With the participants'
permission, the sessions were recorded, stored, transcribed, and analyzed through qualitative content
analysis. The coding took place in the following way: every significant sentence was assigned a specific
code and then we compiled similar codes in sub-themes relevant to each group of students (Romanian
and Japanese). These sub-themes reflected the advantages and disadvantages of online learning and the

perceptions and emotions of the students.

The participants were undergraduate and graduate students enrolled at state and private universities,
with an average age of 22.3 years old, and 58.9% were females. The students represented five faculties,
including Social Sciences, Journalism, Economics, Dentistry, and Foreign Languages. A total of 232
respondents took part, of which 124 were undergraduate and graduate Romanian students and 108 were
Japanese undergraduate students.

The focus group discussions also included testing various interactive online tools, such as Pear Deck,
Nearpod, Flipgrid, and Padlet, while assessing from a comparative perspective the overall perception.

All the interviews with the Romanian/Japanese students were conducted in the Romanian and Japanese
languages, an aspect worth mentioning as strengthening the accuracy of the results and removing any
translation-related language barriers that might have hindered the research. Finally, all obtained
interview data was translated into English to serve the purpose of the present study.

5. Findings of the Study
5.1. Findings of the Group Interviews with the Romanian Students

One of the significant advantages of online classes was flexibility, most of them stated. Shifting to the
digital environment equals time-saving and was perceived as very convenient, especially for the students
who came to the big cities to continue their studies. Most paid less expensive rents in Bucharest or

traveling fees at least twice a month.

The 2™- and 3"-year students usually have full-time jobs, and for those already working in the labor
market, online classes proved to be very advantageous, allowing them to mingle their studies and

jobs.

It is so safe and nice to attend classes from the comfort of your bed, dressed comfortably, and maybe take

your breakfast when the lecture begins. (T., 22y0)

In the beginning, the pandemic was a blessing in disguise for me and for all my friends with full-time
jobs. I can join the class from work. | can continue my classes and hold on to my job to pay everyday
bills. (C, 22 yo)

Romanian students expressed their dissatisfaction regarding their concentration ability during online

classes. Many of them constantly mention that it is difficult, sometimes even impossible, to focus on the
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lecture at home or in another private space. Especially 3"-year and Master's students stated that the
absence of an appropriate studying space at home had significantly impacted their learning experience

and participation in online classes.

My grandmother has Alzheimer's and we live together in a small flat. Sometimes, | have to go in the
middle of the lecture, check on her, feed her, or change her diaper. I am lucky if I understand 20% of that
class. (A., 23 yo)

I live in a small flat with my parents, grandmother, and five brothers. | could never turn on my camera

during lectures. | can barely focus on classes, and | feel it is useless. (R, 23 yo)

The COVID-19 pandemic outburst has put a strain on the Erasmus student exchange program, and some

students mentioned this negative issue:

| wanted to study in Poland this year, and | had excellent grades, which would make me an excellent

candidate. Now, because of the pandemic, I lost this chance. Everything is unstable. (B., 21 yo)

I was studying in Spain, Madrid, as an Erasmus student in last April (the outbreak of the pandemic, N/T).
I decided to come back to Bucharest as fast as possible. There was no point in staying to attend online
classes there. It surely didn’t feel like the real “Erasmus experience,” and my host university did not help
atall. (A., 23 yo)

Many of the 3 year and graduate students expressed their worries regarding the possibility of switching
back the regular classes much faster than they could handle:

I am dead worried of having to go back to uni now (since May, N/T). | will lose my job without any doubt.
I could never attend face-to-face classes and go back to working full-time. | don't understand why
authorities expec3rd-yeard year students) to go back just for a couple of weeks. It is absurd and it lacks
any kind of consideration toward every working student struggling with paying the rent in Bucharest. (C.,
23 y0)

Most students blamed their inability to focus during online classes on the heavy curricula.

We have days with four lectures and this makes us spend like 8 hours in front of the computer. Sure, we
get 10 minute-breaks but | feel it is not enough. After eight hours of studying in front of the computer, |

feel exhausted... and this happens weekly. (A., 21 yo)

Another issue affecting their studying routing and concentration power was the instability of the labor

market in Romania during the pandemic.

In these last two years, | have changed my job five times and | know that many of my colleagues are in
the same situation as | am. Many small companies went bankrupt during this pandemic. Worrying about
keeping my job makes me neglect my studies and all my assignments. | find myself working overtime for
no extra payment to convince my boss I am worth this job. I don’t know how I will put up with the exam

sessions and the graduation exam. (E, 22 yo)

Most Romanian students identified the major disadvantage of online classes as the lack of nonverbal
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communication and bonding with their friends during break time.

What | badly miss is smoking a cigar with my colleagues after lectures. Nothing in the world can replace

that feeling. Sure, we still talk on Whatsapp or video call but it is not the same. (S., 23 yo)

We are almost through our first year at the university and | don't even know what my colleagues look

like. Although | can recognize their voice. (B., 19 yo)

This situation affected as well how online seminars took place. Whereas team tasks were usual in the
face-to-face learning context, teaching and learning on platforms such as Microsoft Teams, Zoom, and
Google Meet forced the academic staff and the students to switch to individual assignments and
projects more often.

When we go back to normal, I am not sure | will remember how to work in a team. This online education
thing seems adequate for a month or two at the most. In the beginning, | was so happy. It was like a dream
but after about the first three months, it proved to be a nightmare. I work from home and I learn from

home. Everything is in front of a computer. It is very depressing. (G., 22 yo)

The same idea was supported by many Romanian participants, who stated that they spend up to 12

hours a day using the computer for tasks related to their academic studies or remote jobs.

“I would have never believed I will get to think I am sick of my computer. I have terrible headaches after

eight hours of online classes.” (M., 23 yo)

Romanian students have different learning practices and exhibit other behavior patterns in online classes,
being more prone to turn off their cameras during the course. In contrast, the Japanese students do not
(as we will see in the following section). The Romanians are more familiar with discussing and

analyzing various topics relevant to the class with the professor.
5.2. Findings of the Group Interviews with the Japanese Students

One of the strengths online classes presented compared to the usual academic setting is that the student

could choose by themselves the place from where they could attend the lecture.

The second one explicitly mentioned is the feeling of having a personalized rhythm for studying in

and outside classes.

“When I am studying alone, I think I have more time to focus on myself to see if I understand everything
but when | was going to the university | had the chance to hear other students’ opinions and that made
me think in depth.” (M., 22 yo)

Moreover, “grasping and understanding new concepts seemed easier in online classes,” Being in
one’s private space provided a certain feeling of security. If pre-recorded lectures were pre-recorded, it
was “very comfortable with pausing the video and googling in search for an answer, thus increasing
one’s absorption of the new content.” On a side note, Romanian participants had no experience with

pre-recorded lectures.
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Concerning the same matter, another participant has added:

“I have more control with pre-recorded classes. | can even fast-forward if the content is not that
interesting. For instance, when the teacher explains how the class will go on, | always skip that part. |

always work on the tasks related to my grades.” (K., 22yo0)

A consensus was that traditional university classes are more “centered on school life, “whereas online
classes are more flexible than traditional classes: one can study and attend the lectures from one’s

desired location and sometimes even at one’s ideal time.

“Since the pandemic started, I have also looked for other online classes with no connection to my studies,

because I had an interest in that kind of information” (S., 19y0)

A noteworthy advantage frequently indicated is how they spent commuting time studying online. Some
of the participants spent even up to three hours a day going to the university and characterized this lost

time as being “ % > 72 21, “mottainai.

“I always felt the commuting time is such a loss, spending so many hours just to get to university and
then to come back home. It was such a shame but now I can save that time and do useful things for my
family.” (M., 23 yo)
Several negative aspects were also discussed. The Japanese students proved to be “more worried about
the outcome of the educational process,” many of them stated that online education is less effective
in the long term than face-to-face classes. Most have expressed consistent worries about how the
pandemic will affect their grades, graduation, and future employment prospects, afraid that potential
employers might consider them less prepared. According to their statements, the pressure is higher than

in the regular classes before the pandemic.

Nevertheless, the significantly increased number of homework assignments was considered the main
stress factor during the pandemic, signalizing thus an intensifying academic pressure and expectations

from the teachers.

Attending online classes from the comfort of one's private space comes, nevertheless, with the
“disadvantage of feeling lonely” (as in “&{ L \\,” “sabishii”) since the opportunities for meeting one's
friends have decreased significantly. This loneliness was attributed to changing their learning styles and
study routine inflicted by the online classes. We refer here to “F V5V ),” “manabiai,” the custom of
studying together with one's friends, indeterminately suspended during the pandemic.

“It feels nostalgic not to take pictures at the end of the year with my colleagues and my friends. It is

something | feel | have been missing out. | have also missed sharing food with my university friends and

going out with them just to drink some tea.” (R., 21 yo)

Another participant has also mentioned:
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“At face-to-face classes, we used to talk a lot after that class. If | didn't understand something, it was
much easier to ask one of my colleagues but now because of the pandemic, we could not do that anymore.

y miss that little chat we had immediately after classes.” (Y., 23 yo)
1t-year students also related to the situation:

“In the beginning, I wished for face-to-face classes to start faster so | can make friends but now that we
started going again, | feel stressed about how many new things, places, and people | have to meet.

Everybody expects me to adapt very fast. Sometimes it feels overwhelming” (T., 22 yo)

Communication with one's friends has worsened. Most of them felt that the chances of consulting the

university staff concerning various worries were much lower.

Nevertheless, overall communication on all levels during online classes was perceived as

“emotionless.”

“It is true that there are so many chat functions and options so you can transmit the information as you
wish to do. Even so, it feels lacking in emotions. Sometimes, when we communicate, we change our
message according to our friend's facial expression which reveals how he feels about our words. I can't
do this when we communicate online. I am constantly worrying about the possibility of having told

something offensive.” (R., 22 yo)

“It feels like survival mode. Even when we spend several minutes turning on our cameras, there will
always be some students who do not wish to do so and use stuffed toys or masks to show on camera
instead of their faces. | think it must be very lonely for the teacher as well, to have to teach students

without seeing any facial expression.” (M., 22 yo)

Furthermore, they reported a “persistent physical weariness,” which they described as difficult to fight.
The Japanese students have also expressed insecurities about addressing questions in online classes,
given that they were not accustomed to doing so in classes before the pandemic. Very few opportunities

were given to ask questions during the online class and participate in interactive tasks.

From an overall perspective, the most frequently mentioned negative emotions Japanese students

associated the online classes are the following ones:

general anxiety,

- financial anxiety (related to one's risky financial situation or to the fact that some of

them were experiencing financial hardship that threatened their graduation prospects),
- job hunting anxiety (for final year undergraduate students),
- the feeling of being isolated,
- solitude,

- a sense of meaningless (as in having no purpose for a living),
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- worries concerning the learning output and long-time effectiveness of online classes.

Another issue brought into discussion by many Japanese students is the problematic Internet access in
rural areas. Data costs can rise to a prohibitively high level, especially if one has a less advantageous

contract with an Internet provider and many online classes to attend.

“To be honest, it feels like I have fewer chances than the students living in the big cities with good internet
connections. It feels unfair to have my grades and my academic results dictated by how good my

connection is. I hope most of my professors will be kind and will consider this aspect. (M., 22y0) ”

The Internet quality was also responsible for how online classes took place: sometimes, the students

would turn off their cameras, with the teacher's consent, to improve the Internet connection.

“Sometimes it was the teacher to tell us that it would be better to turn off our cameras. The Internet
connection was just too bad. And that day when we had this online class, was very refreshing. | just wore

casual clothing, without fixing my hair or having to put on makeup.” (N., 23 yo)

However, the usage of webcams during online classes was frequently regulated by the teachers, mainly

if it was the case of a virtual seminar that implied a low number of participants:

“At seminars, the professor usually told us that it is much easier to communicate if we see each other.
We needed to discuss various topics and address questions. He always recommended us to turn on our

cameras because he wants to see our faces.” (T.,22 yo)
At this point, another young female participant added:

“I would rather skip that class than show up without no makeup; it would make me feel insecure.” (S.,

23 y0)
Other students have stated, in concern to the same subject:

“Some of us even told the teacher that our PC is not working that well and because of this reason we

cannot turn on our cameras. Yet, this is not a lie you can use that often.” (M., 22y0)

“If there are no specific recommendations regarding the camera, I will not turn it on purposely.

Sometimes it feels odd.” (N., 22y0)
“I feel I have a sort of reluctance in showing my face on camera.” (N., 22y0)

In this digital learning context, some students reported that they had experienced problems using

virtual backgrounds.

>

“I'was at an online class, and I turned on my camera, in my room where I just had an “onrain nomi-kai’
(online drinking party, TN). I simply forgot that everybody in the class, including our teacher, can see my
room where the party just took place (the bottles of alcohol and leftovers of food, TN). Then, the lecturer

said to me: “That is a very interesting background you have over there.” I was very embarrassed.” (R.,

23y0)
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However, a delicate issue is that the tuition fees were not lowered, even though all courses were taught
online, and students did not benefit from any facilities their universities could have offered. A 4"-year

student explained his situation, which seemed to be relevant for a more significant number of students:
“I don't even feel like a student. I spent the last two years in front of my personal computer and I don't

even understand why I have to pay so much... I lost my part-time job, yet nobody seems to understand

how hard it is... Most of my friends think the same. It is such a waste.” (T, 23 yo)
5.3. Feedback and Impressions about Different Educational Digital Tools and Apps
5.3.1. The Romanian students

Concerning the usage of applications in online classes, the Romanian participants were already familiar
with Padlet, Pear Deck, Nearpod, and Flipgrid.

The one they appreciated the most was Pear Deck, particularly the slide that checked their stress level
or the open-ended questions, allowing them to write and share their opinions on a specific subject. It is
worth mentioning that these digital tools were used in Social Sciences and Communication lectures and

seminars.

Padlet proved to be more popular than Wakelet, allowing the students to write comments in real-time
on their colleagues' portfolios and to add social media reactions, gifs, and short videos. This app proved

to be an asset for teamwork tasks during the seminars, another reason it enjoyed such a high reputation.

Nearpod was perceived as more minor “visually attractive than Pear Deck, for instance. However, the
most enjoyable feature was the “interactive video,” edited by the teacher with specific questions tailored

to fit the objectives of a class.

The one they characterized as being the least friendly is Flipgrid, which makes them feel less

comfortable, given the premise of recording oneself and sharing the video with one’s colleagues.
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Figure 1. Sample of a Padlet digital portfolio on the topic of “Anime Culture and Japanese Media: Discover the
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Ghibli World”.

Source: A Romanian Master’s student, in the “Sociology of Entertainment Media” course. The Faculty of

Journalism and Sciences of Communication, the University of Bucharest.
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Figure 2. Sample of a Padlet digital portfolio on the topic of “Subcultures and the mainstream public: Cottage

subculture”.

Source: A Romanian Master’s student, the “Sociology of Entertainment Media” course. The Faculty of

Journalism and Sciences of Communication, the University of Bucharest.
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Meaningful stories

All three games feature
stories about loss, mental
illness. Fears like aquaphobia
or agoraphobia are illustrated
through game mechanics,
the player has no choice bu

Each game requires the player to
interact with the story one way or
another, there is no way you can play
these games and not get emotionally
invested at least a bit.

Moreover, the great storytelling will
(ideally) have the player wanting to play
more in order to see how events

unravel.
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Fun gameplay mechanics

Each game features fun and unique
mechanics. In What Remains of Edith
Finch you can play as a cat, be a
king, go hunting or destroy a

wedding all while exploring a house.
In A Plague Tale: Innocence you can
take down soldiers with a sling, use
alchemy to your advantage or even

control rats. In Brothers: A Tale of

Qo

Two Sons you get to fly above
ancient ruins, defeat trolls and get
chased by dogs.

Figure 3. Samples of a Padlet digital portfolio on the topic of “Video Games as Entertainment Media”.

Source: A Romanian Master’s student, the “Sociology of Entertainment Media” course. The Faculty of

Journalism and Sciences of Communication, the University of Bucharest.

Efficient communication and persuasion in cultural context.

What is the cultural context in
communication?

Cultural context refers to all those
beliefs, behaviours and attitudes
accepted by a social group depending on
factors such as location, religion, family...

This concept greatly affects
communication, as it must vary
according to culture. However, it can
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Making Of
For this work, I first set out the
introduction, developing a little bit the
proposed topic. Then I did a brainstorm
of examples that seemed relevant to
me. After discarding some examples, |
chose these 3 completely different
categories that exemplify the topic.

In the Cruzcampo section, within the
Spanish beers, | have put special
affection because that campaign was
made by a professor n and we had the
opportunity to talk to all the creatives
who participated in the campaign.

In each category, there is at least one
short video that complements what is
explained in the text and some images.

Chasing the American Dream

The American Dream

T'he United States currently has a culture based on
capitalism, which revolves around the familiar
American dream. This consists of a preconceived
lifestyle based on job success, having a good house,
a good car and good family relationships. This
capitalist idea has been a form of propaganda for

The American Dream on film

On many occasions this display of capitalism can be
seen in major American films or shows. In this case,
if we consider the American dream as a brand, the
appearance of this brand in films would be branded
content. As the United States is the leading country
in cinema, we can often see communication
campaigns in American films.

Technology, the new PR format

Nowadays we find technology in everything we do,
and technology is also part of the cultural ambit,
especially in the most recent culture. That is why
many companies use technology for their
communication and public relations strategies.
Companies like Google, Microsoft or Facebook are
the leaders in this aspect because all their
advertising campaigns and communication actions
are linked to important technological advances.

& Nota Do

YouTube

We are all familiar with the sports equipment
company Nike. For the last decades Nike has been a
benchmark company in the design of sports shoes
and sportswear. But in recent years competition
between companies h:
globalisation and digitalisation, so Nike has had to
adopt a different communication, promotion and

s increased due to

expansion strategy to stay on top.

This strategy is entirely based on innovation, more
specifically on the technology of things. Nike
invests a large part of its capital in research in
order to be the first to launch technological
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Spanish beer brands: a sign of spanish
tradition.

In Spain, beer is one of the most widely consumed
drinks, even though it is not a country renowned
for it. Spanish beer brands are very characteristic
because almost all of them are a symbol of Spanish
culture and tradition, either because of their

geographical location or because of other typical
traditions.

Almost all the communication of these beer
companies is based on a Spanish cultural value that
they develop and link to their product, as [ will

Brands with geographical sentiment.
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Another key aspect in the brand creation of these
brewing companies is the geographical location, as

some of them take advantage of it as a cultural
context. Alhambra is a beer from the city of
Granada, whose values are the city itself and its
surroundings. Its most striking feature is its
packaging, which is inspired by the Alhambra
palace. This is also a form of communication
because the packaging includes a lot of relevant
information for the customer.

Estrella Galic a beer from the north of Spain
known for being a sponsor of the famous series La
Casa de Papel and Spanish motor sportsmen such
as Formula 1 driver Carlos Sainz or Moto Gp rider

Marc Marquez. Since the communication strategy

was based on sponsorship, the brand has taken a
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Figure 4. Samples of a Padlet digital portfolio on the topic of “Efficient communication and persuasion in

cultural context”.

Source: A Spanish Erasmus student, the “Strategies of efficient communication in Public Relations” course. The

Faculty of International Relations and Sciences of Communication, Titu Maiorescu University.

Communication and public relations strategies for the public/private/non-profit sector

What are the Public Relations? Public Relations in Public Sector Public Relations in Private Sector

CRELATIONS 2 4 Nota [ Nota Do

RENFE: a "train of thought" of the
public corporates in Spain

Real Madrid: a private corporate
based in greatness

Public Relations in Non Profit Sector

[ Nota Do

Oxfam Intermon: how a Non Profit
organization can save thousands of

lifes.

.YouTu'beI @ 4 iy [
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e

“THIS IS
GRANDEZA

I
T'he public relations can be defined like a way of
communication to increase the confidence

between a corporate and its stakeholders or
used as an effective method of persuasion. In

oty

RENFE is the acronym of national network

= of snanich railwave (Red Nacional de N dave man fanthall fanmn PR

CAPAIZNS HES SNLET HILO UIE IISLOrY 01 e
spanish culture.

‘I'ne strategy ot expansion in the
East.

Transparency, the main value.

4 Nota

A train to the future.

During the early 2000s the club carried out a
expansion communication strategy in the

east countries, mainly Japan and China. The
football was booming in this countries and

YouTube

Oxfam In
there were not important teams to follow so ) X
Oxfam stands out as one of the most

they prefered to become fans of the biggest % o 3
transparent Non Profit association in Spain. On

teams in leagues such as Spain or England.

The differences between public relations in the 3 This strategy consisted of founding football

their website they show how the money

sectors lie mainly in the purpose sought. For
public companies, public relations is mainly a

donated by their collaborators is distributed.

academies in Japan, provides platforms for »
Almost 50% of the money is allocated to the

viewing matches and playing friendly N
development of the neediest populations and

matches in the entire asiatic continent.

way of informing the population, and by this way

they must win public opinion in favour of the As | said before, RENFE was split in two only 13% is kept for administration and
companies the 1 of January of 2005 due to
the new European Union economic
directives. The new RENFE became in the all
travellers transport operator. To begin with,

e Al (PSP T e

government and its actions, as these actions are fundraising. With this strategy, they seek to gain

Since then, Real Madrid has continued with
this strategy and today it is the team with
the most followers in the East. In recent
years they have created other campaigns

reflected in public institutions. the trust of the target group and thus

exponentially increase the probability that

In private companies the final objective is even
clearer: to sell. Through the use of public

people will donate to their cause.

Figure 5. Samples of a Padlet digital portfolio on the topic of “Spain: Communication and public relations

strategies for the public/private/non-profit sector”.

Source: A Spanish Erasmus student, the “Public Relations for the public, private, and non-profit sectors” course.

The Faculty of International Relations and Sciences of Communication, Titu Maiorescu University.
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Stress Check

0

I'mina
good space
and can
focus

Something
is bothering
me, but |
can still
focus

10

| can’t
manage my
emotions or
behaviors
right now

stUdentS, drag the icon! Pear Deck Interactive Slide

I'm a little confused Stop, | need help!

‘k Students, drag the icon! Pear Deck Interactive Slide

Figure 6. Samples of interactive Pear Deck slides promoting emotional learning.

Source: Pear Deck official website.
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Start a Mind Map by drawing or typing anywhere:

DOCUMENTARY

Students, draw anywhere on this slide!

Figure 7. Samples of Pear Deck interactive slides designed by the professor/author for online classes.
Source: Personal database.
5.3.2. The Japanese students
No Japanese participant was familiar with any interactive applications designed to be integrated into the

online education process, increase the attractiveness of the content, and adjust the students (e.g., Pear
Deck, Nearpod, Flipgrid).
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The Japanese students were asked to test these four digital tools mimicking an online English class

(intermediate level).

Regarding Pear Deck, most of them said they perceive it as “ideal for seminars” but not for the usual
lectures. Sharing anonymized answers for discussion is “efficient.” It is a feature highly compatible with

the cultural background of the students.

“I would be more relaxed knowing that if | make a mistake, nobody will know it was me, and | would still

get the chance to correct it. This seems awesome.” (R., 22 yo)
Padlet was appreciated for the comments section:

“For sure, it is much better than the usual PPT presentation. It would be nice to present a project in class

and my colleagues to leave encouraging comments, which would make me smile, I think.” (T., 22 yo)
However, it was perceived as adequate for humanities, foreign languages, and social sciences students.

“It seems very interesting but I am not sure how we could use that in Economics. It would be nice to study

English using this. I would feel motivated”. (S., 22 yo)

Although Pear Deck has several template slides for Mathematics, the students perceived those slides as

“inconsistent” and “unlikely to fit our classes.”

Nearpod was characterized as “simple” and “not that attractive” in terms of aesthetics. The gaming

feature “had potential,” but it is “overly simplistic” to make one study more using it.

Finally, Flipgrid could be used in the virtual classroom instead of holding a public speech in person in

an open space:

“I would feel at ease knowing that I have to record a video of myself and show is how teacher and
colleagues, instead of giving a speech in a full room of people. I am very emotional and | get embarrassed
very fast. However, it would be practical to know beforehand that we will be using this at class... to put

on my makeup, even though the filters are very useful...” (M., 22 yo)

6. Limitations of the Research

One of the limitations encountered is culturally rooted, meaning that most Japanese students were
reluctant to express less favorable opinions regarding the teaching process and their satisfaction with
the learning practice. Furthermore, most of these students shared a certain shyness about the researcher,
who was perceived in the first online sessions more as a “professor” instead of an interviewer. We had
to “read” through their reluctance and interpret their answers through the lenses of Japanese culture and

etiquette.

Expressing their opinions about the problems and difficulties they had struggled with in online classes
was the most challenging aspect. It was much easier to conduct the interviews with the Romanian
students, who confessed to being very comfortable with the environment, as they were already

acquainted with the researcher as their teacher.
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Another limitation is related to the schedule of the group interviews, which were initially planned to
cover twelve weeks but were extended up to fourteen weeks. Finally, as the interviews were conducted
online, important information dictated by the participant's body language might have been omitted,

irrespective of their nationality.
Conclusions

The current study explored the perceptions of Romanian and Japanese students regarding the teaching
and learning practices associated with online university classes during the consecutive lockdowns
enforced by the COVID-19 pandemic.

A significant practical implication of this research is that it hints at how digital tools could be adjusted
to fit from a cultural and social perspective to Japanese online university classes (for instance, some
Japanese students express their lack of comfort when they had to assess their stress of comprehension
level with ready-made Pear Deck slides, unlike the Romanian students who appreciated the most this
feature).

A social implication is that the study presented two different online educational models from two distant
countries (in terms of geographical distance and culture).

Therefore, further (qualitative) research can be conducted to analyze how the online education process
can be tailored according to the students' cultures to increase their learning motivation and overall
efficiency of the teaching process. The research findings conclude that both groups of participants
manifested consistent dissatisfaction regarding online education, which is to be attributed more likely
to the online environment and digital platforms and not particularly to the didactic practices of the
academic staff. Nevertheless, the Japanese students expressed more interest in the online courses and
were more eager to prove their engagement than the Romanian students. Furthermore, consistent gender
differences arose among the Japanese participants, whereas neutrality was characteristic for the

Romanian youngsters.

On the one hand, the Romanian participants enjoyed the experience thanks to the time-saving
opportunity they were provided, allowing them to keep full-time jobs while also studying. On the other
hand, the Japanese participants mentioned the same time-saving factor, albeit they associated it with the
culturally-specific commuting time they would have otherwise lost on their way to university. The later
ones proved to have firm expectations of being delivered the information (they are more focused on

passive learning).

The Romanians were more focused on the present situation. In contrast, the Japanese constantly worry
about how the pandemic will affect their future job prospects and negatively influence employers'
opinions regarding their abilities and knowledge. On a side note, no Romanian students have manifested

this worrying issue.
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Regarding interactivity in class and usage of specific educational apps and digital tools, the Romanian
students manifested more experience and knowledge, engaging more in conversation analysis with the
professor. In contrast, Japanese students were accustomed to the one-direction, monotonous teaching

method, and traditional out-of-class projects and assignments.

It is worth pointing out the intrinsic impact of the participant’s language and culture on their perceptions
concerning online education. For instance, Romanian students have frequently associated online classes

with negative emotions expressed by “stronger” words such as “stressful,” “ambiguous,” and “unsure,’

while the Japanese ones have indicated culturally-specific words corresponding to well-rooted socio-

99 ¢ 99 €y

cultural values, such as “embarrassing,” “difficult,” “not that interesting,” “hard,” “lonely,” “isolated,”

or “unease.”

Nevertheless, digital educational tools do not seem to be tailored to fit Japanese students' cultural and
social profiles. Albeit, in most cases, the official websites of the apps and the user interface have been
translated into Japanese, some of them (e.g., Pear Deck) proved to be more culturally accessible to the

Romanian students.
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Oz

Bu calisma, Tiirkiye'nin en popiiler sosyal medya platformlarindan biri olan Instagram'in olusturdugu blog
iceriklerini inceleyip kategorize ederek medya ekolojisinin en dnemli aktorlerinden biri haline gelen sosyal
medyanin gecirmekte oldugu degisiklikleri tespit etmeyi ve analiz etmeyi amaclamaktadir. Medya ekolojisi,
stratejik iletisim ve sosyal medya iizerine gerceklestirilen literatiir taramasinin ardindan, Instagram'in resmi blog
sayfasinda yayimladig: icerikler hedef kitle ve stratejik iletisim odaginda olusturulan aragtirma sorulariyla
incelenmistir. Calismanin amaci, Instagram'in stratejik iletisim anlayisint medya ekolojisi baglaminda
degerlendirmek ve Instagram'im hedef kitlesine etkili sekilde ulagsmak i¢in benimsedigi iletisim stratejisini resmi
blogu odaginda analiz etmektir. Calismanin arastirma sorularina cevap aramak tizere MAXQDA 2018 ile igerik
analizi gerceklestirilmistir. Icerik analizi sonucunda iki ana kategori elde edilmistir. Bunlar tecimsel ve iliski
kurma odakli paylasimlardir. Sonuglar, Instagram'in bir sosyallesme ve is platformu olarak popiilaritesini ve
basarisint siirdiirebilmek i¢in iletisimini adapte ederken miimkiin oldukg¢a c¢esitli kullanicilarla konusmayi
hedefledigini ve iletisim stratejisinde giincellik, karsiliklilik ve kapsayicilik gibi 6nemli kavramlar1 benimsedigini
gostermektedir.
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Abstract

This study aims to detect and analyze the changes of social media, which has become one of the most important
actors of the media ecology by examining and categorizing the blog contents of Instagram, one of the most popular
social media platforms in Turkey. Following a literature review on media ecology, strategic communications, and
social media, it investigated the contents of Instagram’s official blog through the research questions based on the
target audience and strategic communications. The aim of the study is to analyze Instagram’s strategic
communication approach within the context of media ecology, and to analyze its communication strategy to be
able to effectively reach its target audience with a special focus on its official blog. To answer the research
questions of the study, content analysis was carried out with MAXQDA 2018. Two main chategories are obtained:
Trade-oriented and engagement-oriented posts. The results show that to be able to sustain its popularity and success
as a socialization and business platform, Instagram aims to addresss a variety of users, and embraces crucial
keywords such as up-to-dateness, reciprocity, and inclusivity in its communication strategy, while adapting its
communication strategy.
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Strategic Communication and Social Media within the Context of Media Ecology: A Study on Instagram
Introduction

Media ecology is a crucial term that helps us understand the current state of media in a holistic approach.
It considers not only the medium, but also the perception, values, and understanding of the media by its
users without failing to notice the effects of sociological, economical, and historical characteristics of
its times. This also brings certain difficulties since such a wide angle of seeing the media with its

environment requires a detailed and continuous study.

The social media has become a focal point for media studies today. Although it is considerably new in
comparison to other types of media, social ecosystem has changed dramatically over the last years in a
fast pace. Furthermore, social media have caused many changes in our lives, and changed the rules for
strategic communications since it set up new roles for businesses as well as social media users who have
become content creators while bringing down some old ones. These changes may be difficult to see and
analyze as we are exposed to them as social media users and we may fail to see the changes since we
are supposed to change concurrently with them. Hence, it could be helpful to read these changes
platformwise, and analyze them according to the scholarly literature, asking the appropriate questions.

The main question of the study is to find out how businesses that have to focus on social media could
and should adapt their communication strategy throughout their journey. Especially the businesses that
change our understanding of social media while also adapting to the latest innovations could make the
most of the term media ecology to be able to reach their target groups. By taking the complexity of the
term media ecology into consideration, this study aims to first deconstruct and then reanalyze the concept

with a focus on target groups and strategic communication.

This study consists of three main parts. The first part aims to have a deeper look into the terms of media
ecology and social media with a focus on strategic communication. Literature review also includes a
brief history of Instagram and basics of its communication strategy. The research part is the next one
where the two main research questions are raised: the strategic communication strategy adopted to be
able to reach the target group, and the change in strategy throughout the process. Next part is the findings
where the authors try to find answers to research questions, and discuss the findings in the conclusion

part taking into account the media ecology and social media.

1. Media Ecology

Media ecology is one of the crucial concepts that enable us to understand the current situation of today’s
media since it aims to present a rather holistic analysis. When we say media ecology, we try to look at
media from a very wide angle that focuses not only on the evolution of media, but also on human-media
interaction. The evolution of media helps us understand what the “new” historically means in new
media. As Manovich (2002) puts it, “new media calls for a new stage in media theory whose beginnings

can be traced back to the revolutionary works of Robert Innis and Marshall McLuhan of the 1950s” (p.
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48). When it comes to the part where media ecology also looks into the matter of human-media

interaction, Postman (1970) summarizes the definition of the concept as such:

“Media ecology looks into the matter of how media of communication affect human perception,
understanding, feeling, and value; and how our interaction with media facilitates or impedes our chances
of survival. The word ecology implies the study of environments: their structure, content, and impact on
people” (Postman, 1970, p. 161).

With such a definition, the concept becomes rather more complicated since “to theorize about media
ecology means discussing about concepts such as environments, media, human beings, and interactions”
(Scolari, 2012, p. 205). When we take McLuhan’s idea that “media interact among themselves”
(McLuhan, 1994, p. 60), there is now another angle to be considered that makes the concept of media
ecology even more complicated yet equally intriguing since you consider all the ways to understand
how and why media functions in a particular way while also understanding economic, social, historical,

and psychological conditions rather more clearly.

According to Roncallo-Dow and Scolari (2016), McLuhan was one of the scholars who believed in the
symmetrical effect between communication and people. That is, people modelled communication
instruments while these communication instruments also remodelled us. However, this symmetrical
modelling effect has not been very visible and easily perceptible: “McLuhan never tired of insisting that
the media together form a sensory atmosphere or environment (a medium) in which we all move; like a
fish in water, we do not realize their existence until we stop perceiving them for some reason” (Roncallo-
Dow & Scolari, 2016, p. 143). This modelling process between humans and communication instruments
is the starting point of this study: the authors tried to find ways of understanding and analyzing the
modelling and remodelling process, and decided to focus on the rising star and naturally the focal point
of media ecology in Turkey (as well as the rest of the world): social media. For this, two important
concepts regarding social media studies are taken into consideration: target groups and strategic

communication.

2. Social Media and Strategic Communication
As a game-changer in the history of communication, “social media is today a place within which we
socialise, not just a means of communication” (Miller et al., 2016, p. x). As of 2022, we do not only

socialise, but also simply live through means of social media.

The social media ecosystem has changed dramatically over the last years, both in terms of the categories
of individuals who have access to social media sites and the range of social media technologies
accessible to them (Zhao, Lampe, & Ellison, 2016, p. 89). As of 2022, there are five billion internet
users worldwide, and the number is projected to increase to almost 5.3 billion in a short term (O'Dea,
2022). Over 3.6 billion individuals used social media globally in 2020, with that figure expected to rise
to over 4.41 billion by 2025 (Statista Research Department, 2022(a)).
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Participatory communication through social media totally differed from one and two-way
communication (Falkheimer & Heide, 2014, p. 367), and changed many concepts such as community
engagement (Ross et al., 2012, p. 40), cross-cultural communications (Tombleson & Wolf, 2017, p.23),
new media relations (Hutchins & Tindall, 2016, p. 129) whereas bringing many brand new concepts
such as co-creation of brands (Jenkins, 2014, pp. 34-39), and collaborative learning (Kessler, 2013, pp.
307-310). According to Fisher (2015), the media ecology has also gone through a radical transformation
since the industrial age. Whereas the traditional mass media is centralized, new media offers a
decentralized, networked environment: almost every individual can easily become a “user”, create
content and disseminate it, put up a blog, or respond to an article with his comments in the newspaper.
This prominent feature of social media is the fact that users can speak of a trend towards the
“socialization of the media” (Fisher, 2015, p. 116).

Besides the evolutionized and newly created concepts in culture and digital media, social media have
changed the rules for strategic communication (Scott, 2009, p. 36) since it set up new roles for businesses
while bringing down some old ones. Since “strategic communication focuses on how the organization
itself presents and promotes itself through the intentional activities of its leaders, employees, and
communication practitioners” (Hallahan et al., 2007, p. 8), and practices of presentation and promotion
have become dependent on social media, strategic communication now needs to consider social media
as an important component of the concept. Social media is definitely one of the easiest ways to reach
out and hear from the publics for a company. However, the studies on strategic communication have
missed out or simply ignored the new key publics or newly discovered roads to engage with for evermore
key publics. It took some more time for research in strategic communication to realize the relevance of

bloggers, vloggers, streamers, etc., as new organizational stakeholders (Borchers, 2019, p. 256).

The concept of publics, or people, has been a centerpiece of strategic communication as well as social
media. Even the basic definition of social media includes the fact that it is human-based: Social media
is defined as “a group of internet-based applications that build on the ideological and technical
foundations of Web 2.0, and that allow the creation and exchange of user-generated content” (Kaplan
& Haenlein, 2010, p. 59). In other words, “social media is a communication mechanism that allows
users to communicate with thousands, and perhaps billions, of individuals all over the world” (Williams
et al., 2012, p. 127). Looking at these two basic definitions, it would not be wrong to say that social
media exists with the contribution of people, i.e. users creating and sharing content. Since strategic
communications is about addressing key publics effectively, social media as a business should take its

users as the leading key publics into account.

One of the most striking social media platforms that stands out at the crossroads of social media and
strategic communications is Instagram. Kevin Systrom and Mike Krieger created Instagram on October
6, 2010 (Hartmans, 2020). Since the day Instagram was launched, its number of users has been

increasing day by day. In 2013, Instagram had 90 million users. In June 2018, the platform achieved one
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billion users. Then, it set a new milestone of two billion active users globally in December 2021 (Statista
Research Department, 2022 (b)). This increase in the number of Instagram users is related to its

continuous improvement.

Instagram has been adding new features to its platform since its first launch. As it is an image-oriented
social platform that encourages visual modes of communication, it added (or rather adopted) new tools
such as stories and reels. Instagram reels were launched on August 5, 2020. With reels, Instagram users
are now able to record and edit 15-30-45 second multi-clip films with audio, effects, and new creative
tools using Reels (Instagram Official Blog, 2016). Reels have been in use by TikTok since 2016. With
this new addition, Instagram has converged with Tiktok. Nevertheless Instagram’s director of product
management Robby Stein does not agree with the claim that Instagram's new Reels feature is almost an
exact copy of TikTok. He defends current convergence by the following sentence: “no two products are
exactly the same. At the end of the day, sharing video with music is a pretty universal idea we think
everyone might be interested in using” (Cuthbertson, 2019). It is understandable for a director to have
this point of view. However, McLuhan once said media ecology supports organizing different mediums
to complement one other rather than cancel each other out, to buttress one medium with another
(McLuhan, 2003, p. 57). According to his definition of media ecology, media convergence is inevitable
for a medium. Reels include audio, AR (augmented reality) effect, timer and count down, align and
speed settings (Instagram Official Blog, 2020), so that users can create their videos to get interactions
and views. Reels encourage users to add music since it has advanced music-addition tools with an
enormous library of world music. Therefore, Instagram’s ecology can be considered to have developed

from a visual-based to a multimedia environment with the addition of music and video features.

In 2022, Instagram stated that it is testing new feed adjustments to give its users greater control over
how their posts appear on the network. Following and Favorites are two new chronological perspectives
for the Instagram Feed (McLachlan, 2022). As the algorithms have changed many times in the last two
years, they will probably change in the future as well. A study shows that users change their user
experience according to algorithms (Arriagada & Ibafiez, 2020, p. 2). This is because social media users
including individuals and brands inherently expect their postings to be viewed by a large number of
people.

3. Methodology

The present research investigates the change in strategic communication of Instagram through the
official blog page with a focus on the target audience, and the changes in the communication strategy.
The aim of the study is to understand the target audience of Instagram's official blog to see the change
in the communication strategy of Instagram within the context of media ecology. Analyzing strategic
communication based on the target audience is a tested method which is proven to be effective (Bashir

et al., 2018). For the purpose of the study, following research questions (RQ) are asked:

RQ-1: Who is the target audience of the blog posts? Whom does each blog post talk to?
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RQ-2: How has the communication strategy of Instagram, carried out through its official blog,

changed in the context of media ecology?

To answer the research questions of the study, content analysis was carried out with MAXQDA 2018.
Content analysis allows the researchers to examine the subject matter systematically. The subject matter
of this research is the official blog posts of Instagram. Content analysis is employed for the examination
of blog posts by topic and content. One of the content analysis types is thematic analysis which is

conducted in this study.

3.1. Data Collection and Sample Size

Data consisted of publicly available Instagram blog posts collected from the first post in 2010 to June
26, 2022. Since the RSS format is used for blog pages, it is not available to see all the posts at one time.
For this reason, researchers used the method of scrolling down until the first entry which is titled
“Instagram Launches” on 6™ October 2010. Then, filtering was applied on blog page. The Instagram
blog page offers six different filtering choices. In this study “all articles about all topics” option was
chosen. The final number of the sample was 278. Thus, the sample consists of the entire universe of the
study.

3.2. Coding Procedure

Objectivity is implicit in the notion of reliability since it presupposes some underlying "truth™ that, with
the correct training, can be appraised by diverse raters. In other words, the phenomena occurs
independently of the people who are evaluating it (Syed & Nelson, 2015, p. 2). A sample of 278 blog
posts was coded according to the coding guide over three iterations by two authors. Facilitated by
MAXQDA 2018 software, interrater reliability (IRR) was assessed using the average of pairwise
comparisons for the Kappa coefficient. Cohen’s Kappa was chosen as a conservative reliability
coefficient because it produces agreement beyond chance alone, and is acceptable when analyzing
categorical data with two coders (Neuendorf, 2017, p. 127). Except for the moderate agreement (0.41-
0.60), the strength of the agreement varied from significant (0.61-0.80) to virtually perfect (0.81-1.00)
(Landis & Koch, 1977, p. 363). The agreement of the current study is 0.77.

At first, a data-driven coding guide was established to analyze the blog posts. The data-driven or
inductive method with a heterogeneous sample of readers to discover similar themes was employed
before (Syed & Azmitia, 2008, p. 1012). Categories included the type of written posts and their topics,
and photos were excluded. The next phase in the manual code development process was to become
acquainted with the data (Braun & Clarke, 2006, p. 77). This was performed by diligent reading,
watching, or listening, as well as re-reading, watching, or listening to the acquired data. It is critical that
data be picked at random from the sample or that all data be evaluated (Syed & Nelson, 2015, p. 4).
The data were reviewed by two authors until the exhaustive coding scheme was obtained. Table 1

demonstrates the coding form.
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Table 1. Coding Form of the Study

Coding Form
Content creators/Instagrammers Blogs that include Instagram's new features such as filters, cameras, stickers, reels, etc.
Consumers /Instagram shoppers Blogs that invite people to shop on InstaShop
Stakeholders Blogs that are about celebrating or collaborations
Media illiterates Blogs that warn or inform about misinformation, authentic content, verification tools, etc.
Disadvantages groups Blogs that refer to Community members of LGBT I+, Black people, women, Muslims, and

well-being seekers.

Cyberbullying considerates Blogs that explain the ways how to combat bulliers, and new tools to protect people from
bullying.
ICT help seekers Blogs that shed information on how Instagram works, guidelines for new features, etc.

The analysis based on the form above is provided in the following section.

4. Findings

4.1. Responding to RQ1: Our findings concur with two main themes: Trade-oriented and Engagement-
oriented. According to that result, the official blog of Instagram has two main target audiences

categorized. The following section interprets those two types of target audiences.

(2]

Stakcholdcrs\
/Trade Oriented Content creators/instagrammers

Consumers

Figure 1. Trade-oriented target audience of Instagram's official blog
Figure 1 shows the trade-oriented target audience of blog posts. Line width reflects frequencies. The
number of blog posts appealing to the “stakeholders” is 52. It includes collaboration and celebrations
such as “Instagram + Facebook” or “Céline Dion & Instagram Celebrate Iconic Fashion”. The theme
“consumers” contains 17 blog posts such as “Shop With Your € on Instagram” or “New Ways to Shop

with Instagram Stories & Explore”.

The content “creator/Instagrammer” theme has 151 blog posts. It includes new filters such as “Five New
Photo Filters: Slumber, Crema, Aden, Ludwig and Perpetua” or new features such as “Introducing Better

Previews of Your Content, Outside of Instagram”.

The most obvious finding to emerge from the analysis is the dissolving of boundaries between creators

and audiences. During the coding period, it was at times complicated to distinguish between the audience
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of the blog, and whether it was addressed to content creators or regular Instagrammers. The blog post,
which was addressed to a content creator, would also appeal to regular users.. People-generated content,
rather than audience-generated content, is not a new concept; new technologies just make it more
accessible and omnipresent than ever before. What is new is that people's expectations of being involved

and having a voice are shifting (Lefebvre, 2007, p. 40).

Our second theme is the engagement-oriented target audience. Figure 2 shows the theme and the sub-
themes. Its sub-themes are cyber-bullying considerates, disadvantaged groups, media illiterate and ICT

help seekers.

Engagement Oriented

//\\

Cyber—bu].ly]ng considerates Dlsqcyftkﬁed(_m)KMedla Illiterate 1T help seckers
Parents LGBTI+, Mus]_uns_, well being Communities

seekers, black people
Figure 2. Engagement-oriented target audience of Instagram’s Official blog
31 blog posts addressed the first category of “cyber-bullying considerates” including “parents”. For

instance “Kicking Off National Bullying Prevention Month With New Anti-Bullying Features” and
“Introducing Threads for you and your Close Friends” topics belong to the first category.

The sub-category “parents” includes topics such as “A New Resource for the Parents of Teens on
Instagram” and “Pausing “Instagram Kids” and Building Parental Supervision Tools”. These blog posts
involve information about how to avoid being affected by negative content. Instagram is known as a
platform that causes self-esteem issues and fear of missing out in teenagers (Rahardjo & Mulyani, 2020,
p. 29; Jiang & Ngien, 2020, p. 1). In this respect, Instagram make parents consider that Instagram is a
safe place for their children by addressing them via blog posts.

“Disadvantaged group” consists of 30 blog posts, and has sub-categories called “LGBTI+”, “Muslims”,
“Black people”, and “well-being seekers”. The following topics are a few of 30 blog posts on the official

blog.
“Celebrating LGBTQ Pride with New Features, Hashtags, & Tools”
“Ensuring Black Voices are Heard”
“Supporting Well-being with Guides on Instagram”

“Instagram’s #MonthofGood — Ramadan”
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The above blog topics may be considered as a sign that Instagram cares about diversity in its community.
Instagram enhances its features according to those groups' needs with stickers or hashtags (#)
representing them. That finding is worth attention since it demonstrates the communication strategy of
Instagram. It can therefore be assumed that Instagram targets disadvantaged groups all around the world

in its blog posts.

The next category is “media illiterate”. The Instagram official blog contains 13 posts regarding the media
illiterate. The blog posts on the media illiterate consider data policy, combatting misinformation,
authenticity measures, or sensitive content. For instance “Combatting Misinformation on Instagram”,
and “Reducing Inauthentic Activity on Instagram” are some of the topics. It can thus be suggested that

blog posts addressed users who struggle to cope with misinformation and fake news.

The last category is “ICT help seekers” which contains 10 posts in it. Content analysis of the blog posts
indicates that some of the posts cover how to use Instagram properly as in the following: “Updates and
Guidelines for Including Music in Video”. Other sample topics are “Helping you understand what’s
going on with your account”, and “Shedding More Light on How Instagram Works”. According to these

data, we can infer that Instagram prioritizes educating its users and addressing some of its blog posts.
4.2. Responding to RQ2:

In this section, we tried to find out changing communication strategy of Instagram official blog in the
context of media ecology.

Table 2 demonstrates the frequency of the posts of the official blog of Instagram. Writing blogs every
day is one of the characteristics of a successful blog (Hans, Magsad, Swami, & Kumar, 2021, p. 124).
From this point of view, a closer inspection of the table indicates that the first years of blogging were
not properly done. Although the distribution of the blog posts is irregular, the increase in posts in recent

years is noticeable. This finding indicates an improvement.

Table 2. Instagram's Official Blog Post Distribution

Posting Year N
2022 (June) 20
2021 33
2020 28
2019 21
2018 45
2017 74
2016 19
2015

2014 6
2013 10
2012 11
2011 2
2010 1
Total 278




Strategic Communication and Social Media within the Context of Media Ecology: A Study on Instagram

However, the distribution is inefficient for interpreting the communication approach implemented via
blogs. For this reason, we sorted the blog posts by year. Therefore, we were able to see the alteration in
blog posts year by year. The following section argues the change in the blog posts and its reflection on

the communication strategy of Instagram.

4.2.1. Blogging for “announcement”
Blogging for publicity was conducted in the years between 2010 and 2016. This phase is when Instagram

considers that blogging is almost only for advertorial.
“Instagram named Apple's 2011 iPhone App of the Year” (2011)”
“Instagram Reaches 80 Million Users” (2012)
“Introducing Instagram Direct Messages” (2013)
“Celebrating an Instagram Community of 400 Million” (2015)
“500 Million Instagrammers, 500 Windows to the World” (2016)

The most common blog type is the “new feature announcement”. It is not possible to see a societal
supporter post until 2017. Every new update or feature is shared with the public through the official blog

page. In this era, the adopted communication strategy through blogging is “up-to-dateness”.

4.2.1. Blogging for Publics
This era started in 2017 and is continuing to date. The crucial shift occurred in 2017 with the blog topic
“Instagram Celebrates the Transgender Day of Visibility with #KindComments”. From then on, the

official blog of Instagram starts to consider and comprehend the publics.

According to Grunig, public is always a specialized group whose members have a reason to be interested
in the activities of the organization (Grunig, 2005). From this point of view, while blog posts regarding
online bullying are appealing to parents and other considerates, other Instagrammer may never be

interested in the subject.

2017 is also the year when Instagram started to blog posts related to avoiding misinformation,
combatting online bullying, or shedding light on how to use Instagram. This indicates that the Tech
company intends to educate its audiences through its blog. Thus, another communication strategy of
Instagram is educational strategy. However, that strategy does not work one-way. Instagram also learns
from its audiences as well. Often blogging for special occasions such as “Instagram Celebrates British
Gen Z Self Exploration” or “Celebrating the Season of Giving on Instagram” are examples of reciprocity
strategy. The reciprocity is inevitable in the context of media ecology. Since media ecology is about
how communication media affect people’s perception and understanding (Postman, 1970), users also

affect the nature of the media itself.
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As we get closer to the present, the official blog of Instagram displays that it comprehends many fragile
groups such as LGBTI+, Muslims, black people, etc. That is to say, Inclusivity is another communication

strategy of Instagram that we were not able to observe before 2016.

Given the explanations of blogging for publics, the communication strategy of the official blog of
Instagram has been altered over time. Based on the analysis, the alteration is from announcement to
blogging for publics. Figure 3 exhibits the alteration in strategic communication of the official blog of

Instagram.

‘ to blogging for publics

® 2016

® from blogging for anouncement

Figure 3. The ecology of Instagram's official blog

The change of communication strategy of Instagram could be considered as a result of media ecology.
Postman defined media ecology as “the study of media as environments” (1970, p.161). According to
this definition, the official blog page of Instagram is an environment. Blog posts are shaped by the
audience’s demands, and the audience is affected by the blog posts. Hence, the Blog environment is

mutual.
Conclusion

Although the present study attempts to uncover Instagram's official blog's communication strategy, it
has more than one main point. First of all, we focus on the target audiences of the blog to exhibit the
communication strategy. According to findings, Instagram considers those groups of people including
stakeholders, consumers, and content creators among the group of “trade-oriented”. Furthermore,
cyberbullying considerates, LGBTI+, Muslims, well-being seekers and black people, media illiterate,
and ICT help seekers are under the group of “engagement-oriented”. As a social media platform,
considering rather disadvantaged groups such as black people or Muslims shows that the platform
attaches importance to diversity regarding race, religion, or social status. Blogging for diversity is an
attention-grabbing way for communication strategy (Wilson, 2011, p. 106). It is also a wise way to

engage more people, and to create popularity and positivity for the platform itself. It is also clever to
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consider the fact that in today’s world, people have more reasons to include themselves or their loved

ones among the “disadvantaged” that needs to be celebrated and promoted.

Regarding our second research question, we tried to comprehend the changing ecology of the official
blog of Instagram. As the expectations of media users change, the media has to adapt itself to these
expectations. In the new changing world, users expect to be more welcomed, accepted, and represented.
Other studies also show that many groups or communities such as clean eaters (Baker & Walsh, 2020,
p. 53), breastfeeding moms (Locatelli, 2017, p. 2), genders (Caldeira, De Ridder, & Van Bauwel, 2018,
p. 23), and Holocaust representers (Blackwood, 2019, p. 7) seek a scene on social media to display their
existence. Our findings indicate that in the early phases of blogging practice, Instagram uses the blog
page for the announcement merely. A study demonstrates that most companies do not have well
developed strategies for corporate blogging (Cox, Martinez & Quinlan, 2008). Contrary to this study,
Instagram has a communication procedure for its target groups. As we get closer to the present, the blog
page starts to focus on audiences, and specializes in its posts for particular publics. That result indicates
a changing ecology of blogging media. Instagram's communication approach has evolved in tandem
with societal expectations. At this point, Instagram has determined the focus of its strategic
communication for itself: inclusivity. It includes the illiterates, the disadvantaged groups, consumers,
content creators, etc. Therefore, it is possible to state that Instagram has been trying to capture the
zeitgeist. It also has a wholistic approach to the target group which brings us back to where we started:
media ecology. A study signifies that the primary goal for blogging is to increase its visibility and
reputation as an expert source of information among the media and specialized publics (Agerdal-
Hjermind & Valentini, 2015). It points out that every business can use blogs for different purposes, as

in the example of Instagram.

As a result of the study, it is possible to say that the official blog of Instagram is a good representation
of media ecology approach regarding the alteration in years. This overall result does not only indicate
that Instagram is concerned about the expectations of publics, but also proves that the platform keeps
up with the change. In this context, the current study contributes to the new media literature regarding
strategic communication and its place in media ecology. Next step could be approaching the target
groups or Instagram officials to ask about the strategic communication and social media, and analyze

the findings in regard to the concept of media ecology.

To conclude, Instagram has a massive influence on people's daily lives on many levels—socially,
culturally, economically, and politically—, and it unquestionably merits through scholarly scrutiny.
Given the magnitude and complexity of these effects, investigating Instagram presents a variety of
obstacles, and many gaps remain to be addressed. We, the authors, modestly hope to spark a meaningful
discussion among social media researchers interested in extending Instagram research and media

ecology studies.
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Bu ¢alisma Uzaklarda Arama filmini ¢oziimlemeyi amaglar. Tiirk sinemasinin yildizlarindan Tirkan Soray’in
yonetmenligini yaptigi Uzaklarda Arama filmi bagimsiz sinema ve tecimsel sinemanin, ¢agdas sinemayla
Yesilcam’in kesisiminde konumlanabilecek ¢oklu hikayeler anlatan, klise yikan ve stereotiplere yer vermeyen
¢agdas anlat1 yapisina sahip bir filmdir. Film kendi i¢in insa ettigi ara bir bolgede kendine ait bir sdylemi ve
bigimsel bir dili hem sinematografik a¢idan hem de senaryo agisindan kurar. Yalnizca filmin temasi agisindan
degil 6zellikle miizik ve diyalog kullanim1 agisindan da yakin dénem Tiirk sinemasinin Yesilgam’dan beslenen az
sayida 6rneginden biri olur. Melodram tiiriinde olan film klasik melodramlardan farkli olarak Yesilcam’in tagidigi
toplumsal cinsiyet agisindan tartismali erkek egemen bakisi da yeniden iiretmez, hatta bu bakisi hem anlatisal hem
bicimsel olarak tartigir. Agirlikli olarak Yesilgam’in bagat tiirii olan melodram tiiriiniin belirli 6zelliklerini tasisa
da fantastik film, masal filmi gibi ¢esitli tiirlere ait 6zellikleri de barindirir ve filmin kadin bakisiyla tiretilmis bir
kadmn filmi oldugunu séylemek miimkiindiir. Calismanin yontemi nitel icerik analizidir.

Anahtar Kelimeler: Yesilgam, Melodram, Kadin filmleri, Tirkan Soray

Auf (Cite as): Parlayandemir, G. (2022). Uzaklarda Arama: Vesikali Yarim Filmine Mutlu Bir Son Yazmak.
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Abstract

This study aims to analyze the film Uzaklarda Arama. Uzaklarda Arama, directed by Tiirkan Soray, one of the
stars of Turkish cinema, is a film that tells multiple stories that can be located at the intersection of independent
and commercial cinema, contemporary cinema, and Yesilcam, breaks stereotypes and has a contemporary narrative
structure that does not include stereotypes. The film establishes a discourse and a formal language of its own in an
intermediate region that it has built for itself, both in terms of cinematography and scenario. In terms of not only
the film's theme but also the use of music and dialogue, it is one of the few examples of recent Turkish cinema
that has been highly affected by Yesilcam. Unlike classical melodramas, the film does not reproduce the
controversial male-dominated view of Yesilgam in terms of gender, and even discusses this view both narratively
and formally. Although it has certain features of the melodrama genre, which is the dominant genre of Yesilcam,
it also contains features of various genres such as fantasy films and fairy tales, and it is possible to say that it is a
women's film produced from a woman's point of view. The method of the study is qualitative content analysis.
Keywords: Yesilgam, Melodrama, Women’s film, Tiirkan Soray
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Giris
Tiirk sinemasinda 6nemli bir yeri olan Yesilgam, endiistriyel bir iiretim siirecine karsilik geldigi kadar
sOylem acisindan da belirli duygular1 ve inan¢ kaliplarimi yeniden iireten bir sinemaya isaret eder
(Kuyucak Esen, 2010; Kirel, 2005). 1990’lardan sonra yeniden toparlanma siirecine giren Tiirk
sinemasini inceledigimizde bir yandan iiretim siirecleri ve filmlerin bi¢imleriyle bir yandan da filmlerin
beslendigi duygu, inang ve diisiincelerle bagimsiz sinema veya bazi durumlarda sanat sinemasi olarak
tanimlanan ve Avrupa sanat sinemasina daha yakin bir yerde konumlanan bir sinemanin yan sira
tecimsel olarak daha basarili olan ve Yesilcam’a birebir benzememekle birlikte iiretim siireclerinde
Yesilgam gibi seyirci beklentisini One alan tecimsel bir sinemamn varhigindan bahsedebiliriz
(Parlayandemir, 2011). Bu iki sinemayla birlikte 6zel televizyon kanallar1 ve giiniimiizde yayginlasan
internet aracilifiyla film izleme pratikleri sayesinde yeni medyanin dolagima soktugu eski filmlerin,
ozellikle Yesilgam filmlerinin izlenmekte oldugunu sdyleyebiliriz. Bu filmlerin yiiksek izlenme oranlari
da seyircinin filmlerin tagidigi soyleme tesadiif etmelerini saglar. Boylece istisnalar olmakla birlikte
giincel yerli sinema ii¢ farkli damardan can bulur: Birinci olarak bagimsiz sinema veya sanat sinemast;
ikinci olarak popiiler veya tecimsel sinema; {iglincii olarak da 6zel olarak Yesilcam Sinemas1 ve genel
olarak eski Tiirk filmleri. Bu farkli damarlar i¢in endiistriyel iiretim siirecleri ve siireclerin bigime etkisi;
seyirci/izleyici talebi; egemen tiir ile tasidig1 ve yeniden iirettigi egemen sdylem agisindan genel bir
degerlendirme yapmaya caligirsak ayni sosyoloji ve ayni endiistriden beslenen sinemalar i¢in kesisen ve

farklilasan ¢esitli unsurlardan bahsetmek miimkiin olur.

Bagimsiz sinema veya sanat sinemasi olarak tanimlanan sinema endiistriyel iiretim siiregleri ve bigcime
etkisi agisindan incelendiginde bu baglamda degerlendirilebilecek filmlerin Kiiltiir ve Turizm Bakanligi,
TRT, cesitli film festivalleri ve EURIMAGES gibi kurumlar tarafindan desteklendigini soylemek
miimkiindiir. Filmler temelde tecimsel olmadiklar1 i¢in bigimsel olarak 6zgiin olma potansiyeli tagirlar,
bununla birlikte filmlerin genelde festivaller tarafindan tercih edilen belirli hakim bir bigem tasidigin
gormek de miimkiindiir. Onemli auteur yonetmenler kendilerine 6zgii dil kurma girisimlerini siirdiiriirler
fakat bagimsiz sinema/sanat sinemasi dedigimizde istisnai filmler disinda giiniimiizde plan sekanslarin
ve genel planlarin sik kullanildigi, miizige ve diyaloga az yer verilen, sozlii anlatidan ¢ok
sinematografinin, fotografin, gdrsel anlatinin 6ne ¢iktig1 bir sinemay1 goriirliz. Sinema seyircisi veya
alternatif mecralardaki izleyici talebini diisiindiigiimiizde bu filmler i¢in ulusal seyirci talebinin diisiik
oldugunu, filmlerin uluslararasi alanda bilinirliginin yiiksek oldugunu sdyleyebiliriz. Egemen tiir
acisindan degerlendirdigimizde One ¢ikanlarin igerik olarak da Avrupa merkezli sanat sinemasinda
gordiigiimiiz bagimsiz filmlere benzer oldugunu, filmlerin birey odakli minimal anlatili filmler
oldugunu, iiretilen bazi politik filmlerin simgesel anlatimi tercih ettigini ve bunlara ek olarak merkezden

anlatilan tasra hikayelerinin de bu damar i¢in dnemli oldugunu sdéylemek miimkiindiir. Bu filmlerin ilk
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bakista egemen soyleme karsit sdylemi tasidiklari diisiiniilmekle birlikte, Uciincii Sinemacilar*
tarafindan elestirilebilecek filmler olmasinin yani sira bu sinemada 6zellikle toplumsal cinsiyet gibi
alanlarda tartisma yaratan filmler ve yonetmenler de bulunmaktadir (Kuyucak Esen, 2010; Akser, 2012;
Parlayandemir, 2015).

Popiiler veya tecimsel sinemay1 endiistriyel iiretim siiregleri ve bigime etkisi acisindan inceledigimizde
filmlerin, yapimcilarin kendi kaynaklar1 ve sinemadan kazandiklar1 kaynaklarla iretilen filmler
oldugunu, biit¢e acisindan biiyiik biitgeli filmlerin de diinyadaki biiyiik sinema endiistrilerinde {iretilen
filmlerle karsilastirilinca biiylik biitceli olarak degerlendirilemeyecegini goriiriiz. Bunlarin yani sira
seyirci veya izleyici talebinin degisken oldugunu, seyirci sayisi agisindan milyonlar1 gegen filmler
oldugu gibi gisede basarili olmayan filmlerin de bulundugunu; egemen tiir olarak komedi, romantik
komedi, melodram ve tarihi politik filmler gibi ana akim sinemanin énemli film tiirlerinin 6ne ¢iktigini
(Parlayandemir, 2015) sdylemek miimkiindiir. Ote yandan filmlerin kiiltiir endiistrisi tarafindan iiretilen
egemen soylemi tasidig1 diisiiniilmekle birlikte 5.289.051 seyirci tarafindan izlenen? Aile Arasinda
(Yon. Ozan Agiktan, 2017) 6rneginde oldugu gibi toplumsal cinsiyetle ilgili alternatif sdylemleri ana

akima tagiyan film 6rneklerinin de bulundugunu goriiriiz.

Ozel televizyon kanallar1 ve giiniimiizde yayginlasan internet iizerinden film izleme pratikleri sayesinde
yeni medyanin dolagima soktugu eski Tiirk filmlerinin, 6zellikle Yesilgam filmlerinin endiistriyel tiretim
stiregleri ve bu siireglerin bigime etkisini inceledigimizde bu filmlerin {iretildikleri donemde endiistrinin
teknik ve ekonomik kisitlar1 ve seyirci tercihleriyle sekillendigini; izleyicilerin daha once izledigi
filmleri de yeniden izledigini; egemen tiiriin melodram, komedi ve tarihi politik filmler oldugunu;
filmlerin kiiltiir endiistrisinin sdylemlerini tasidigi distiniilmekle birlikte donemin ruhuna bagli olarak
sinif ¢atismalari, miilkiyet iligkileri gibi konularda veya toplumsal cinsiyetle ilgili alternatif sdylemleri
tagtyan filmlerin de bulundugunu goriiriiz (Kuyucak Esen, 2010; Parlayandemir, 2011; Birincioglu,
2016).

Bu calisma, Tiirk sinemasinin yildiz oyuncularindan ve 6nemli yonetmenlerinden Tiirkan Soray’in
yonettigi, senaryosu Onur Unlii’ye ait olan, yapimciligmi da filmin oyuncularindan Yagmur Unal’in
yaptig1 2015 yapimi Uzaklarda Arama?® filmini sdylem analiziyle okur. Calisma bagimsiz sinema ve
tecimsel sinemanin, ¢agdas sinemayla Yesilcam’in kesisiminde konumlanabilecek ¢agdas anlati
yapisina sahip bu filmin kendi i¢in inga ettigi ara bir bolgede kendine ait bir sdylemi ve bigimsel bir dili
nasil kurdugunu, Tiirk sinemasinin yakin dénemde Yesilcam’dan beslenen az sayida 6rneginden biri
olurken Yesilgam’in tasidigi toplumsal cinsiyet agisindan tartismali erkek egemen bakisi yeniden

iiretmeyen, hatta bu bakisi1 tartisan bir film oldugunu, agirlikli olarak Yesilgam’in basat tiirii olan

t Uglincii Sinemacilar ile ilgili olarak daha detayli bilgi icin bkz. Biryildiz, Esra ve Cetin Erus, Zeynep (der.) (2007). Ugiincii Sinema ve Uglincii
Diinya Sinemasi, istanbul: Es

2 https://boxofficeturkiye.com/film/aile-arasinda--2013279

3 Soray da Uzaklarda Arama filmi icin “Erkek egemen bir set yoktu son sette, kadin asistanlar, kadin maky®ézler vardi, cok glizeldi.” diye belirtir
(Ozdemir, 2019, s. 209).
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melodram tiiriiniin 6zelliklerini tagisa da fantastik film, masal filmi gibi ¢esitli tiirlere ait 6zellikleri de

barindirdigini ve kadin bakisiyla iiretilmis bir kadin filmi oldugunu ortaya koymay1 amaglar.
1. Yontem

Film calismalarinda teknolojik, kompozisyonel veya sosyolojik agidan farkli katmanlarda, filmin
kendisi, film endiistrisinin bilegenleri veya izleyici merkezli yaklasimlar yaygindir. Literatiirde
deginilen temalarda genel kabul gérmiis arastirma yontemleri bulunmaktadir. Bunlardan bazilar1 sosyal
veya beseri bilimler geleneginden film calismalarina ge¢mis bazilar1 ise film calismalarindan
temellenmislerdir. Film metnini merkeze alan yontemlerden biri de filmin s6ylemini de ¢6ziimlemeyi
saglayan nitel igcerik analizidir (Rose, 2002, s. 30). Nitel icerik analizi veriyi indirgemeyi saglar,
sistematiktir ve esnektir (Schreier, 2014, s. 170). Bu yontemde problemin ve probleme bagli verinin
se¢imi kadar kodlama, yorumlama ve bulgularin ortaya konusu da 6nemlidir (age, s. 174). Bu ¢aligmada
da filmin sdylemini ¢6ziimlemek i¢in nitel icerik analizi kullanilmigtir. Caligma nitel bir ¢alisma oldugu
icin nicel bir calismada oldugu gibi evren ve drneklem iistiinden meseleyi tartismak yerine (Yildirim ve
Simsek, 2011, s. 30) amagh 6rneklem yontemiyle secilen filmin Tiirk sinemasinda kendine 6zgii bir
sdylemi nasil kurdugu nitel igerik analiziyle arastirilmistir. Inceleme icin filmi analiz etmeye
baglamadan oOnce, oOncelikli olarak kuramsal c¢ergeve cizilmistir, inceleme bu perspektifte

gercgeklestirilmistir. Bulgulart degerlendirirken tablolastirmadan yararlanilmigtir.

Nitel igerik analizi yontemiyle gercgeklestirilecek film ¢oziimlemesine ge¢meden 6nce kuramsal
gergeveyi cizmek igin toplumsal cinsiyet ve sinema iliskisine, klasik ve cagdas anlati agisindan

melodram tiirline, kadin filmlerinden neyi kast ettigimize kisaca deginmek faydali olacaktir.
2. Toplumsal Cinsiyet ve Sinema fliskisi

Toplumsal cinsiyete dair teamiiller kolektif bilin¢altinda, mitlerde, masallarda ve ¢agdas sanatlarda
yeniden Uretilir. Sinema, gerek sanat dali gerekse kitle iletisim {irlinii olmast hasebiyle toplumu
ilgilendiren diger olgular gibi, toplumsal cinsiyetle ilgili aragtirmalar yapmak igin imkan saglar. Ote
yandan “Kadin olarak dogmak, erkeklerin miilkiyetinde olan 6zel cevrelenmis bir yerde dogmak
demektir” diye belirten Berger’e (2005: 46) atifla, yenilik¢i ve muhalif filmlerde dahi, toplumsal cinsiyet

teamiillerinin yeniden iiretildigini soylemek miimkiindiir.

Feminist kuram ve sinema agisindan 6nemli metinlerden biri olan Laura Mulvey’e ait, Gorsel Haz ve
Anlati Sinemasi’nda cinsiyet temsillerinin erkegin bakis acisina uygun hale getirildigi; seyirci
deneyiminin de basrol erkek kahramanla 6zdeslesecek sekilde planlandigi belirtilmektedir. Bahsedilen
makalede eril bakis (eril nazar) olarak kavramsallastirilan bu bakisin insa edilmesi i¢in yakin planlar,
kadin bedeninin pargalar halinde (g6z, dudak gibi) sunulmasi gibi sinemasal kodlardan bahsedilmektedir
(Mulvey, 1997).

Toplumsal cinsiyet sadece kadin temsiline degil ayn1 zamanda erkekligin temsiline de odaklanir. Kadin

ve erkek esitsizligini konu edinen toplumsal cinsiyet ¢alismalari, biyolojik farklarin kimlikleri ortak
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bicimde kaliplagtirmasiyla ilgilenir. “Toplumsal cinsiyet rollerinin igerigi, birbiriyle iligkili erkeklik ve
kadinlik kavramlarinin kapsamindan olugmaktadir.” (Ataman, 2002, s. 8). Bununla birlikte toplumsal
cinsiyetin, listyapiy1 ilgilendiren diger kavramlar gibi toplumdaki degisimlerden etkilendigini diisiinmek
hatali olmayacaktir. Ustyap: ve altyapiyla diyalektik bir iliski icinde olan toplumsal cinsiyet statiiler
kurarken fiziksel ve psikolojik cesitli makbul kaliplar, sinirlar ve ‘ikili karsitliklar’ iiretir. “Zay1f/giicli,
aktif/pasif, sert/yumusak bash seklindeki bu kimlik 6zelliklerinde kadina pasif, zayif, yumusak bash
gibi roller bicilerek kadinin kontrol edilmesi gereken ve kontrol edilebilir taraf oldugu varsayilmistir.”
(Varol, 2013, s. 66). Ote yandan cinsiyet esitsizligi denildiginde ilk akla gelen kadinlara yonelik negatif
ayrimcilik iken, kadinin aleyhine olan bu esitsizlik, erkegin de lehine degildir (a.g.e, s. 8-11; 24-26).
Kadin, erkegin semptomu (Lacan’dan akt. Zizek, 2010, s. 47), erkegin gb’lge4si oldukga, kadinlar icin
oldugu gibi erkekler i¢in de yasakli bagka alanlar- duygular ve edimler bulunmaktadir: Duygusal olmak,
kavga-doviis sevmemek gibi duygular erkekler igin yasakli iken, birlikte yenen yemegin hesabini
6demek, bulustuktan sonra kadini eve birakmak gibi durumlar da erkekler igin bir zorunluluk olmustur.
Erkekler bazi durumlarda bu zorunluluklarin altinda ezilmiglerse de, belki de asil yik bu

zorunluluklardan ziyade ‘erkek’ ideasina yaklasmaya ¢aligmaktan kaynaklanmaktadir.

Renkmen (2012, s. 19) de “Erkeklik en ¢ok erkegi ezer” diye belirten Atay’in (akt. Renkmen, 2012, s.
19), “erkekligin aslinda bir gii¢ ve iktidar nesnesi olarak diisiiniilmesinin 6tesinde, Foucault’nun iktidar
tanimindan yola ¢ikarak, erkegin kendisi iizerinde de tahakkiim kuran, erkegin diginda bir olgu
oldugunu” vurguladigini belirtmistir. Bdylece ‘ideal erkek’e yakinsamaya calisan ‘erkek’
sorgulamaksizin ‘kadinin’ ve kadini 6diil olarak vaat eden sistemin ona yiikledigi ekonomik, psikolojik
ve toplumsal ddevlerini yerine getirmektedir. Ote yandan Atay (2012, s. 37) tarafindan da vurgulandig
gibi erkek olmak tamamlanan bir siire¢ degildir; “dayanilmaz acilara katlanarak bir kez erkek olmay1
hak ettikten sonra da erkegin ‘erkeklik’le isi bitmez. Bir tiir ‘igneli fic1’ misali, tagiyicisi oldugu iktidari
her daim hayata gecirmesi, hep yeniden iiretmesi beklenir ondan.” Ozelde erkeklik genel itibari ile de

toplumsal cinsiyet biyolojik olmaktan ¢ok kiiltiirel pratikler toplami olarak yorumlanabilir (Atay, s.

2012).

Erkeklik caligmalari ig¢in 6nemli bir kavramsallastirma yapan Connell, farkli erkeklik modellerini

kategorize eder. Ereke ve Parlayandemir (2020, s. 112) tarafindan da belirtildigi gibi:

Connell (2005: 77-120) feminist kuramin, ataerkil diizenin ve erkek egemen sistemin, hiyerarside
kadinlari alt konumlara ittigini belirtmekle beraber, elestirel erkeklik calismalarinin da ataerkil sistemde
zarar gorenlerin ve hiyerarsik olarak konumlandwrilanlarin sadece kadwnlar olmadigint vurgulamak
istedigini ifade etmektedir. Bu noktadan hareketle Gramsci tarafindan ileri siiriilen hegemonya kavrami
ile hiyerarsiye dair diger teorileri harmanlayarak hegemonik erkeklik kavramini ve toplumsal cinsiyet

teorilerini ortaya atmistir. Oztiirk’e (2018: 138) gore hegemonik erkeklik kavrami, erkek egemen yapida

4 Henderson (1964, s. 118), Jung’a atifla ‘g6lge’ kavramina deginir. Golge bilingli egonun karsiti olmanin 6tesinde, bilincin bastirdigi, sakladigi,
uygunsuz buldugudur.
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iliskisel, kiiltiirel ve sinifsal bir yapilanma tizerine kurulmustur. Bu kavram kendisini batili toplumlarda
siddet, saldirganlik, bagimsizlik, denetim ve iktidar seklinde gistermektedir. Bu yéniiyle kadinlar

tizerinde oldugu kadar, erkekler tizerinde de kurumsallagan bir iktidar s6z konusudur.

Connell (2005: 77-81) hegemonik erkekligin, hiyerarsik diizende altinda yer alan erkeklikleri de
kategorize etmistir. Bu erkeklikler, escinsel veya farkli yonelimlere sahip madun erkeklikler, hegemonik
ol(a)mayip, hegemonik erkeklik imajinin siirdiiviilmesine yardim eden ve ataerkil diizenden yararlanan

isbirlik¢i erkeklikler, sinifsal ve wrka dayali sebeplerden 6tiirii toplumun alt kesiminde yer alan marjinal

erkekliklerdir.

Toplumsal cinsiyet ve sinema iligkisi hakkinda deginilen durumlan biitiiniiyle yok saymadan, yakin
donemde kadmn karakterin konumlanmasiyla ilgili egemen bakisin kirilmaya basladigini séylemek

miimkiindiir.
2.1. Klasik ve Cagdas Anlat1 Acisindan Melodram Tiirii ve Kadin Filmleri

Anlati, gergek veya hayali olaylarin anlatilmasini icerirken; anlati sinemasinin islevi, belgeselin de bir
parcasi olan betimlemeden ziyade Oykii anlatimidir. Boylece anlati, bir Oykiiyii diizenlemek i¢in
kullanilan stratejilere, kodlara ve kurallara (mizansen ve aydinlatma dahil) atifta bulunur. Oncelikle
anlat1 sinemasi, bu stratejileri, seyircinin olasiliklar alemleriyle 6zdeslestirebilecegi veya kabul

edebilecegi 'gercek’ diinyay1 yeniden iiretme araci olarak kullanan bir aracgtir (Hayward, 2001, s. 256).

Hayward, klasik anlati sinemasinin 1930’lardan 1960’lara kadar Hollywood yapimina hakim olan ama
ayn1 zamanda ana akim bati sinemasina da hdkim olan bir sinema gelenegine atifta bulundugunu
kaydeder. Mirasi, 6nceki Avrupa ve Amerikan sinema melodramina ve ondan dnceki teatral melodrama
kadar uzanir. Bu gelenek, ana akim veya egemen sinemada, baz1 kisimlarinda veya tiim bdliimlerinde
hala mevcuttur. Klasik anlati sinemasi, David Bordwell ve arkadaslarinin sinema stilinin anlatiy
belirsizlestirmeden agiklamaya hizmet ettigi agir1 derecede agik sinema olarak tanimladigi seydir. Bagka
bir ifadeyle bu sinema, izleyiciyi Oykii boyunca kagmilmaz sonucuna gotiiren motive edilmis
isaretlerden olusan bir sinemadir. Oyunun adi gercekliktir. Bununla birlikte, gerceklik adina ekrana
getirilen seyin incelenmesi, bunun ne kadar uydurma ve sinirli oldugunu ve yine de gergekligin ne kadar
az kaldigim ideolojik olarak ne kadar yararli oldugunu netlestirir. Bu sinemanin anlatisi, “diizen /
diizensizlik / diizenin yeniden saglanmasi” ligliisiine dayanir. Filmin baglangici, goriinliste uyumlu bir
diizeni bozan bir olay1 (evlilik, kiiclik kasaba komsulugu, vb.) ortaya koyar ve bu da nedensel olarak
baglantili bir olaylar zincirini harekete gecirir. Neden ve sonug, anlatiy1 ilerletmeye hizmet eder.

Sonunda diizensizlik ¢oziliir ve diizen yeniden insa edilir (Hayward, 2001, s. 65).

Klasik anlatida tek kahraman, veya merkezdeki romantik ¢ift, temel catisma ve ¢dziimiin yaninda yan
karakterler ana karakterlerin hikayesini desteklemek i¢in konumlandirilirlar. Klasik anlati sinemasmin
en onemli orneklerinden biri de melodram sinemasidir. Akbulut (2008, s. 59) Neale’e atifla,
melodramlarin en azindan biiylik ¢ogunlugunun heteroseksiiel arzu noktasinda bir ortak paydada

bulustugunu; heteroseksiiel arzunun, “sadece baskarakterlerin eylemleri i¢in giidiileyici olmay1p, ayni
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zamanda anlatida merkezi bir yer isgal ederek (Neale, 1992, s. 23) evlilik ve onunla baglantili olarak

aileyi, melodramlar i¢in” odak noktas1 haline getirdigini belirtir.

Birincioglu da melodramatik gostergeleri aciklarken tiiriin “farkli kiiltiirel kodlardan beslenerek farkl
siniflart i¢ine alan bir anlati 6zelligi” tasidigin1 bununla birlikte klasik anlati yapisinin barindirdigi
catismay1 ve klasik anlatida yeniden saglanan diizeni igerdigini ifade eder (Birincioglu, 2016, s. 92).
Yapisindaki dikotomi (iyi/kotl, kadin/erkek, varsil/yoksul vb.) moderniteyle iligkilidir. Dikotominin
seyirci tarafindan film metniyle ayni sekilde kabul edilmesi icin filmde “iyi ve kotii karakterleri ilk anda
dis goriiniisiinden, ses tonundan, kiyafetinden, jest ve mimiklerinden” ayirt edebilmek 6nemlidir;
karakterler “psikolojik derinliklere sahip degildir.” Bahsedilen nedenden otiirii klasik anlamda
melodram anlatilarinda “derinligi olan gercek karakterlere rastlamak gligtiir, bunun yerine sadece

stereotipler bulunur” (Birincioglu, 2016, s. 93).

Akbulut (2008, s. 66) bu dikotominin melodramda ahlaki bakis agisin1 gdstermekten kaynaklandigini
belirtir:

Melodramin diinyayr ahlaki olarak okunabilir kilma ¢abasinda baskarakterlere énemli gérevier diiger.
Melodram, diinyayr ahlaki olarak okunabilir kilmak igin film kigilerinin, olaylarin 'ger¢ekmisgibiligine’
(verisimilitude) o6nem verir. Bu nedenle baskarakterleri de izleyicilerin kiiltiirel tanimasini
kolaylastiracak bicimde, belli bir cinsel, etnik ve siifsal tip arasindan secer. Her bir karakter, bir
durusuyla, jestleriyle, mimikleriyle, sesiyle belli bir temsil edici iglev (kimisi umudu, kimisi masumiyeti)
gostererek, ahlaki tamimayr saglar (Gledhill, 2000: 238). Bu yéniiyle melodram kisilerinin ahlaki
tamimayt kolaylastirmak icin smifsal, etnik, cinsel olarak kodlanmalari sasirtict degildir. Karakterler,
yiiklendikleri bu kodlamalarla ‘iyi-kétii” arasindaki ¢catismayr dile getirirler. Bu miicadele "iyi'nin 'koti’

tizerindeki zaferiyle sonu¢lanir cogu kez.

Bu ahlaki bakis agis1 anlat1 ve sanat tarihi genelinde aranabilecegi gibi 6zel olarak melodramin ¢ikis1 ve
yayginlagmasiyla de beraber okunabilir. Giigbilmez (2002) ¢alismasinda melodramin ortaya ¢ikisini
Fransiz Devrimi sonrasi olugan yeni toplumsal yapiyla birlikte degerlendirirken Tanzimat edebiyatinda
da bu etkilerin olustugunu vurgular. Bu durumda Sadakoglu’'nun (2019, s. 1187) belirttigi gibi
melodramlarin kitlelere istenen mesajlarin iletilmesi agisindan diger tiirlerden ¢ok daha basarili oldugu

diistincesi belirleyici olmustur.

Rastlantilar melodramatik anlatidaki 6nemli kodlardandir; “rastlantilar anlati yapisinda ¢atismaya yol
acar ve bir eksiklik dogurur. Olaylarin ilerlemesini anlatmanin en etkili yolu olan rastlanti, en énemli
gelismeleri gerceklestirme islevine sahiptir. Bu sekilde anlatidaki ana noktalari en basit, ¢abuk ve
ekonomik diizeyde birbirine baglamak miimkiin hale gelir”; rastlantilar “anlatida karakterin hayatina
birdenbire giren ve her seyi geri doniilmez bir sekilde degistiren 6liim, kaza, tanidik birinin ortaya ¢ikisi
gibi durumlardir.” Klasik anlat1 agisindan ise diizeni bozmak ve catigsma yaratmak ve anlatinin sonunda

coziilerek yeniden dengeye kavusma noktasinda islevsellesirler (Birincioglu, 2016, s. 98).

Birincioglu (2016, s. 98-99) Neale'a atifla tesadiifler, kader ve sans karsisinda edilgen olan
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kahramanlardan farkli olarak her seyi bilen seyircinin kahramanlara benzer olarak caresizliginin
duygularinin yogunlagmasinda 6nemli bir unsur oldugunun altini gizer. Neale’in (1986, s. 6) Melodram
ve Gozyasi olarak cevrilebilecek calismasinda; melodramlarin sansa olaylar, tesadiifler, kacirilan
karsilagsma anlari, ani doniisiimler, son dakika kurtarislar1 ve ifgalari, deus ex machina sonlariyla
isaretlenmelerinin siklikla vurgulandigi belirtilir. Neale, Peter Brooks’a atifla melodramatik anlatimin
'stirekli siirprizler, sansasyonel gelismeler', olaylarin belirlenmis yoniindeki siirekli ihlaller, 'nefes kesen

gaddarlik' gibi unsurlar1 igerdigini vurgular. Neale’e gore olaylarin gelisme bigimine iliskin ¢ok az
nedensel hazirlik oldugundan, melodramin tiirsel 'gercekmisgibiligi’ (verisimilitude), olaylarin

ardisikliginin ve gidisatinin gergekgei bir bakis agisindan ne dlgilide glidiilenmemis olduguyla belirlenme
egilimindedir; var olan hazirlik ve motivasyon her zaman 'yetersizdir'. Nedenin iizerinde bir etki,
olaganin iizerinde olaganiistii bir asirilik oldugunu, dolayisiyla kader, sans ve alinyazisi gibi terimlerin
ortaya c¢iktigin1 vurgular. Bu durumun, on dokuzuncu yiizyll roman1 ve natiiralist dramayla iligkili
geleneksel sosyal ve psikolojik motivasyon bi¢imlerine indirgenemez bir anlatt mantigini isaretleyerek
farklilastigina deginirken; ayrica kahramanlarin yasamlar1 iizerinde bir giicii/iktidar1 vurguladigini
belirtir. Neale’in de vurguladig1 gibi bu gii¢ seyirci tarafindan bir dereceye kadar paylasilir. Bu,
melodramdaki anlatimin, seyircinin bilgisi ve bakis agisiyla ana karakterlerin bilgisi ve bakis acilari
arasinda, seyircinin genellikle daha fazla bilgi sahibi olacagi sekilde, farkliliklarin iiretilmesini igerme

derecesinden kaynaklanir (Neale, 1986, s. 6-7).

Melodramin “tamamlayici 6zellikleri arasinda dykiiniin igerdigi duygusal yogunlugun gorsel bir uzantisi
olarak sunulan agirilik 6gesi gelir.” Melodramatik anlatida “kahramanlarin hissettikleri duygular, kadin
ve erkek arasinda yasanan biiylik ask, ¢ekilen acilar, yapilan fedakarliklar, aniden gerceklesen tesadiifler
‘gergekte’ olamayacak kadar agiridir.” Hikayedeki asiriligin sinematografik sunumunda, “goérsel olarak
abartilan oyunculuklar, yogun duygu patlamalari, agdal diyaloglar, gosterisli kostiimler ve dekorla
desteklenirken, yakin plan yiiz ¢ekimleri bu yogunlugun teknik anlamda disavurumudur” (Birincioglu,
2016, s. 95).

Sozciik olarak miizikli drama olan melodramlarda miizik kullanimi, diyalog kullanimi ve sessizlik

kullanimi hikdye anlatiminda 6nemli araglardandir. Akbulut’un (2008, s. 74-75) vurguladig gibi:

Ayrica miizik, izleyicinin ti¢iincii boyutu yaratmasina yardim ederek uzam olusturur, dramatik sahne
yaratir. Miizik, goriilebilir gercekligin otesinde aswriligt (excess) gosterir, anlatilmaz olani anlatir,
oyuncuymus gibi, 'bu iyidir, bu kotiidiir' der (Coates, 1994: 62). Aym zamanda Hollywood
melodramlarinda miizik, oteki sozel olmayan isaretler gibi, dilin yetersizligini gésterir. Bu saptama da
melodramin aswriikla ilgili baska bir kodunu akla getirir. Melodramda karakterler, eylemden ¢ok
eylemsizlik tizerinde konumlanmislardir ve ¢atismalari, dil ya da konusma yoluyla ¢ozerler (Rowe, 1995:
111). Baska bir deyisle sozsel, sessel aswilik soz konusudur. Ancak konusmann, dilin eylemden
tstiinliigii, duygulart ifade etmede yetersiz kalir. Bu nedenledir ki miizik, bastirilmis duygular: ifade

ederek dilin yetersizligini gosteriv. Melodramin jestsel, gorsel ve miiziksel aswiliklara basvurmasi,
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Brooks'un 'suskunlugun metni’ (text of muteness) dedigi anlamlan olusturur. Melodramin basvurdugu bu
araglar, dilin anlatamadigini anlatirlar (aktaran Gledhill, 1992: 30). Bu baglamda asiriligin bagka bir
boyutu, diyaloglarda gézlenir. Melodramlarin sézlere, diyaloglara ¢ok yer verdigi goriiliir; bu diyaloglar

agdali bir nitelik gosterir.

Birincioglu (2016, s. 97) bu “sessizlik ani”nin “en 6nemli duygu ve anlamin anlatilmaya calisildig
doruk sahneleri olarak™ kabul edildigini ve Gledhill’in “melodramdaki bu duygu yogunlugunu doruk

sahnelerin hazirlayici unsuru ve anlatida yasanan ‘ifade blokaji’ olarak” adlandirdigim belirtir.

Tiirk sinemast i¢in kiilt filmlerden olan -inceledigimiz Uzaklarda Arama filmiyle arasinda metinlerarasi
bir okumadan bahsedebilecegimiz ve Uzaklarda Arama filminin yonetmeni Tiirkan Soray’in pavyonda
calisan Sabiha’y1 canlandirdifi- Vesikali Yarim (Yon. Liitfi Omer Akad, 1968) filminde de bahsedilen
sessizlik anlar1 filmde anlati unsuru olarak yer alir. Birincioglu (2016, s. 97) tarafindan belirtildigi gibi

melodramlarda;

Kahramanlar c¢esitli nedenlerle ifade edilmesi gerekenleri sdylemeyerek yanlis anlamanmin ortaya
¢ctkmasina neden olur. Melodramlarin sonu¢ béliimlerinde ise daha énce yasanan bu ifade blokaj1, doruk
sahnelerde “asirilik 6gesiyle” ¢oziiliir. Boylece gergek ortaya ¢ikar, iyi hak ettigi odiilii, kétii ise ¢ekmesi

gereken cezayi alir.

Kadin filmleri dedigimizde iki farkli tiir aklimiza gelebilir. Bunlardan ilki kadin seyirciyi hedefleyen
melodram filmleriyken ikincisi kadin hareketlerinin toplumsallagsmasinin da etkisiyle kadin karakterleri
merkeze alan ve ataerkil bakis1 yeniden iiretmeme iddias1 tastyan filmlerdir. i1k film tiirii agisindan kadin
filmi olmak bir tiir gettolagsma belirtisidir ve melodramlarin diisiik statiilii degerlendirilmesine neden

olur. Akbulut’a (2008, s. 33) gore de;

Melodram sadece Tiirk sinemasinda degil, diinya sinemalarinda da tarihinden bu yana asagilanan,
degersiz goriilen bir tiir olarak goriilmiistiir. Kuramcilar, melodrama yonelik ilgisizligi, kiiltiivel bir deger
olarak gercekligin yiikselisi ve melodramin bir kadin bicimi olarak gettolastirimasina baglayarak
aciklarlar (Gledhill, 1999: 207). Her seyden once melodramin gercgekgilik- karsiti bir dogaya sahip

oldugu diigtiniilmiistiir.

Bununla birlikte 1970’1i yillarla- 6zellikle Thomas Elsaesser’in “Tales of Sound and Fury” adh
caligmastyla birlikte melodram film elestirisinin ilgi alanina girer. Steve Neale, Peter Brooks, Raymond
Williams, Laura Mulvey, Mary Ann Doane, Linda Williams gibi ¢cok sayida arastirmacit melodrami
kiiltiirel baglamlari igerisinde tartisan ¢aligmalar ortaya koyarlar (Gledhill, 1989, s. 5-39). Kuhn (2019,
s. 359) da kadm filmleri ve pembe dizileri kadinlara yonelik tiirler olarak tanimlarken, “kadin izleyiciyi
hedefleyen popiiler anlati tiirleri son zamanlarda kuramsal ve elestirel anlamda oldukga ilgi

cekmektedir ” diye alandaki paradigma degisimini ifade eder.

Ikinci tiir filmler Tiirk sinemast i¢in Atif Y1lmaz 6rneginde oldugu gibi erkek yonetmenler veya Yesim
Ustaoglu ve Pelin Esmer orneklerinde oldugu gibi kadin yonetmenler tarafindan tretilirler. Soray’in da

belirttigi gibi (Ozdemir, 2019, s. 211) “Tiirkiye’de ¢agdas anlati yapisin1 kullanan filmlerde, kadin
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karakterlerin sunumu kadin yonetmenler tarafindan ¢ok gercek¢i sunuluyor, cok da gergekei
canlandirtyor oyuncular, zaten ayricaligir da orada oluyor filmlerin.” Diinya sinemas1 acisindan tipki
Tirkan Soray gibi oyuncu olan ve farkli kadinlarin hikayelerini anlatan Caramel (2007), Aristofanes'e
ait, antik tiyatrodaki 6nemli savas karsiti ve feminist eserlerden olan Lysistrata'nin serbest uyarlamasi
olarak gorebilecegimiz Where Do We Go Now? (2011), ve Liibnan’in Oscar aday1 olan Kefernahum

(2018) filminin de yonetmenligini yapan Nadine Labaki giiniimiizde 6nemli yonetmenlerdendir.

Bagimsiz filmlerle de kesisen bu filmlerde klasik anlatidaki tek kahraman, veya romantik ¢ift, tek
catisma, tek ¢oziimiin aksine, yan karakterlerin de hikdyesine odaklanilan ¢agdas anlatilardan da
bahsedilebilir. Bununla birlikte genis bir perspektiften degerlendirdigimiz ve televizyon dramalarini géz
onilinde bulundurdugumuzda gerek izleyici beklentileri ve sektdrel sinirlamalar gerekse kadinlarin da
igsellestirdikleri toplumsal cinsiyet teamiilleri ve eril bakis a¢is1 nedeniyle kadin yonetmenlerin de

tartisma yaratan kimi tiretimlerinden bahsetmek miimkiindiir.
3. Film Coziimlemesi

Film Atif Yilmaz’a atfedilerek agilir. Atif Yilmaz, Tiirk sinemasi ig¢in oldugu gibi Tiirkan Soray
filmografisi acisindan da 6nemli yonetmenlerden biridir; 6te yandan Atif Yilmaz Tiirk sinemasinda
kadin filmleri incelendiginde de tartismalar yaratan bir yonetmendir. Baz1 arastirmacilar Atif Yilmaz
sinemasinda kadin temasinin feminist bir sinemanin pargasi oldugunu ifade ederken bazi
arastirmacilarsa 1980’li yillardaki kadin filmlerinin kadin bedenini metalastirarak eril nazar1 yeniden

tirettigini ifade etmektedirler (Hidiroglu ve Kotan, 2015; Tiirkmen, 2020).
3.1. Kadin-Erkek Dikotomisini Kiran A¢ilis Sekansi

Filmin acilis sekansi yiiziikk kutusu ve yakin planda gordiigimiiz Nazli’nin yiiziigi gordiigiinde
sevinmesidir. O sirada alisilageldigi lizere evlenme teklifi etmesi gereken Vedat bayilir. Bu noktada film
daha baslarken yerlesik kadin-erkek dikotomisinin karsisinda durur. Vedat, agabey olarak gordiigii
arkadasi Tayfun’a Nazli’ya evlenme teklif ettigini anlatir. Vedat’la Tayfun’un aralarinda gecen
konusmadan Vedat’in tasrali oldugunu ve heniiz kendisinin tasrali oldugunu Nazli’ya sdylemedigi i¢in
Ogretmen ¢ocugu olarak bildigi Nazl tarafindan terk edilmekten korktugunu 6greniriz. Vedat’in
erkekligini gelistirmesi gerektigini diisiinen Tayfun, ‘fakiilteye’ diyerek Vedat’t pavyona gotiirmeye
karar verir. Vedat bagta istemese de kabul eder. Pavyona gittiklerinde pavyonun kapali oldugunu
goriirler; pavyon Vedat’in kasabasi olan Uzaklar’a tasinacaktir. Hem karakterlerin oyunculugu hem de
hikayelerinden anladigimiz iizere bu iki erkek karakter birbirlerine zit kabul edilebilecek erkek

temsillerini {iretirler.
3.2. Erkekligin Temsili ve Erik Kamusal Alan

Izleyen béliimde Belediye Baskani makam odasinda Vali ile telefonda goriiserek pavyonun kendi
kasabalarina taginmasii engellemeye calisir ama basarili olamaz. Yaninda calisan yardimcisina

pavyonun yerinin degistirilme sebebini agiklar. Pavyonun eski mubhiti ‘hatirli biri’nin dogdugu yerdir ve



Gizem Parlayandemir

bu kisi kendi memleketinde pavyon olmasini namus sorunu olarak addetmektedir. Yardimcisi da
‘Baskanim biz onun bunun ¢ocugu muyuz?’ diye sorar. Bu planda duvarda daha 6nceki baskanlara ait
oldugunu diislinebilecegimiz dort erkek fotografi asilidir. Bu soruya cevabi odadaki varlig
onemsenmeyen dgretmen Tahsin Ogretmen ‘Bence degilizdir’ diyerek verir. Bu cevabin iistiine Tahsin
Ogretmen ile konusmaya baslayan Baskan, kendisine ddenek i¢in ikide bir gelen 6gretmene kasabanin
kurtulus senligi i¢in bile para bulamadigini séyler. Burada temsil edilen erkeklerin Connell’in erkeklik
performanslarina atifla egemen (Baskan), isbirlik¢i (Yardimcisi) ve marjinal (Tahsin Ogretmen) erkek

oldugunu sdylemek miimkiindiir.

Genel plandan ve iist agidan gordiigiimiiz kasaba meydaninda masalarda oturan erkekler vardir. Hatta
bu sahne 06zelinde kamusal alanin erkeklere mahsus bir alan oldugunu séylemek miimkiindiir.
Hoparlorden yapilan duyuruda kasabanin bir eksiginin giderildigi sdylenirken okey oynayan
erkeklerden sonra ¢esmeden su alan iki kadini1 da goriiriiz. Tarlada kadinlarla ¢alisan bir erkek daha
vardir. Inegi ve cocuklar1 gérdiigiimiiz planla birlikte miizikhol olarak duyurulan pavyonun agilacagini
ogrenmis oluruz. Tayfun, olayr miijde olarak degerlendirirken Vedat’in enistesi Omer, ‘Ne miijdesi!’
diyerek sinirlenir. Ona gdore mevcut durum rezilliktir. ‘Pavyoncunun, oros...” diyerek kendini
sanstirledikten sonra tovbe getirir. Tayfun ise her hafta bu is i¢in sehre taginildigini simdi ise ayaklarina
geldigini soyler. Bu sirada erkekler kendi aralarinda konugsurken bazilarinin ¢ok sevindigi bazilarinin

ise bu duruma kars1 ¢iktiklart goriiliir.
3.3. “Iyi’ Kadinlarin ‘Kétii’ Kadinlarla Karsilasmasi

Yash bir kadin yiiziinii gérdiigiimiiz yakin plandan genel plana acilan sahnede ‘Bu karilar bu kasabaya
felaketten bagka bir sey getirivermiyecek®’ demektedir. Genele agildik¢a kadmin yalmiz olmadig
kasabanin biitlin kadinlarinin evde toplanmis oldugu ve digerlerinden daha yukarida oturtularak daha
iist bir seviyede konumlandirildig1 goriiliir. Kaygili olan ve hepsinde ayni renk yazma olan kadinlarin
arkasindaki merdivenin alt basamaginda ‘Iste benim hikAyem bdyle basladi’ diyerek filmin anlaticisi
oldugunu anladigimiz kii¢iik ¢ocuk, Yusuf bulunmaktadir. Filmin genel sinematografik bicemine uygun
olarak bu kez de genel plandan yakin plana gecilmektedir. Film boyunca kesme yerine hareketli
kameranin ve kamera hareketlerinin filmin dilini olusturdugunu sdyleyebiliriz. Cocuk tarafindan
sOylenen ‘Kasabamiza kim oldugunu bilmedigim bazi kadinlar gelecekti. Belli ki bunlar kotii kadinlardi.
Ve geldiklerinde ¢ok acayip seyler olacakti’ climlelerinden sonraki izleyen sahnede ‘koétii kadinlart®
taniriz. Klasik melodram anlatisinda kétiiniin filmin bagindan beri kétii oldugunu biliriz; 6te yandan bu

anlatidaysa film seyircisini kotiiniin kotiliiglini sorgulayacagimiz bir glizergaha davet eder.

Filmde bu sahneye kadar pastel tonlar hakimken ‘kétii kadinlar’in basi olan Neriman ablanin® arkasinda

pavyon yazisi 1giklar ve kirmizi perde vardir. Bu sahnede yakin plandan gordiigimiiz kadindan kesmeyle

5 Filmde yoresel agizla ifade edilen replikler metinde diizeltilmemistir.
6 Neriman ismi de metinlerarasi bir okumayla Yesilgam filmlerinde 6nemli bir oyuncu olan Neriman Koksal’i diisindurar.
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genel plana gecilir. Sahnede gordiigiimiiz bes kadinin yani sira pavyonda c¢alisan kadinlarin vamp
olduklar1 halleriyle hazirlanmis afisleri de duvara asilmistir. Sahneye giren altinci kadin ‘Ya bu taginma
isi nerden ¢ikt1?’ diye sorarken taginan pavyonun bu pavyon olduguna emin oluruz. Film bu agamaya
kadar kurdugu ¢oklu anlam iiretmeye imkén vermeyen dolaysiz anlatimini film boyunca da stirdiiriir.
‘Okullar agilacak ¢ocuklara para lazim’ diyen kotii kadinlarin bagka bir yere gitmekten mutlu olmadigi
anlagilmaktadir. Kadinlarin kendi aralarindaki konusmalarindan pavyonda neden ¢alistiklarini anlariz.
Cezaevindeki kocasina para gondermek gibi nedenlerle karakterler kotii stereotip olmaktan
uzaklagirlarken Yesilgam’in magdur ve fedakar kadin tiplemesine de yaklasirlar. Filmin basinda esas
kiz olarak gordiiglimiiz Nazh iizgiin yiiriirken filmin melodramatik ¢atismasini da 6grenmis oluruz.
Nazli pavyonda yiiziigiine bakar. Neriman Nazli’ya neden {izgiin oldugunu sorunca evlenme teklifini
kabul ettigini 6grenirler. Deniz ise disaridan film boyunca detaymi 6grenemeyecegimiz Ahmet’in
haliisinasyonuna bakmaktadir. Pavyonun sahibi Coskun kadinlarla konusur. Melodram anlatida ev,
kadinin temsil edildigi i¢ mekandir (Akbulut, 2008, s. 79). Ote yandan filmde pavyonda galisan kadinlar

acisindan ev pavyondur.

Filmin ‘iyi’ kadinlar olan kadinlar da kamusal alanda temsil edilirler. Kasabada meydanda kadmlar
pavyona karsi eylem yapmaktadirlar. Bir donem filmi olmasi nedeniyle dénemin politik ruhunun bu
sahnede kendine yer buldugunu sdylemek miimkiindiir. Kadinlarin belediye 6niindeki sahnesinde ev
sahnesinde lider oldugunu gérdiigiimiiz kadin, Belediye Baskani’na kizmaktadir. Bagkan, siyasetgilerin
soyledikleri ‘Hizmet yaptik® veya ‘Birlik ve beraberlige en ¢ok ihtiyag duydugumuz su giinlerde...’

sozleriyle demagoji yapmaya ¢alismaktadir fakat kasabalilar ikna olmazlar.

Kadinlan kasada tasirken kadinlarin maruz kaldiklar1 kendilerinin de dedigi gibi mal muamelesidir.
Sicaklayan kadinlar ¢aya girmislerdir. Serinlemek i¢in girdikleri ¢ayda ¢ocuklar1 goriince ‘Erkek var’
deyip giilerler. Deredeki kadinlarin sinemasal temsili onlar1 metalastiran eril bir bakis agisini iiretmez.
Kadinlarin tabiatin bir pargasi olarak giizellikleri doganin fon oldugu gercevelerde vurgulanir. Burada
yonetmenin kadin olmasindan &te filmin bir kadin filmi olarak kabul edilebilecegini sOylemek
miimkiindiir. Bu sahnede anlatict ¢ocuk Yusuf’la Deniz tanisirlar ve ¢ocuk Deniz’e ‘Sen kotii kadin
misin?’ diye sorar. Biiyliklerin diinyasinin yargilari olan ‘iyi kadin’, ‘kétii kadin’ gibi kavramlar ¢ocuk
icin anlasilmasi kolay kavramlar degildir. Film 6zellikle Yusuf ve Deniz’in birlikte oldugu sahnelerde
gorsel olarak fantastik filmlerle ve masal filmleriyle ortiisiir. Deniz, saf ve yargisiz olan ¢ocuk Yusuf’a

ileride biyiiytip erkek olunca kendisine atmasi i¢in tag verir.

3.4. Filmde Belirgin Hale Gelen Melodramatik Kodlar
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Kadinlar kétii kosullarda bile olsa eglenerek yolculuk yaparlar; sdyledikleri ‘Ince giyerim ince’ sarkisi
diegetik miizik kullanimina 6rnektir. Film boyunca melodramatik anlatinin énemli bir unsuru olan

miizigin hem diegetik” hem de non-diegetik® miizik olarak kullanimina rastlanir.

Nazli’nin kasasinda oldugu kamyonet yolda gidip kadrajdan c¢ikarken kadrajda tarlada ¢alisan Vedat
arkasi kamyonete doniik durmaktadir. Melodramin temel unsurlarindan olan tesadiifler, karsilasmanin

ertelenmesi, seyircinin kahramanlardan daha ¢ok bilgi sahibi olmas1 unsurlar1 burada yer almaktadir.

Bisikletiyle kasabaya gelen cocuk, kotii kadinlarin kamyonetiyle onlarin gelisine karst ¢ikan kadin
grubunun arasinda kalir. Coskun, yaslt kadina gidip ‘Es-selam'iin aleykiim’ derken, muhafazakarlikla
uzlasacagini gostermek ister. Kadin onlar1 istemediklerini sdyler; meydana jandarma da gelir.
Coskun’un ‘Komutanim suradaki bina degil mi?’ diye sormas iistiine Tayfun ‘Evet p.zevenk bey orast®
diyerek cevap verir. Ozellikle son yillarda Batidan tiim diinyaya sirayet eden politik dogruculugun o
donemin tasrasinda olmadigimi gdstermek giiniimiiz seyircisi i¢in bir giildiirii unsurudur. Kadinlarin
esyalarmi alip yiiriidiikleri sahnede iki kadin grubunun farkliliklart goriiniirdiir. Pavyonda caligan
kadinlar bakimli, giiclii, enerjikken, kasabali kadinlar daha dogal ve kaygilidir. Her iki kadin grubu
birbirine bakar. Kasabali kadinlardan biri bunlar ¢ok giizel derken Yusuf’un annesi ‘giizellikleri batsin’
der. Yusuf, Deniz’e ‘Deniz’ diye seslenince annesi Yusuf’un kafasina saplak indirir. Deniz ise ‘Niye
vurdun simdi ¢ocuga?’ diye sorar. Buradan baglayan tartigma yiiziinden kadinlar itismeye baslarlar.

Pavyondaki kadinlar kendi aralarinda konusurken diger kadinlarla empati yaptiklar: da goriiliir.

Eski belediye gazinosu harabedir ve kadinlarin sosyo-ekonomik durumlarma goénderme olarak
okunabilecek bir hapishaneye benzemektedir. Deniz ve Neriman aligverise ¢ikarken kendi aralarinda
korku {iistiinden konusurlar. Burada kamera kadinlar yerine kadinlari izleyen erkekleri izlemeye baslar.
Soray, film boyunca siirdiirdiigii bu tercihlerle, Mulvey’in ve Berger’in bakisla ilgili vurguladig: erkek
egemen bakigin karsitimi yaratir. Yusuf’un babas1 Omer bakkal agik oldugu halde kadinlara satis yapmak
istemez, Neriman ‘Delikanli ol’ diyerek tepki gsterirken Omer de ‘Sizden 414 mal m1 var?' diye sorar.
Bu olay1 goéren Yusuf aligveris listesini kapar ve daha sonra siparisleri getirir. Neriman, Yusuf’a para
verir Yusuf basta istemese de kabul eder. Neriman, Yusuf’u her istedigi zaman, 6zellikle aksamlar

pavyona gelmemesi i¢in uyarir.

Deniz’le Yusuf biiyiimek hakkinda konusurken gordiigii haliisinasyon istiinden kendi hikayesini
anlatacakken kasabalilarin onlar1 taglamasi sonrast hikdye yarim kalir. Gordiikleri mavi at sayesinde
hala ¢ocuk oldugunu kabul eden Yusuf eve geldiginde kadinlara Vedat’in ailesinin karsi oldugunu

yeniden goriirliz. Vedat ertesi giin sehre gidecegini sdyler. Nazli da sehre gidecektir. Kadinlar kendi

7 Film ¢alismalarinda, diegetik terimi, gikarim yoluyla anlatilan hikdyeye, diinyaya ait olanlarin hepsine atifta bulunmaya baslamistir. Film
muzigi, genellikle bu kurgusal evrenle olan iliskisi bakimindan tanimlanir. Diegetik muzik filmin ima edilen diinyasinda Uretilir. (Kassabian’dan
akt Wakefield, Tan, Spackman, 2017, s. 605). Bir annenin sesini bebegine sarki sdylerken gosterdigi gibi net bir sekilde diegetiktir ve kaynak
ekranda gériinmese bile, bir muzik kutusunun hafif seslerinin kres igerisinden geldigi varsayilabilir.

8 Buna karsilik, diegetik olmayan muzik, bir sahneye eslik eden, ancak bir figiir gibi ses veren essiz orkestra akorlari gibi kurgusal bir diinyanin
disina ¢tkmis muzigi ifade eder. Diegetik olmayan miuzik, film karakterlerinin gérebilecegi, dokunabilecegi, koklayabilecegi, hissedebilecegi
veya duyabilecegi varsayildigi duyusal dlinyanin bir pargasi degildir (Brown Kassabian’dan akt Wakefield, Tan, Spackman, 2017, s. 605).
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aralarinda para toplar ve arkadaslarindan birinin oglunun okul har¢ligim sehre gidecek Nazli’ya verirler.
Nazli gidince arkasindan konusan Neriman’in kaygisi iistiinden Coskun’un elinde Nazli’nin senetleri
oldugunu 6greniriz. Bu durum da Nazli’nin orada olmasini mazur gérmemizi agiklayan sebeplerden
biridir.

Nazli minibiise biner, minibiis dolunca hareket eder; Vedat bu minibiise yetisemez. Boylece melodramin
onemli 6gesi olan kargilasmama burada da hikdyenin siirmesini saglar. Nazli, Vedat’a kagmak istedigini,

babasinin onu arkadasinin ogluyla evlendirmek istedigini sdyler. Vedat kagmak i¢in ikna olur.
3.5. Filmde Belirgin Hale Gelen Cagdas Anlati Sinemasi Unsurlari

Coskun izleyen sahnede bir 6nceki gece pavyonun taglanmasiyla ilgili olarak Belediye Baskani ile
konusurken kendi haklarini1 savunmaya ¢alisan kadinlar1 da susturur. Bu sirada makama gelen Tahsin
Ogretmen herkesin 6niinde azarlansa da Neriman’la birbirlerini goriirler. Neriman’in Tahsin’den
etkilendigini anlariz. Tahsin Ogretmen film boyunca farkli erkeklik performanslari agisindan ideale

yakinsar.

Izleyen sahnede pavyonda ¢alisan kadinlar bir kdy diigiiniinii izlerler. Geline baglanan kirmiz1 kusak
namusun kiiltlirel gostergelerindendir. Kadinlar diigiinii izlerken kendi aralarinda konusurken imrenme
ve kaygi arasinda cesitli duygularm temsil edildigini goriiriiz. ‘Iyi birine denk gelse bari’ diyen bir
arkadasina ‘Oyle bir sey miimkiin mii sence?’ diye cevap veren kadin tammadig gelin i¢in kaygilanirken
diigiine katilan kasabalilar kadinlar tarafindan izlendiklerini fark edince sinirlenirler. Yusuf’un annesi
kadinlarin bakiglarinda gordiigii hiizne sefkat dolu bir ifade ile bakar. Kadinlar géz goze gelince

aralarinda empati ve iletisim baslamis olur.

Bu sirada kadinlar pavyonu temizler ve restore ederler. Normal bir ev temizligi gibi lahmacun
yenmesinin gosterilmesi kadinlarin filmde 6tekilestirilmediginin gostergelerinden biridir. Filmin hem
kotiisii hem de komigi olan Coskun da bir kopegi severken gosterilir. Boylece klasik melodram
anlatisinin aksine, elinde senetleri tutarak zorla kadinlari ¢alistiran birisi bile tamamen kotii olarak

gosterilmez. Pavyondaki kadinlar gibi kasabadaki erkekler de pavyonun agilisi i¢in hazirlanirlar.
3.6. Farkh Katmanlarin Karsilasmasi

Pavyonun agilisina ¢ok fazla araba gelir, kasabadaysa bu durumu olumlu ve olumsuz karsilayanlar kendi
konumlarim korurlar. Tayfun, Vedat’r da kendiyle ‘acemiligini atmasi i¢in’ pavyona gitmeye ikna
edince, Vedat’in enistesi Omer tepki gosterir. Izleyen sahnede gizlice pavyona giren Yusuf’un goziinden
kadinlarin kalgalarin1 goriiriiz. Her ne kadar genellikle film galismalarinda kadin bedenini pargalar
halinde sunmak eril bakisi yeniden iiretmek olarak degerlendirilmekte olsa da bu sahne 6zelinde ve film
genelinde yonetmenin kadin bakisini korudugu ve bedeni metalagtirmadigini yeniden sdylemek
miimkiindiir. Buradaki sahne daha ¢ok eril bakisin yeniden iiretimi yerine bir ¢ocugun yeni bir diinyay1
kesfetmesi ve erginlenmesini diisiindiirmektedir. Bu sahnede Coskun’la kadinlarin yaptigi konugmalar

Yesilgam’in gorece steril pavyonlari disinda baska bir tiir ger¢ekligi ve kadinlarin nasil metalastirildigini
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da gostermektedir. Ote yandan biitiin melodramlarda oldugu gibi bu anlatida da ‘kader aglarmi drmiis’,
Vedat Nazli’nin galistig1t pavyona gelmistir. Durumu fark eden Nazli o gece calismak istemeyince
Coskun’la tartisirlar. Aralarindaki konusmadan Nazli’nin kendi hatas1 yiiziinden pavyona diismedigi,
iivey babasi tarafindan pavyona satildig1 agiklanmis olur. Film Deniz’in haliisinasyonlart diginda pek
cok detayi sozel olarak da anlatir. Bu agidan da diyalogun az oldugu 1990 sonrasi bagimsiz sinemadan
cok sdzlii anlatimin baskin oldugu Yesilcam’in melodram anlatisindan beslenir. Pavyon sahnesinde
masadaki konugmalar sirasinda Vedat’la Tayfun’un farkli erkeklik performanslarini sergilemeye devam
ettikleri goriilmektedir. Bagka bir masada Yesilcam sinemasinin 6nemli oyuncularindan Esref Kolgak
tarafindan canlandirilan yaslt bir adam masadaki konsomasyona gelen kadinin ona daha fazla igmemesi
icin yaptig1 uyartya ‘Karisma kadin!” diye karsi ¢ikar. Pavyon, Yesilcam’da tasvir edilen pavyondan
daha farkli bigcimde temsil edilir. Yetiskinlerin diinyasini gizlice iist kattan izleyen Yusuf i¢in biitiin bu
manzara anlagilmazdir. Vedat ortama daha fazla dayanamayip ¢ikinca sahneye Vedat’in ¢iktigindan
haberdar olmayan Nazli girer; boylece melodram i¢in 6nemli bir unsur olan karsilasamama, ¢6ziimiin
ertelenmesi yeniden gerceklesmis olur. Yusuf da kafa karisikligini gidermek igin Ogretmenine
danigmaya gider. Yusuf igin bilge karakter olmasinin yam sira filmde Tahsin Ogretmen kimligi
onemlidir, ¢iinkii hegemonik erilligin karsisinda konumlanan bu karakter filmin basinda diger
karakterler tarafindan tabi veya marjinal erkek gibi 6tekilestirilse de filmin sonunda bir agk hikayesinin

kahramani olacaktir.

Izleyen sahnede koylii kadinlar evde kendi aralarinda siislenirler ve ‘Ev, tarla, ¢ocuk... Baska bir sey
bildiginiz yok® diye mevcut durumla ilgili konusurken Yusuf’un annesi ‘Bu kadinlar kasabamiza

geldiginden beri hepimize bir haller oldu, biliyonuz mu, baksana hepiniz nasil giizel oldunuz’ der.

Neriman’in Tahsin’in yanina geldigi sahnede aralarindaki elektriklenmeyi ayni enerjiyle yiikli
olduklarini —belki de ayn1 seyi hissettiklerini- bilimsel bir sekilde ifade eden Tahsin’e ‘Ne anlatiyorsun
anacim’ diyerek farkl toplumsal gruplarda oldugunu gdsteren Neriman, kendi tavrindan rahatsizlik da
duyar. G6gsiinden ¢ikardigi altini, okula yardim igin arkadaslar1 adina veren Neriman, basta kabul etmek
istemeyen 0gretmene once ‘helal para’ sonra ‘biz de ¢ocuk okuttuk’ diyerek verir. Burada iki agidan
diisiinmek miimkiindiir. Hem pavyon kadiminin ‘bile’ egitim konusunda duyarli olmasi gerekenlerden
daha duyarli olmasi hem de o kadinin bir stereotipten 6te ¢ocugunu okutmak i¢in ¢alismak zorunda

kalan emekg¢i bir anne olmasi anlatilmis olur.
3.7. Melodram Anlatisina Doniis

Abisi olarak gordiigli Tayfun’a Nazli’yla kacacaklarini sdyleyen Vedat, konusurken Nazli’nin
fotografin1 gosterir. Nazli’nin pavyondan bildigi Nazli oldugunu anlayinca Vedat’a gore nesesi kacan
Tayfun ‘Burnumuzun dibine kadar pavyon gelmis, hi¢ nesem kacar m1?’ der. lyi-kotii gibi

karsitliklardan beslenen melodram agisindan diisiindiigiimiizde klasik anlatida Tayfun’un ideal bir
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karakter olmadigi dolayisiyla boyle bir bakis acisiyla hikdyede antagoniste doniisecegi klisesinin

gergeklesmesini beklemek miimkiindiir.

Pavyonda arkadaslar1 Nazli’y1 teselli ederken Tayfun pavyona gidip ‘Vedat cok asik sana’ diyerek
Nazl’'nin gitmesini ister. BoOylece karakter esas oglanla esas kizin kavusmasini engelleyen
melodramatik engellerden birisi olur fakat Nazli’y1 somiirme tehlikesi olan bir kotii karakterden ziyade
arkadasinin incinmesini ve belki Nazli’nin da zarar gérmesini engellemek isteyen bir dost olarak sadece
gitmesini istemistir. Yan olaylardan biri, daha 6nceki gece ¢ok icki igen yasli amcanin dlmesi ve kapinin

oniinde olay ¢ikmasi olur.
3.8. Toplumcu Gerg¢ekci Filmlere, Masallara ve Giiclii Kadinlara Géonderme

Deniz ise gizlice pavyona giren Yusuf’u kacirir. Bu sirada filmin yonetmeni ve Deniz karakterini
canlandiran Yagmur Unal’m annesi Tiirkan Soray’in kdylii kiyafetleriyle tarlada oldugu ve kameraya
giilimsedigi bir plan vardir. Bu plan hem yonetmenin kadin emegine, hem anneligine, hem de kendi
filmografisinde 6nemli yer tutan toplumcu-gergekei filmlerine gonderme olarak okunabilir. Deniz film
boyunca hastaligin1 gizler, burnu kanayan Deniz’in burnunu silen Yusuf’la Deniz’in arasindaki
konusmadan ‘Gelin ana’ adl1 yatirin hikayesi aktarilir. Bu hikdyede sevdigi kisiye kacarken agabeyleri
tarafindan vurulan bir kadin vardir, bu hikaye de trajik bir kavusamama hikayesidir. Kayalarin ardindaki
tren istasyonuna giden kestirme yol bdylece hem Deniz hem de seyirci tarafindan 6grenilmis olur.
Deniz’le Yusuf’un bir sonraki sahnesi masals1 bir atmosferde tasvir edilmektedir. Sinematografik
tercihler, miizik ve Deniz karakterinin planlart onu metalagmis kadin temsilinden ziyade bir gocuk
filminin peri karakteri olarak konumlandirir. Yusuf, Deniz’le evlenmek i¢in biiyidiigiinii sdylerken
Deniz’in onun hala ¢ocuk oldugunu ispat etmek i¢in sdyledigi, ikisinin de gordiikleri mavi atin varlig

da fantastik sinemay1 ¢agristiran bir gosterimdir.

Yaslt amcanin Oliimii sonrasinda filmin kotli-komigi Coskun’un Belediye Bagkani ile yaptigi
konusmalar pavyondaki kadinlara paralel kurguyla anlatilirken Coskun’un komikliginin alt1 ¢izilir.
Coskun kadinlarin kasabanin kurtulusuyla ilgili gergeklestirilecek etkinlikte yer alacagina kadinlar adina
s0z verirken, izleyen sahnede pavyondaki kadinlar kamufle olmus bir halde diisman askerlerini temsil
eder, kasaba halki da onlar1 yuhalarlar; kendi aralarindaki konusmalar filmin komik yanlarindandir.
Baslangicta yenilen diisman askerlerini canlandiran kadmnlar ‘iki tane herife pabu¢ mu birakacagiz’
diyerek savasarak olmeye karar verince kasabanin diisman isgalinden kurtulma oyunu kasabalinin
yenildigi bir parodiye doniisiir. Bu sirada olaylar izleyerek eglenen Vedat’la Belediye Bagkani’nin
yardimcisiin diger kadinlarin arasinda bir tek onun basindaki kalpagi ¢ikarmasiyla kimligi agiga ¢ikan
Nazli’nin seyircinin bekledigi karsilasmasi beklemedigi anda ger¢eklesmis olur. Biitiin giiriiltii iginde
ses kesilir, bos meydanda Vedat kalir. Miizigin bolca kullanildig1 filmde sessizlik an1 melodramatik

acidan 6nemli bir anlat1 unsurudur.

3.9. Vedat’in Vesikal Yarim’deki Halil’e Doniismesi
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Meydandaki karsilagsmadan sonra pavyonda da yiizlesme olur. Coskun, Nazli’y1 zorla sahneye ¢ikarir.
Vedat pavyona gelmistir. Nazli’nin sdyledigi sarkimin da hikayeye katki sundugu goriilmektedir.
Donemin popiiler arabesk sarkilarindan olan sdyledigi sark: s6zlindeki ‘Bilsen uzaklarda kimler agliyor’
sozii hem hikayeyle hem de Uzaklar’la ortiisiir. Yesilcam’da sarkici olan esas kiz yerine pavyona
diismiis esas kiz Nazli sira dis1 bir koddur. Vedat da ‘erkek adam aglamaz’ s6ziiniin aksine gozii dolmus
temsil edilir. Vedat, Nazli’y1 konsomasyona cagirir. Nazli masaya oturdugunda yine sessizlik olur. Bu
sahnedeki sessizlik genel olarak melodram anlatisinda 6zel olarak da Vesikali Ydrim filminde bir anlat
unsuru olarak kullanilan sessizlikle birlikte okunabilir. Vedat, Nazli’ya kétii davranip birlikte olmak
icin para teklif eder. Nazli masadan kalkinca Vedat, Nazli’nin bilegini yakalar. Birbirlerine sarilip
agladiklar1 sahne, erkek karakterin toplum iginde aglayabildigi bir sahne oldugu i¢in Onemlidir.
Mekandaki diger insanlar da {iziintiiyle onlari izlerler, Vedat klise yikan bir karakter gibi algilansa da
Nazli’nin kulagina ‘Seni dldiirecegim Nazl1” diye fisildayarak hem Vesikali Yarim filmindeki bigaklama
sahnesini hem de ne yazik ki agk cinayeti olarak haberlestirilen kadin cinayetlerini diisiindiiriir. Tekrar
sarki girer, bu kez de ‘Adin1 anma arkadas’ calar; tipki Yesilcam sinemasindaki gibi hikayenin
destekleyicisi olarak sarki sozleri kullanilir. Karakterler susunca sarkilar konusur. Vedat Tayfun’un
durumu bildigini anlayip ona kizar. Nazli ise fedakar bir kadin temsili olarak Vedat’in onu
oldiireceginden korktugu icin degil Vedat onu oldiirdiigiinde hapse girecegi i¢in kagmak ister fakat
Coskun izin vermez. Coskun saldirganlasir ve bagirarak etrafa vurur. Nazli’nin disar1 ¢ikmasi da
yasaklanir. Vedat ise kasabanin diline diismiistiir. Toplum melodram anlatida oldugu gibi kahramanlari
destekleyici degil de onlara karsi engel olarak konumlamr. Vedat’m enistesi Omer, kasabanin
calkalandigini soylerken Vedat’in annesi gelir ve ‘Baban gibi or.spunun birine mi kapildin?’ diyerek
tokat atar. Vedat ses ¢ikarmaz, gdzleri doludur. Bu sahnede kadin siddet uygularken erkek kirilgan ve
edilgen temsil edilir. Ote yandan giiclii kadin temsili esitlik¢i bir ¢ercevede degerlendirilmekten ¢ok

siddet uygulayan kadinin da patriyarkal kodlar1 yeniden iiretmesi olarak okunabilir.
3.10. Yolun ve Bahtin® Degisimi

Yeni diizenlemeyle pavyona kasabadakiler giremeyecektir; bunu 6grenen pavyonda calisan kadinlar
sevinirler. Bu durumda esleri pavyona gelen kasabadaki kadinlara acimalar1 kadar kasabadakilerin
tepkilerinin azalabilecegi diisiincesi de etkili olmus olabilir. Kadinlarin ¢aligacaklar1 diger kasabaya
gitmek i¢in siislenmis bir halde pavyondan ¢ikmasi kahvede oturanlarin konusmalarina neden olur.
Vedat’in enistesi Omer, ‘Rahmetli Niyazi agabey yetmedi kasabadaki bir gecede dldiirecekler’ derken
sinemada esas kiz olarak temsil edilmeyen giizel kadinlarin femme fatale'® olarak temsil edildigini

hatirlatir. Coskun ise kadinlarin gilizergahlarmi degistirerek arka sokaktan gegmelerini ister.

° Baht degisimi veya donlsumu (peripeteia) genellikle tragedyalar igin ve genellikle kahramanin yazgisinin olumsuz yénde degisimini ifade
etmek igin kullanilmakla birlikte (Aristoteles, 1987: 33) burada kahramanlarin bahtlarinin birkag agidan degistigi gorilmektedir.

10 Femme fatale, kara film turiinden tiireyen ve erkegin yok olmasina sebep olarak gosterilen kadini temsil eden bir kod olmakla birlikte
sozciik anlami olarak 6ldiren kadin demektir (Hayward, 2001, s. 130) .
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Bu sirada paralel kurguyla pavyona karsi olan kasabalilardan birkaginin pavyonu yakmak i¢in molotof
kokteyl hazirladigin1 ve iclerinden birinin sigara ictigini goriirliz. Melodram anlatisi i¢cin énemli bir
unsur olan tesadiif burada da karsimiza cikar. Kadinlar uzattiklar1 yol sayesinde kendilerini yakmak
istediklerinden bihaber olduklar1 kisilerden birinin mahsur kaldigi yangini goriir ve yardim ¢igligini
duyarlar; orada gordiikleri suyla yangini sondiirmeye calisirlar. Kasabali gelir ve kadinlarla kasabalilar
bir arada dayanismayla su tagirlar. O sirada Deniz yanginin i¢ine atlar ve patlama sesinin ardindan
yanginda kalan kisileri paltosunun altinda disar1 ¢ikarir. Duygusal miizik esliginde herkes birbirine
sarilir. Sabah jandarma molotof kokteyl hazirlayanlar1 tutuklar. Coskun, hastanede yatan Deniz ve
basinda duran kadinlara hem Bagskan’in hem kasabalilarin sevgisini hem de aksama is oldugunu sdyler.
Kasabali kadinlardan oglu kurtarilan kadin hastaneye ‘Allah razi olsun’ demeye ve borek getirmeye
gelmistir. Duygusal miizik kesilir ve pavyonda ¢alisan kadinlar disan ¢ikarlar. Karsilarinda kasabali
kadinlar varken yine miizik sesini duyariz. Kadinlarin birbirine sefkatle, kabulle baktigi, giiliimsedigi
bu sahnede zaman yavas akarken Yusuf’un annesi ve Deniz’in ayn1 anda giilimsemesine sevindigini,
Babaannesinin de uzaktan da olsa sefkatle kadinlara baktigin1 goriiriiz. Izleyen sahnede Deniz bayilir;
doktor tetkiklerin bu sartlarda yapilamayacagini sdylerken Deniz uyanir ve kayitsizlikla ‘Olmedim mi
ben?’ diye sorar, ‘6lmediysem hadi gidelim’ der. Deniz igin basina gelen veya gelebilecek higbir seyin
Onemi yok gibidir. Vedat Nazli’y1 vurmak i¢in pavyona gelmeden, Deniz Yusuf’un ona dgrettigi yoldan
Nazli’y1 kagirmaya karar verir. Vedat pavyona gelip kadinlar: silahla tehdit edince kadinlardan biri
Nazli’nin kagtigini agzindan kagirir. Vedat pavyondan ¢ikinca Tayfun onu durdurmaya ¢aligir ve ‘Bu
sen degilsin Vedat’ der. Naif ve iyi bir karakter olan Vedat, kendi goélgesine doniisiirken hegemonik
erillik acisindan uygun bir erkeklik performans: sergiler ve kendini durdurmaya calisan arkadasinm
yolundan ¢ekmek igin havaya ates eder. Tabiatin i¢inde el ele kagan Nazli ve Deniz’in oldugu sahneden
sonra pavyonda Coskun’un Neriman’a siddet uyguladigini goriiriiz. Nazli’nin pesinde sadece Vedat
degil, onu sermayesi olarak goren Coskun da vardir. Vedat, Nazli’nin yerini bulmustur ve ona seslenir.
Dilek agacinin ve yatirin 6ntinde duran Nazli kendisini vurmak i¢in gelecek Vedat’tan saklanir. Nazl
ortaya c¢ikinca Vedat 6nce agk ve sefkatle bakar sonrasinda da kizginlikla silah ¢ekerek neden kendisine
yalan sdyledigini sorar. Nazli ise kendisinin onu ¢ok sevdigi i¢in yalan sdyledigini ve Vedat’in onun
kurtulusu oldugunu sdyler, Vedat ise ‘Ama kader iste simdi ecelin oldum’ der. Erkegin kurtarici kadinin
kurtarilan olarak temsil edilmesi 6zel olarak melodram anlatinin genel olarak da ana akim sinemanin
genel teamiillerindendir. Kadinin kurtaricisi olabilecek Vedat bir yandan gozleri doluyken bir yandan
da silah ¢ekerek kendi i¢inde kendisinden kurtarilmasi gereken bir canavarla miicadele etmektedir.
‘Bana yapmamam i¢in bir tek sebep soyle’ diyen Vedat’a Nazli ‘Sebep ikimiziz Vedat’ diye cevap verir;
burada filmdeki umutlu miiziklerden biri girerken Nazli silaha dogru yiiriir. Pavyonda galisan Sabiha’yla
sevgilisi Halil’in imkénsiz agkini anlatan Vesikali Yarim filminde Halil’e ‘Sevgi de yetmiyormus. Cok
eskiden rastlagsacaktik’ diyen Sabiha’nin aksine Nazli agki i¢in miicadele eder. Vedat’in annesiyse
‘Vedat at o tabancayi elinden’ diye gelir. Film boyunca kati olan Vedat’in annesi yillarca kocasinin

kendisini terk etmesine sebep olarak gordiigii kadin yerine suglunun sen ben oldugunu, o kadinlarin da
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sevilmek istedigini anlattig1 didaktik bir konugmayla deus ex machina olarak hikayeye girer. Vedat’in
annesinin konusmasi, ¢atismay1 ¢ozer diye diisiiniiriiz fakat antagoniste doniisen Coskun ‘Ikinizi de
vururum’ diye silah dogrultunca Vedat’in annesi ‘Once beni vur’ diye 6nlerine atlar. Peslerinden gelen
ve yakinlarda olan kadinlar silah sesi duyar, kimin vuruldugu ise izleyen sahnede ortaya ¢ikar. Coskun,
Tayfun tarafindan omzundan vurulur. Tayfun ‘Gidin yeni bir hayat kurun’ der, Coskun da ‘Ne demek
sevenleri ayirmak! Bize yakismaz ki...” diye bu kez de edilgen ve tabi bir karakter olur. Filmin
kotiistiniin bile aslinda o kadar kotii olmamasi ve kahramanlarin kavusmasi masallari ¢agristirir. Burada
deginilmesi gereken bir diger husus da filmin senaryosunda Onur Unlii imzas1 oldugu halde hikayenin
Onur Unlii filmografisinde alisik oldugumuz sekilde devam etmemesidir. Onur Unlii filmlerini
diisiindiiglimiizde silahin patlamasin1 ve karakterlerin 6lmesini veya en azindan kavusamamasini

bekleriz (Parlayandemir, 2016).

Izleyen sahne de sinematografik agidan masals1 yapiy1 destekler. Yusuf, Deniz’in uru oldugunu duyunca
bunu ugurla karigtirir ve ‘Sans gibi mi?’ diye sorar. Deniz de gordigii ve kimsenin gérmedigi mavi at
gibi seyleri gdrmenin sans oldugunu ve sansi varsa tam zamaninda buralardan gidebilecegini soyler.
Bahsedilen sahnede de kelebekler ve kanyonla Deniz bir peri kizt gibi temsil edilir. Daha once
haliisinasyon olarak gordiigiimiiz Ahmet’in onu bekledigini sdyleyen Deniz gitmesi gerektigini soyler
ve 1s1kta kaybolur. Filmin duygusal miizigi burada da duyulmaya baglar. Yusuf’un ‘Deniz’ diye seslenip

agladig1 sahneden sonra Yusuf’un biitiin bunlar tahtada anlattigini goriiriiz.
3.11. Emekle Varilan Mutlu Sonlar

Tiirk sinemast i¢in dnemli bir isim olan ve kapanis siireci de sinema endiistrisinde tepkiye yol agan
EMEK sinemasinin ismiyle acilan sahnede Tiirkan Soray’in afisinde oldugu kiilt filmlerden Vesikal
Yarim’in afisi vardir. Gisede pavyonda calisan kadinlardan biri durur. Arkasinda ise Deniz’in fotografi
asilidir. Neriman, Tahsin 6gretmenle el ele sinema salonuna girer. Daha 6dnceden pavyonda g¢aligirken
gordiigiimiiz bagka iki kadin1 da musir satarken goriiriiz, bir digeri ise yer gostericilik yapar. Yusuf da
Ogretmenin yanina oturur. Kadinlarin erkekleri eglendirdigi pavyon yerine kadinlar ve erkeklerin
birlikte eglenebilecegi sinema salonunda galigmalari alternatif bir diinyanin miimkiin oldugunu gosterir.
Yanstyan 1gikla filmin bagladigini gordiigiimiizde film biter. Projeksiyonun 1s1ginda filmin kredilerini

goriirken duygusal miizik devam eder.

Tablo 1. Uzaklarda Arama Filmi Coziimlemesi Ozeti

Bagimsiz Sinema * Tecimsel Sinema

Diisiinceleri merkeze alir Duygular merkeze alir

Cagdas sinema Yesilgam
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Igerik acisindan
Coklu hikayeler

Toplumsal cinsiyet agisindan stereotipleri yikma

Giiclii kadinlar, gligsiiz erkekler

Farkli erkeklik temsilleri (egemen, isbirlikgi, tabi, marjinal)
Farkl kadinlik temsilleri

Kasabali kadinlarin kendi kimliklerini kazanmay1 6grenmesi
Pavyondaki kadimlarin ¢oklu kimliklerle temsil edilmesi
Karakterler a¢isindan stereotipleri yikma

Katiilerin iyi, iyilerin kotii yanlarina yer verilmesi
Kadinlarmn kendi emekleriyle hayatlarini kurmasi

Mekanlar agisindan stereotipleri ytkma

Pavyonun kadinlar i¢in ev gibi 6zel alan olmasi

Kasabali kadinlarin meydanda eylem yapmasi

Pavyonun sinemaya doniistimi

Bigimsel olarak

Kameranin kadinlar1 degil, kadinlar1 izleyen erkekleri izlemesi
Kadinlarin eril nazarla sunulmamasi

Kadin bakisi ile iiretilmis bir kadin filmi olmasi

Igerik agisindan

Atif Yilmaz’a atfedilmesi,

Vesikali Yarim filmine génderme,

Emek sinemasina génderme,

Tiirkan Soray’in goriindiigii sahne,

Melodramatik anlat unsurlari (tesadiifler,
karsilagmanin ertelenmesi, izleyicinin kahramandan
¢ok bilgi sahibi olmasi gibi)

Toplumun melodramatik anlatidaki gibi
kahramanlarin kavugsmasini geciktirmesi

Pavyondaki ve evdeki kadimlarin farkl temsilleri
Klasik anlatidaki gibi ucu agik olmayan son

Marjinal karakterlerin toplumla uyumlu hale gelmesi
Kotiilerin cezalandirilmasi ve 1slah edilmesi

Bicimsel olarak

Ozdeslesmeci anlatim

Coklu okumalara yol agmayan anlatim
Klasik anlatida goriilen kurgu tercihi

Diyaloglarin hikaye anlattiminda Onemli bir yer
tutmast
Diegetik ve non-diegetik miizik kullanimi

*Uzaklarda Arama Filminin Kendi I¢in Insa Ettigi Ara Bolge

Sonu¢

Bu caligma Tiirk sinemasinin yildiz oyuncularindan ve 6nemli yonetmenlerinden Tiirkan Soray’in
yonettigi, senaryosu Onur Unlii’ye ait olan 2015 yapimi1 Uzaklarda Arama filmini séylem analiziyle
okumay1 amaglar. Bunun i¢in 6ncelikli olarak yerli sinemanin bagimsiz sinema veya sanat sinemast;
popiiler veya tecimsel sinema; 6zel olarak Yesilgam Sinemasi ve genel olarak eski Ttirk filmleri olmak
tizere ¢ farkli damardan can bulduguna deginilmistir. Bu farkli damarlar igin endiistriyel {iretim
stirecleri ve siireglerin bicime etkisi; seyirci/izleyici talebi; egemen tiir ve tagidigi ve yeniden iirettigi
egemen sOylem agisindan genel bir degerlendirme yapmaya calisarak ayni sosyoloji ve endiistriden
beslenen sinemalar i¢in kesisen ve farklilagan gesitli unsurlardan bahsedilmistir. Ardindan kuramsal
¢erg¢evenin olusturulmasi adina toplumsal cinsiyet ve sinema iligkisine, klasik ve ¢agdas anlat1 agisindan

melodram tiiriine, kadin filmlerine deginilmistir.

Incelemeye &ncelikle filmin Onur Unlii gibi auteur bir yénetmen tarafindan yazilmasina ragmen filmin
gerek kullandigi kodlar, gerek bicim gerekse igerik agisindan incelendiginde Tiirkan Soray filmi

oldugunu sdyleyerek baslamamiz gerekir.
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Filmi inceledigimizde bagimsiz sinema ve tecimsel sinemanin, ¢agdas sinemayla Yesilcam’in
kesisiminde konumlanabilecek ¢oklu hikayeler anlatan, klise yikan ve stereotiplere yer vermeyen ¢agdas
anlat1 yapisina sahip bu filmin kendi icin insa ettigi ara bir bolgede kendine ait bir sdylemi ve bicimsel
bir dili hem sinematografik a¢idan hem de senaryo acisindan kurdugunu goriirliz. Filmin, Tiirk
sinemasinin yakin dénemde yalnizca filmin temasi agisindan degil 6zellikle miizik ve diyalog kullanimi
acisindan da Yesilcam’dan beslenen az sayida 6rneginden biri olurken melodram tiiriinde olan filmin
klasik melodramlardan farkli olarak Yesilcam’in tasidig1 toplumsal cinsiyet agisindan tartismali erkek
egemen bakisi da yeniden iiretmedigini, hatta bu bakis1 hem anlatisal hem bi¢imsel olarak tartisan bir
film oldugunu belirtebiliriz. Agirlikli olarak Yesilcam’in basat tiirlii olan melodram tiiriiniin belirli
ozelliklerini tasisa da fantastik film, masal filmi gibi cesitli tlirlere ait 6zellikleri de barindirdigini ve

kadin bakisiyla iiretilmis bir kadin filmi oldugunu séylemek miimkiindiir.

Filmin yalmzca Tiirk sinemasinin yildiz isimlerinden Tiirkan Soray tarafindan {iiretilmesi degil eril
bakis1 yeniden iiretmemesi, stereotipler diginda karakter olusturma cabasi ve Yesilcam’in gelenegiyle
cagdas anlatiy1 kaynastirmasi agisindan Tiirk sinemasinda énemli bir yeri oldugunu ve geng¢ kusak igin
bir 6rnek olabilecegini belirtmek gerekir.
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Uzaklarda Arama. Vesikali Yarim Filmine Mutlu Bir Son Yazmak
Extended Abstract
Purpose of Research

Tirkan Soray, known as Sultan, is one of the iconic Turkish cinema stars and a significant female
director. 'Uzaklarda Arama' is the most recent example of the films directed by Tiirkan Soray, and
contains references to another cult melodrama movie, Vesikali Yarim, in which she starred. This study

aims to analyze the movie Uzaklarda Arama as a melodrama narrative.
Research Questions

This study tries to understand how the movie Uzaklarda Arama collaborates or differs from classical
melodrama and mainstream discourse. It tries to understand whether the film could establish a discourse
and a formal language of its own in an intermediate region that it has built for itself, both in terms of

cinematography and scenario or not.
Literature Review

First, it was explained that Turkish cinema emerged from three different veins: Independent cinema or
art cinema, popular or commercial cinema, Yesilgam Cinema in particular and old Turkish films in
general. It has been attempted to make a general evaluation of these different veins in terms of industrial
production processes and the effect of the processes on the form, audience/audience demand, the
dominant genre, and the dominant discourse it carries and reproduces. Various intersecting and
differentiating elements have been mentioned for cinemas based on the same sociology and the same
industry. Then, the relationship between gender and cinema, melodrama in terms of classical and

contemporary narrative, and women's films are mentioned to form the theoretical framework.
Methodology

The method of the study is qualitative content analysis, and the study analyzes how the film establishes
its own discourse. The findings were discussed descriptively, and also summarized via tabulation. The

sampling method of the study was purposeful sampling.
Results and Conclusion

When we analyzed the film Uzaklarda Arama, directed by Tiirkan Soray, and whose screenplay belongs
to Onur Unlii, with discourse analysis; first of all, although an auter director like Onur Unlii wrote the
film, we should start by saying that the movie is 'Tiirkan Soray’s movie' when examined from the point
of view of the film, the codes used, the format and the content of the film. Uzaklarda Arama is a unique
contemporary movie directed by Tiirkan Soray, one of the leading figures in Turkish cinema. It is a
movie that deconstructs stereotypes and has a modern narrative structure free of them. The movie tells
a variety of stories that can be encountered at the intersection of independent and mainstream cinema,
contemporary cinema, and Yesilgam. In an intermediate region that film has created for itself, the movie

establishes a discourse and a formal language of its own, both in terms of cinematography and scenario.
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It is one of the few recent Turkish movies that has been significantly influenced by Yesilgcam, not only
in terms of the theme but also in the cinematic preferences about music and dialogue. In contrast to
traditional melodramas, the movie even discusses the contentious male-dominated gender view of
Yesilgcam both narratively and formally without reproducing it. So it's possible to say that the movie was
produced from a female perspective. Yesilcam's dominant genre, melodrama, is represented in some of
the film's elements. Still, it also has features from other genres, including fairy tales and fantasy movies.
It should be noted that the film has an essential place in Turkish cinema and can be a model for the new
generation not only because it was produced by Tiirkan Soray, one of the star names of Turkish cinema,
but also because the film does not reproduce the masculine gaze, it tries to create characters other than

stereotypes. The film fuses Yesilcam's tradition with a contemporary narrative.
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Abstract

The relationship between religion and humor requires more research with in the religious context. The main
purpose of the study, which focuses on the entertaining appearance of the religious-themed visuals in social media
and their comforting qualities, is to determine how religious humor in physical life is transformed into a digital
form in electronic media. For this purpose, Facebook application, which has millions of users in Turkey, was
chosen as a sample. Visuals with religious content were handled particularly in line with the approaches of Morreal,
and with Thorson and Powell, who conduct research in a framework close to him. Discourse analysis model, one
of the qualitative research methods, was used in the study. As a result of the study, it was seen that religious humor
is fictionalized with the possibilities offered by the electronic environment within the integrity of the visual and
text. In the visuals analyzed during the research process, traces of religiously recommended humor were seen
mostly. As with other humor types, religious humor elements were produced for the purpose of coping with life's
difficulties, forgetting the troubles and relaxing psychologically, having fun, motivating oneself in a positive way,
showing a positive perspective in the face of negative situations, making other people laugh and creating funny
social environments through humor.
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Oz

Din ile mizah arasindaki iliski dini baglamda ¢ok az calisilmistir. Dini temali gdrsellerin sosyal medyadaki
eglenceli goriiniimleri ve bunlarin bireyleri rahatlatici nitelikleri izerine yogunlagan ¢alismanin temel amaci fiziki
hayatta var olan dini mizahin elektronik ortamlarda dijital bir forma doniistiigiinii tespit etmektir. Bu amagla
orneklem olarak Tiirkiye’de milyonlarca kullanicisi olan Facebook uygulamasi segilmistir. Dini igerikli gérseller
Morreal basta olmak {izere ona yakin bir ¢er¢evede arastirmalar yiiriiten Thorson ve Powell’n yaklagimlari
dogrultusunda ele alinmistir. Calismada nitel arastirma yontemlerinden igerik analizi modeli kullanilmustir.
Calismanin sonucunda sosyal hayatta var olan dini mizahin elektronik ortamda dijital bir formda varligin1 devam
ettirdigi goriilmiistiir. Arastirma siirecinde analizi yapilan gorsellerde ¢ogunlukla dini agidan tavsiye edilen
mizahin izleri goriilmektedir. Diger mizah tiirlerinde oldugu gibi dini igerikli mizah 6geleri de hayatin zorluklariyla
basa ¢ikma, sikintilart unutup psikolojik olarak rahatlama, eglenceli vakit gecirme, kendini pozitif yonde motive
etme, olumsuz durumlar karsisinda pozitif bakis acis1 sergileme, diger insanlari1 giildiirme, mizah araciligiyla
eglenceli sosyal ortamlar olusturma gibi amaclarla tiretilmektedir.

Anahtar Kelimeler: Din, Dijitallesme, Yeni Medya, Mizah, Soylem Analizi
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Introduction

Many attempts have been made to define humor. The definition that seems most reasonable and
consistent due to its general applicability relates humor to the comfort felt by the sudden disappearance
of one of the many limitations imposed by the social and physical environment on people (Rosenthal,
1997, p. 3). Researchers have examined how humor finds a thousand ways in certain contexts to induce
smiles and laughter at oneself and the “other” as a mirror of oneself, and how it enables one to resist the
difficulties of social life and the suffering caused by them (Fenoglio & Georgeon, 2000, p. 7). Humor
as a social relaxation mechanism has taken place in people's lives from past to present. As a result, most
theorists are united in the idea that the relationship between laughter and humor is an inherent need for
relaxation in humans (Bergson, 2019; Freud, 2016; Klein, 1999; Koestler, 1997).

John Morreal (1997), in his book "Taking Laughing Seriously”, examined humor in the light of
"superiority theory", "incompatibility theory" and "relaxation theory™ in the literature. He mentioned the
theses of Plato, Aristotle, Hobbes, Immanuel Kant, Arthur Schopenhauer and Freud, who are prominent
thinkers on this subject. However, he developed his own thoughts on this subject, arguing that the ideas
of these thinkers about humor were insufficient. According to him, the above three theories of laughter
are not fully sufficient to explain all states of laughter. A comprehensive theory must include all of them.
For example, as in psychological approaches, laughter does not occur only as a result of changes in the
psychological state of the person. Laughter itself is neither a psychological state nor a product of change.
Laughter is actually the expression of the emotions caused by the change with a nervous action. It is
possible to call this feeling itself “fun” or “cheerfulness” (Morreal, 1997, pp. 58-60). As Morreal (1997)
mentioned, humor has a direct relationship with fun and cheerfulness. Thinkers like Thorson and Powell
(1993), similar to Morreal, said that the current efforts to evaluate the general sense of humor were
insufficient, and they examined the sense of humor through the perceptions of amusement, laughter, and

humor.

In this study, social network pictures with religious content are addressed particularly in line with
Morreal's methodologies as well as those of Thorson and Powell, who carry out their research in a
framework similar to his. One of the qualitative research techniques employed in the study was the
discourse analysis model. The purpose of the study, which is concerned with the amusing appearance
of religiously themed graphics on social media and their positive perception, is to demonstrate how
religious humor has evolved into a digital form in electronic media. Facebook, which has millions of
users in Turkey, was picked as a sample for this.

1. Digitalized Humor

Establishing relationships with other people is one of the various basic human needs of every human
being (Aronson et al., 2012). People, who tend to live in social environments due to being a social being,
have met this need with space-dependent and traditional methods until the electronic age. With the

advancement of technology, this need got rid of its limitations and turned into a fast one (Eryilmaz,
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2020, pp. 133-134). Digitalization has manifested itself in all aspects of life, especially since the 2000s.
Internet technologies, which are now found in everything from mobile phones to televisions, computers,
and even smart watches, have altered daily life and communication styles. The adaptation of global
societies to this change has also gained momentum (Ayaz, 2021, p. 521). In today's world, which is
called the electronic age, the perception of humor in the society has undergone a transformation, as in
every subject. Virtual environments have become a new area where humor products come to life. One
of the most concrete indicators of this new space is the humorous elements constructed in the form of
visual images. These indicators, which can be created by people with humor skills in the society, make

people laugh in social media environments, while contributing to social capital in a way.

Laughing is a reflex that can occur for many different reasons. Humor is one of the factors that can cause
laughter. Humor is a mechanism that both shows the funny side of events and makes people laugh. With
these aspects, one of the most used areas of humor, which is widely used in daily dialogues, is social
media environments. Especially today, in social media-based communication networks in the digital
culture environment, users often share humorous images in order to convey their thoughts and make
people laugh (Kahya, 2018, p. 1021). Humor is at the center of our understanding of the world (Lowe,
1986, p. 439) and it has a central position in its virtual environment. The growing and proliferation of

communication environments through social media has led to transformations in communication forms.

The global communication environment has inevitably brought with it the necessity for messages such
as images to be striking, remarkable and memorable. This practical, fast and memorable communication
has given birth to one of the most effective communication forms of the last decade (Aktas, 2016, p. 5).
As a result, humor that exists in social life has continued its life in electronic media by taking a digital
form. Humor is one of the important criteria to understand the political and economic ups and downs of
the society. Since humor is seen as a tool of domination by the governments from time to time,
cartoonists are attempted to be put under pressure, but today humor continues to be produced and shared
on the Internet and on the street. Making humor is now as easy as typing in Microsoft Word. The person
who makes the humor can now be the person who writes on the wall on the street, or another person
who takes a photo of the street writing and shares it on the Internet, or a university student who makes
a meme about the writing he sees on the Internet. Thanks to smart phones, various design programs,
social media and the Internet, the way humor is made has begun to transform (Karahisar, 2015, pp. 76-
77).

That heralds structural changes (Sogiit & Ongel, 2022, p. 214) while it is said that digitalization and new
media have affected daily life practices considerably (Ayaz, 2021, p. 521), the fact that digital
broadcasting is accessible at any time without the restriction of time and place has made the star of
digital elements shine. As a result of the transformation brought about by digitalization in the media,
traditional humor contents have been transferred to the digital environment (Yeniceler & Karadag, 2019,

p. 102). As of today, digital humor is frequently encountered in various websites and social media. For
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example, in addition to websites such as bobiler.org, zaytung, eksi sozliik, uludag sozliik, inci sozliik,
inci caps (Firat, 2016, p. 646), it is possible to list the circles where digital humor is produced: 1.
Facebook, 2. Twitter, 3. Tumblr, 4. Bobiler.org, 5. Onedio, 6. Zaytung, 7. Sozliikler, 8. Instagram, 9.
Youtube, 10. Reddit, 11. 9GaG, 12. forums and other sites that produce humor (Arslan, 2016, p. 28).

Humans are always at the center of humor. As a matter of fact, many things about people find their place
in humor easily. This situation is widely observed both in traditional cultural products and in today's
digital culture. In the cultural context, a social relief provided by traditional humor products is also there
with products related to digital humor. Digital humor examples, unlike traditional humor products,
appear in interactive environments with the help of web infrastructure, getting their way out printed and
written materials. Contrary to traditional humor, this type of humor is a cultural product produced by
the young generation who are Internet users. In addition, digital humor expands the field of humor by
using the possibilities offered by hypertext. In digital humor examples, the original visual is semantically
destroyed and reconstructed with humorous elements (Firat, 2016, p. 653). Although important
humorous weapons such as theater, cinema and caricature are available today, the digital form of humor
has emerged with the concept of social media. Those who used to be only consumers of humor in the
past have become both producers and consumers thanks to the user-based structure of social media
(Kirik & Saltik, 2017, p. 99). Today, factors such as the development of Internet technology, its ease of
use, and the predisposition of generations Y and Z to the Internet have facilitated the production of
humor on the Internet. Even when the readers of the printed humor magazines could not interact with
the illustrators, the likes and comments received for the products made in Internet humor provided
feedback to the illustrators. Feedback from readers has been helpful to the illustrators. While only those
who buy the magazine can see the humor made in the printed magazines, the humor made on the Internet
has appealed to the whole world. Although inspired by printed humor, social media users have produced

their own humor with their own slang and words (Karahisar, 2015, p. 88).

Humor, which has a long history, has gained a pluralistic identity by leaving the hands of a certain group
in terms of production, unlike the old periods, with new media opportunities (Firat, 2016, pp. 642-643).
Social media users, who do not have to be pure consumers, thus started their own humorous adventures.
The resulting humor products created a polyphonic discourse, inspired other users and encouraged them
to make new formations (Kirtk & Saltik, 2017, p. 100). The spread and distribution of products
belonging to different humor actors further liberated the field of humor (Arslan, 2016, p. 26). Visual
humor, in which the shares on politics, individual and social life have increased and what is presented
to the consumer is produced, has also contributed to the production of new humor products among
people who share common knowledge by using elements of tradition. Social media tools such as Twitter,
Facebook, Instagram, Tumblr, and Whatsapp have also added humor products based on visual materials
to the ever-growing sharing network within their own sharing area and cultural circle (Arslan, 2016, p.
22).
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The common points of social media humor are that the humor elements produced in social media have
a unique language, change the shape according to the environment in which they are used, proliferated
and reproduced by sharing, and show anonymity according to the profile and product produced (Arslan,
2016, p. 37). The most important aspect of humor produced on the Internet is that it interacts very quickly
with the real world. Therefore, digital humor products reach the target audience instantly. Thus, a topic
or event that is up-to-date instantly resonates in the Internet environment and humorous elements related
to it are produced immediately. Memes, montages or dubbings made about a current topic on the Internet
also reveal the hidden aspects of that topic. In fact, these humorous elements allow for a clearer
interpretation of that situation. The humor in question is not the objectification of the image in the brain,
but the reinterpretation of the event by other people (Kullar & inci, 2015 as cited in Firat, 2016, p. 646).
Social media humor, which is sometimes produced with a subtle humorous quality and sometimes
without aesthetics and delicacy, appears as a popular production method (Kirik & Saltik, 2017, p. 115),
with humorous products sometimes in the form of a photograph, or pictures drawn by digital tools
(Arslan, 2016, p. 34).

2. Religious Humor

Religious humor in the virtual environment has become an important issue in recent years. Because, a
significant part of the humor elements that we frequently encounter in social media is images with
religious content. Humor deals with almost everything that belongs to human beings as well as religious
themes (Beyazkiling, 2022, p. 306). Today, there are many Internet pages where religious humorous
items are shared (Karahisar, 2015, p. 86). These shares are increasing and becoming popular phenomena
in the virtual environment. However, it will be insufficient to evaluate the spread of these posts and their
transformation into a humorous visual phenomenon only on the basis of religiosity. Because in the
current situation, most social media users share religious messages as well as different topics in

electronic media.

In an interview with the cartoonist Ahmet Altay on this subject, Altay said: "There is no Islamic humor,
humor is humor! Only those who make humor can have different views on life. There is as much humor
as religion is in life" (Kayayerli, 2014). In some of the scientific studies, Islamic culture of human birth
based on the presupposition that he is inclined towards religion, it is concluded that people are inclined
to religious subjects from birth (Spinks, 2008, p. 307; Tokur, 2014, p. 259; Bilici, 2012, p. 191; Onder,
2004, p. 242; Yigit, 2006, p. 183). These results obtained through are actually the reaffirmation of the
concept expressed as ‘fitra’ (disposition) in the religion of Islam. Fitra is an innate (coded) nature of the
creatures without being exposed to the built physical environment in which they were born (Diizgiin,
2016, p. 322). The most appropriate and increasingly widespread view in understanding this concept is
the understanding that nature expresses positive abilities and tendencies such as the instinct to know the
Creator, the cleansing of the soul, etc. (Hokelekli, 1996, pp. 47-48).
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Researchers such as Margaret Evans, who seeks the source of religious beliefs not in the "supernatural”,
but in the "natural”, George E. Newman, who studies the emergence of religious belief, and Karen
Wynn, who emphasizes whether religious feelings are innate or learned later, are all united in the idea
that people are innately inclined to religious issues (Cifci, 2015). Similarly, Deborah Kelemen (1999),
who conducts research at Boston University, has concluded that teleological thinking is not learned

afterwards, and that human beings bring this innate emotion along with them as a result of her studies.

Although humor, laughter and fun are accepted as natural expressions of human beings, these actions
are sometimes seen as subjects that need to be limited and disciplined in the religious tradition. In some
cultures, there have even been attempts to ban humor on the grounds that it harms people's religious life.
From such a background, some stereotypes have emerged that the relations between humor and religious
life are problematic. Is it really possible to talk about a contrast between the understanding of religion
and humor? (Emre, 2020, p. 13). In this regard, a negative approach to humor has been displayed in
most religions (Karakus, 2019, pp. 44-45). In Islam, rather than the absolute prohibition of humor; the
idea that laughing is an innate, that is, natural state, predominated. However, the fact that the humor
style should have a pure structure has set an example for Muslims in terms of humor style (Uz, 2017,
pp. 22-23) and it has been emphasized that humor should be approached carefully.

It was reminded that humor should not be made with lies and made-up words, that jokes or humor should
not harm people, that a person's property should not be confiscated even as a joke, and it was advised
that no one should be intimidated or disturbed by humor (Karakus, 2019, p. 53). The fact that the word
humor comes from Arabic (Karahisar, 2015, p. 77) in our language shows that it is also indirectly used
in Islamic literature, and one of the factors that cause Muslims to be cautious about the practical
performance of this art is the preference of dignity and seriousness to jokes due to religious
understanding. (Uz, 2017, p. 22). Even if humor is sometimes approached negatively, it cannot be
concluded that making jokes is prohibited, but instead not being able to joke is prohibited. In other
words, people who have difficulty in making jokes, do not know how to joke and do not pay attention
to the limits of humor are asked to stay away from humor. If these issues are not taken into consideration,

it is thought that "humor will lose the value of people and harm brotherhood" (Karakus, 2019, p. 48).

The existence of humor, laughing and joking has not been questioned in the Islamic tradition. The
general tendency was that humor, jokes and laughter should not be overdone, and that negative and
destructive humor such as sarcasm should be avoided. In the context of the relationship between humor
and religion, possible situations such as humor that can cause uncontrolled, offensive and obscene
content are seen as aspects that do not comply with the nature of religion. The fact that humor provides
support and relief to the individual in coping with troubles and shedding light on the problems of life

has been seen as a common aspect that it shares with religion (Beyazkiling, 2022, pp. 306-307).
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In Muslim societies such as the Seljuk and Ottoman Empires (Karahisar, 2015, p. 87), there is a distinct
culture of humor. This tradition of humor has an extremely rich range due to the colorfulness of its
characters (Uz, 2017, p. 37). For example, while Nasreddin Hodja, and Karag6z and Hacivat are the
greatest representatives of oral tradition, Nef'i, Nabi, Sair Esref [“Poet Esref” in English] and Neyzen
Tevfik [“Ney Performer Tevfik” in English] have also taken their place in history as satire masters
(Karahisar, 2015, p. 76). The fact that humor literature is intertwined with religious life as well as social
life is among the prominent features of the humor of religious geographies such as classical Arab and
Persian ones. Therefore, we can say that hundreds of stories that are historical or completely fictional
are inspired by various manifestations of religious life. Therefore, humor seems to have given the
necessary weight to the narrations related to the characters with religious personality and the basic rituals

related to the practical field of religion such as prayer, fasting, pilgrimage, etc. (Uz, 2017, p. 26).

3. Methodology

In the study, religious humorous items that became widespread in social media applications were
evaluated in the context of Morreal’s (1997), Thorson and Powell's (1993) approaches to humor.
Discourse analysis model, one of the qualitative research methods, was used in the research process.
Discourse analysis deals with semantic products created through speech and texts. It is a research method
used in comprehensive social and cultural research (Celik & Eksi, 2008, p. 99). Moreover, discourse
analysis is a new development in the social psychological methodology that deals with how language is
used (Elliot, 1996). Depending on the developments in social psychology, it has become a qualitative
study in recent years. It is a prominent research method in scientific studies. It focuses on the variability
of meaning in texts and is considered an initiative (Celik & Eksi, 2008, p. 105). This approach
emphasizes the social action aspect of language. It focuses on how people use language in daily events
to create their own world of perception. From this point of view, discourse analysis, in a sense, reveals

the diversity of "meaning" and is seen as an advanced semiotics (Elliott, 1996).

Discourse can only be made from a social context, and all the words in material and spiritual scope used
in a discourse can only be formed in a social context. Discourses do not stay in a vacuum; they develop
in one context, in another discourse, and become externalized by relating to contexts. Therefore,
discourse is a technique based on interpretation, and the impartiality expected from science cannot be
expected from discourse, because its ontological feature is that it is interpretive and plural. There is no
singular discourse or reality in the world. Items are interpreted by humans. The context in which the
discourse emerges is the social space in which people live (Punch, 2013). Discourse analysis is
intersubjective, which occurs when individuals are conversing with others. It is a truly social method
that focuses on the components of the mind. According to the basic assumption of discourse analysis,
the individual uses language to create social world value. At the heart of this analysis is how language
is used (Elliot, 1996). For these reasons, the focus of research in social sciences is no longer factual,

material facts and first meanings, but discourses (Oguz, 2008, p. 53). The subtle understanding, warning,
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comfort and humor in the religious content that social media users produce by combining visual
elements and texts can only be analyzed in a social and religious context with discourse analysis. In
order to understand the relationship between religion and humor, discourse analysis method was used
in this study. The semantic construction of the texts within the visual elements has made it easier to
analyze the relationship between religious humor produced in social media and religious tradition, and

thus to understand the digitalized religious humor.

The primary problem of the study, which concentrates on the entertaining appearance of religiously
themed images in social media and its comforting aspects, is to ascertain how religious humor in real
life is translated into a digital form in electronic media. With millions of users in Turkey, the Facebook
application was selected as a sample for this. Posts from January 2021 to December 2021 from the
Facebook application were examined. It was thought that the twelve-month follow-up period would be
sufficient to reach the research findings. Key concepts such as "religion”, “humor”, and “laughter" were
sought in the selection of images. The main reason for examining such texts is that we live in a world
where visual communication is more common. In daily life, visuals accompany people even on the
Internet, television, newspaper, election posters, advertisement, and transportation stations (Kahya,
2018, p. 1023). The relationship between religion and humor has been little studied in a religious context.
When we look closely at the subjects of humor and piety, it is seen that the relationship has a
multidimensional nature. As such, we can say that religious humor is a subject waiting to be studied
with its different dimensions. Although such studies cannot make the relationship between humor and
religiosity intelligible in all its dimensions, they are noteworthy in that they show that it is a subject that
is too broad to fit into a single stereotype (Emre, 2020, p. 11). Conceptually, studies on the relationship
between humor and religion are generally discussed (Colak, 2016, pp. 231-232) with reference to
Christianity (as in the examples of Capps, 2006; Saroglou, 2002). However, there are also studies such

as "Humor in Early Islam" (1997) by Franz Rosenthal.

When the field is scanned, studies such as “Islam Kiiltiiriinde Mizah ve Tiirk Edebiyatindaki
Yansimalari: Cevamiu’l Hikayat Ornegi” by Uz (2017), “Dijital Mizahin Bigimbozumu: Bobiler.org
Ornegi” by Firat (2016), “Basili Mizahtan Paylasilan Mizaha Dogru Déniisiim: internette Mizah” by
Karahisar, (2015), “Mehmet Akif Ersoy’un Mektuplarinda Mizah” conducted by Kurt (2021), and “Bir
Iletisim Arac1 Olarak Mizah: Sosyal Medyada Spor Temal1 ‘Caps’ Kiiltiirii” by Kahya (2018) draw
attention. Although the studies have reached guiding findings in the field, studies on the appearance of
religious humor in social media have not been found in the literature. In this study, religious humor,
which has gained an important position in new media environments and has become increasingly

widespread, has been investigated through the form of digitalization.

4. Research Findings and Analysis
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The images which were shared in the Facebook application and thought to be directly related to the
research problem were analyzed by discourse analysis method below. Each picture examined reflects a

different sharing on social media.

RABBINLE
BAG-KUR

Image 1. Social Security Themed Humor Examples

Source: (Facebook, 2021)

The first image examined reads "Don't trust your insurance, connect with your Lord". While the last
word means "connecting” in the sense of connecting to divine assurance and support, a referential
relationship was established by referring to the institution "BAG-KUR". The Social Insurance Institution
for Tradesmen, Craftsmen and Other Independent Employees, known as Bag-Kur in short, was
established in 1971 as a separate social security institution with the Law No. 1479. With the Social
Security Institution Law No. 5502, which united the social security institutions under one roof in 2006,
the SGK was established and the existence of a separate social security unit, Bag-Kur, came to an end.
Bag-Kur insurance has been regulated in article 4/b of the new social security law no. 5510, and the
term 4/b is now used instead of Bag-Kur (Demirci, 2022). Thus, both social media users were relieved
by laughing, and a warning message was given. The use of an example of homophones (Tiirk Dil Bilgisi,
2014), with the same spelling but different meanings, gave the message. Similarly, in the second image,
the sentence "You cannot find an accident insurance that is more protective than the prayers of your
parents" has turned the visual sharing into a humor element by associating a religious advice with

accident insurance.

While we see classical humor as a relief (Tiirkmen, 1996, p. 2), we witness the same situation in new
media environments. The projection of humor in a written text or verbally among people is made in
social media as in these examples. Although it looks like simple visuals at first glance (Kutlu, 2021, p.
19), this relaxation provided by humor makes people laugh. While embarking on the task of
understanding laughter, it is necessary to be prepared not only for the wide variety of situations in which
laughter occurs, but also for the exceptional nature of behavior (Morreal, 1997, p. 7). As seen in the

examples, these pictures, produced with unconventional, and exceptional words and in a digital form,
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both surprised and amused the target audience. These images, which rather serve to get rid of unrest,

reduce distress and anxiety, visualize religious content and turn it into an element of humor.

En Tachh sabahlar
sababh namaz=gy/la
basiar hayymwh sabahlar

D

y 7/
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' A “:E’ a ‘.
s JONE m e

- - o~

2 Cotirenbatlay
MNamazla baslar.

Image 2. Transforming Advertising Slogans into Religious Humor

Source: (Facebook, 2021)

Individuals have varying degrees of motivation in the development of a sense of humor. For example,
if the person's previous efforts at humor have been in vain, they will have little motivation to reproduce
humor. In this case, he will have to develop his perceived abilities in the field of humor. On the other
hand, the person whose effort is not in vain will have a lot of motivation for the production of humor.
The person who perceives the feeling of “other people find me funny” will try to further develop the
existing humor elements (Thorson & Powell, 1993, p. 14). As seen in the sample pictures, the same
sentences are constructed with different visual elements. The posts that attract the attention of social
media users and are found funny are reproduced with different icons and shared in the virtual
environment. Although their number has increased and consists of repeated sentences, these posts, each

made by a different account, do not lose their popularity.

While "The Sweetest Mornings Begin with Prayer" is written in the first image, "The Sweetest Mornings
Start with Morning Prayer" is written in the second and third images. In all three posts, the advertising
slogan of an internationally corporate company, "The Sweetest Mornings in All Regions of Turkey,
Starts with Cokokrem" (Ulker, 2022) was addressed, and the second half of the advertisement sentence
was changed and turned into humor. An important part of humor depends on experiencing or imagining

dissonance. The cognitive change in humor is mostly due to the fact that the person has a different
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expectation about the thing or situation. Funniness arises when the person realizes that the situation is
not as expected. The person has seen and heard the same situation before, but then there are no
dissonances in the situation. The confusion here is due to the partial deterioration of people's cognition
system (Morreal, 1997, pp. 64-65). As mentioned above, humorous elements were revealed in the digital
environment by changing and disharmonizing an advertising slogan that was heard and known by almost
everyone. The main factor that creates humor in these images is that the advertising slogan is changed
and transformed into religious content, and as such, it surprises people. Again, as Morreal (1997, p. 62)
points out, if you touch a person after saying "I will touch you", that person will not smile. But if you
do not touch him after pretending to touch, then you will make that person laugh. It is the unexpected
here that makes joke humorous. As in the visuals examined, situations that surprise individuals are the

basic raw material of humor.

This new slogan, written on visuals, both cheered the target audience and indirectly advised them, just
like the first visual. The common theme of religious humor elements in the digital environment is to
influence social media users by warning them about religious issues, as can be seen in the above and
many other images. Social media users, while creating images of religious humor, did not neglect to
give a message to the society at the same time. Charles Y. Glock (1998, pp. 254-255), explained the
basic dimensions of a religion in five typology: belief dimension, worship dimension, experience
dimension, knowledge dimension and influence dimension. Unlike other basic dimensions, the
dimension of influencing emerges in the dimension of influencing people rather than the relationship
between the creator and human. In the visuals examined, it is seen that social media users want to
influence other users. The integrity of meaning created in the shares and the visual that strengthens the
language of discourse constitute the basic structure of these efforts to influence. Social media allows its
users to create and share content as well as communicating. This feature of social media reveals that
users can influence other users with the content they share and that they are also open to influence
against other content they encounter (Haberli, 2018, p. 643). In Morreal's (1997, p. 94) thoughts,

influence is considered among the basic conditions of humor.
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Image 3. Blessed Food

Source: (Facebook, 2021)

As seen in this example, in social media environments, visual examples involving the effort to make
people laugh and have a good time are frequently encountered. While in the theory of relaxation, nervous
energy emerges and the act of laughing occurs before laughing, Morreal (1997, p. 35) emphasized that
the act of laughing itself relaxes people rather than this energy. The blessed rice, water and chocolate in
the images above were turned into humor elements and made people laugh. Especially the double blue
check mark on the first picture has turned the subject into a more humorous structure as an image
belonging to the digital environment. The double blue check mark (WhatsApp, 2022), meaning that the
message was read by the recipient in the WhatsApp application, implied that the rice was also read
(blessed), making the subject humorous. These posts, which can be shown as examples of religious
humor items, have also been evaluated as a coping mechanism for social media users. James A. Thorson
and F. C. Powell (1993, p. 13) evaluated personal sense of humor as a coping mechanism in their study
titled “Development and validation of a multidimensional scale of sense of humor”. For them, humor
has long been recognized as a mechanism for dealing with life's problems and situational challenges.
Humor helps a person cope with negative life experiences. For example, it counteracts a person's

tendency to become depressed. Reported psychological studies confirm this (Capps, 2006, p. 409).
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HES kodu olmadan AVM ye

giremeyen Musliman, Amel,

namaz olmadan Cennete
girmek istiyor.

Sastim Dogrusu...!
‘ W

Image 4. Religious-Themed Humorous Warnings
Source: (Facebook, 2021)

A sense of humor in general is really a way of looking at the world; it is a style, a means to protect
oneself or to make a living (Thorson & Powell, 1993, p. 13). On humor and the ability to tell jokes,
Sanders (2001) says that "a well-constructed sentence can take one's breath away, but a good joke
refreshes it" (p. 106). As seen in the sample pictures, in these images, which are about the pandemic
process, on the one hand, people are warned and on the other hand, they are cheered and relieved. In the
first image, it reads, "Muslims who cannot enter the mall without the HES code want to enter heaven
without prayer, I'm surprised.” HES code, it is a code that allows you to securely share whether you
carry any risk in terms of COVID-19 disease with institutions and individuals in your transactions such
as transportation or visit within the scope of controlled social life (Saglik Bakanligi, 2020). With this
sentence, it was emphasized that it is not possible to enter places with crowded human communities
such as shopping malls without the HES code, and it was reminded that lessons about the other world
should be learned from here. Associating and depicting the measures taken by official institutions with

religious content has been evaluated as an element of religious humor in the digital environment.

In the second image, death, which is one of the disasters that can happen to a person if the measures are
not followed, is described in a humorous style. On the tombstone, on which information such as the
name and date of birth of the deceased is written, "Stay at home or this is where you will stay" is written.
In both images, which are examples of creating humor with funniness (Morreal, 1997), the humorous
intelligence of the people who produce humor and their ability to relax by making people laugh while
warning them are striking. As Thorson and Powell (1991) state, a sense of humor should include at least

the following elements:
1. Humor production, a humorous ability to identify funny things that will amuse others;

2. Ability to have a good time;
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3. Ability to use humor to achieve social goals; using humor to alleviate tense situations and to

increase in-group solidarity;

4. The humorous perception of strange events and personal mistakes in life;

5. Sense of humor, humorous people and humorous situations;

6. Using humor as an adaptation mechanism, being able to laugh at problems (p. 701).

The sense of humor is a person’s way of coming through a situation with his intelligence, ability to
produce, and poer of imagination. Joyful, relaxed, and loose situations can activate the ability to produce
humor, which is hidden in people, as well as pressured, difficult, and tightly controlled environments
and periods - perhaps as an indirect extension of the instinct of survival - cause humor to come out of
the human mind. Whatever the case, the ability and sense of humor, is a kind of productivity resulting
from them, and a human act, consciously undertaken. Wittiness, that is, the ability to make humor, has
always been associated with sharp intelligence (Koestler, 1997, pp. 23-24). Also, Reich, Maglio and
Fulmer in their study conducted in 2021 (p. 4) found that men were evaluated more negatively than
women in terms of humor. One of the reasons for this is that men are used more frequently than women
are in humor items. As seen in the sample pictures, there are men in almost all of the images shared, and

the humorous warnings are made through men.

Kullandigin bu bedenin de ’
Son kullanma tarihi |

OLUM ISIMIZE GELMIYOR AMA;

Image 5. Images About Death

Source: (Facebook, 2021)

Human nature cannot always show the same vitality and performance. Sometimes, when he wants to get
rid of the tiredness and troubles of hard work, he turns to some activities. Humor comes first among
these activities (Dogan, 2004, p. 192). It is possible to understand that humor is a necessary phenomenon
for today's societies by looking at its effects on society. For this reason, the value of humor in terms of
public health is frequently emphasized in studies. Humor not only relaxes people in the society, but also

provides benefits on a large scale by regulating their social relations (Sahin, 2010, p. 141).

148




Religious Humor Digitalized by New Media

Humor has important psychological benefits such as relieving life stress, anxiety and depression (Capps,
2006, p. 393). Therefore, religion and humor seem to be allied because religion is also considered
compatible with psychological well-being (Capps, 1985). The fact that humor is seen in religious figures
also confirms this argument. For example, it can be seen in a study investigating Mehmet Akif Ersoy's
humorous side that he frequently resorted to humor both in his work Safahat and in his daily life in his
relations with his family and surroundings, and humor became his favorite style (Kurt, 2021, p. 101) to
soften the negativities he saw around him. It has been seen that in Safahat he uses humor as a social
service tool, and sometimes uses humor in dialogues to have fun, to have a good time and to make people
laugh (Safi, 2017, p. 335). In some studies, it has been concluded that if humor is used as an alternative
method in teaching religion, students will significantly reduce their anxiety about the lesson (Uz &
Cakmak, 2018, pp. 107-108).

In some studies, although there are still discussions that the relationship between religion and humor
cannot be resolved, and that religion is opposed to humor, there is no religious problem in the humor
elements that are created in a way that will not harm human dignity. As can be seen in the sample
pictures, these posts have the feature of warning through humor. It does not have a structure to offend
any personality. In the first picture shared, it is written, “This body you use will also have an expiration
date”. In this post, the “expiration date” which is generally used in non-human, food products, was
attributed to the human body, and a warning -and reminder- themed humor was created. The expiration
date is the last date for a product to be consumed in a healthy way without deteriorating its quality. Since
the consumption or use of the product after this specified date will carry a risk, the products in question
cannot be sold after this date (Karma Kodlama Teknolojileri, 2020). As Bergson (2019, p. 5), one of the
leading theorists of laughter, stated, laughter really belongs only to human beings. Therefore, the most
important and essential aspect of humor is that it is presented through people, on issues that concern
people. In the examined image, the date of death is marked as the expiration date. Thus, humor was
created through a signification (strangeness) that people are unfamiliar with (Morreal, 1997, p. 66). An
event such as death that will cause pain and sadness for people has been fictionalized with humor. In the
second post, “Death does not work for us, but, it will happen to us..!” is written. This sharing is one of
the religious posts that has the potential to both relax and warn people in social media applications, just

like the first picture.
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“Nasrettin Hoca'ya sorarlar :
- Hocam siz evliya misiniz ?

Nasrettin Hocaya sormuslar; = Evet ben evlyaym.
Hocam Ramazan bizden memnun mu, 'strsenz sukarsiaki agac

cadirayim yanima gelsin ?...

onu memnun edebiliyormuyuz 2 |- Temamhocam, cagr girlim,
erler. Hoca 3 kere agaci gagirir
Hoca ce vap ver nlls ’ falkat da(;hac; gelmdez.I
. - Gelmedi , derler.
Memnun olmasa her sene 10 giin el

- 0 gelmezse biz gideriz 0 zaman
«evliyada kibir olmaz , der ..

once gelirmiydi. :))

Image 6. Nasreddin Hodja Themed Posts
Source: (Facebook, 2021)

Social media platforms, which are open to almost all communities, have become environments where a
lot of information is shared quickly on many issues as well as on religious issues (Haberli, 2015, pp. 54-
56). The Internet, which has become a part of social life, has thus brought virtual dimensions to the
religious life of individuals (Haberli, 2013, p. 17). In the posts shown above, two anecdotes attributed
to Nasreddin Hodja are told in the virtual environment. In both jokes, which have a humorous style, the

aim of comforting and cheering people over religious issues is seen.

In the first post, “They asked Nasreddin Hodja, ‘Sir, is Ramazan satisfied with us, can we please it?’
Hodja replied, ‘If it wasn't satisfied, would it come 10 days earlier every year?’ is written. In the second

post: “They ask Nasreddin Hodja:

- Sir, are you a saint?

- Yes, I'm a saint. If you want, | can call the tree across the street to come to me.

They say, "Okay, sir, let's call and see.” Hodja calls the tree three times, but the tree does not come.
- They say ‘It didn't come, Hodja!’

Hodja replies:

- If it doesn't come, we'll go. “There is no arrogance in the saint.”

Nasreddin Hodja, who is the pinnacle personality carrying the Turkish humor and critical thinking world
from the past to the future, has been living as a cultural phenomenon for 800 years. He became the
symbol of Turkish folk philosophy, and at the same time, he is the sage of the Turkish system of thought.

Through Nasreddin Hodja's memory of anecdotes, generations learn the systematic structure of critical
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thinking in the tolerant world of humor (Ozdemir, 2010, pp. 27-28). As seen in the images above,
Nasreddin Hodja jokes, which have an important place in Turkish culture and many cultures around the
world, have been transferred from written works and oral culture to the virtual environment with the

digitalization process, like many other cultural phenomena.

In the first post where Nasreddin Hodja jokes (Bekki, 2018, p. 1050), which always renew themselves
despite the passage of time and eras, and contain deep messages for today's world (Sahin, 2010, p. 142)
are digitalized in visual form in the new media environment, it was emphasized that the months in the
“Hijri calendar” came earlier than the Gregorian calendar. The calculation of the beginning of the
months in the Hijri calendar is based on the criterion of seeing the crescent moon (Tiirk Tarih Kurumu,
2022). This is the difference between them and the Gregorian calendar. This information was also shared
as a visual element of religious humor. Similarly, it is possible to see the theme of humor with religious
content in the second post. The fact that the first sentences of the jokes arouse people's curiosity, and
that the last sentences end in a pleasant way makes people relax and laugh. Morreal (1997, p. 69)
explains this situation when people relax and laugh after solving a problem or riddle. According to him,
if the solution is found immediately without spending energy, this will not cause laughter. But, its later
resolution will cause laughter. In the visuals examined, firstly, the sense of curiosity is aroused, and the
message is given at the end, causing an emotional change in people and causing them to laugh. When
the result is not reached, all the attention and effort is on the subject, but as soon as the issue is resolved,
the tension ends and laughing begins. In both posts, Hodja's answers in the last sentence are the moment

when the issue is resolved and laughter is experienced.
Conclusion

As a result of the study focusing on the fun appearance of religious-themed images in social media and
their comforting qualities, it was seen that religious humor is fictionalized with the possibilities offered
by the electronic environment within the integrity of the visuals and texts. It has been determined that
in some cases, images which were taken from the Facebook application and examined through
purposeful sampling technique, adhere to the original subject and dialogues, but in some other cases,
humor is created by combining the religious discourses with other phenomena as in examples of
conversion of advertising slogans into religious humor. A long with these determinations, an important

point that draws attention in every post is the humorization of religious subjects through visualization.

These visual elements, which are considered as one of the possibilities offered by the digital
environment, have made the classical style humor such as verbal narration even more humorous on the
virtual platform. The creation of the message with visual examples made the subject easier to
understand, and also cheered and relaxed people. It is also possible to define the visual elements
examined within the scope of the study as the humor memory of the society. In the study, which was

designed in line with the discourse analysis, it was seen that the humorous posts generally have a
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structure that tends to warn people while cheering them up. One of the points that the research wants to
draw attention to in this regard is the ability of social media users to produce humor. Editing visual
elements and texts together depends on the humorous intelligence of the humor creators and their ability
to use technological tools. In addition, it should be noted that the digital environment makes humor

easier with visual elements compared to making humor over any phenomenon in daily life.

As with other humor types, religious humor elements are produced to cope with life's difficulties, to
forget the troubles, to relax psychologically, to have fun, to motivate oneself in a positive way, to show
a positive perspective in the face of negative situations, to make other people laugh, and to create funny
social environments through humor. In social media environments, people use religious humor as a

means of relaxation and reminders of religious warnings.

In the visuals examined within the scope of the study, no impropriety or inconsistency was observed in
terms of the spiritual values of the Islamic society. In this case, there is no objection to the humor
produced, provided that it does not simplify and underestimate religious facts. Apart from making
religious subjects an object of ridicule in order to make people laugh and create a funny environment, it
is thought that a temperate sense of humor will not cause religious inconveniences. As mentioned in the
theoretical part, the religion of Islam allows for temperate humor made in the proper place. In the
analyzed posts, there were no situations such as lying, distorting the truth, humiliating people or other
objects while making humor. Religious topics have been humorized for the sole purpose of comforting
and warning. While doing these, digital humor objects were created by taking support from the power
of discourse. For example, writing the sentence "don't trust your insurance, connect with your Lord" on
a religious themed background image requires both a discourse construction and a religious
infrastructure. The religious humor desired to be produced in the digital environment will only be
possible if these conditions are met. Otherwise, even if people are made to laugh over religious facts, it
will not be possible to talk about a temperate religious humor. Similarly, converting foods such as water
and chocolate into religious humor requires both religious background knowledge and the ability to
fictionalize visual content. In addition, the matching of the "read rice" image with the WhatsApp read
message explains how digital humor is created in the virtual environment. The ritual of "saying
prayings" in religion was linked with the "read" icon, which is a virtual term in the WhatsApp

application, to create a humorous discourse with a religious theme.

In the visuals analyzed during the research process, traces of religiously recommended humor were seen
mostly. Of course, not all religious humor in social media environments will be evaluated in this way.
There are also humorous posts that ignore human dignity in the virtual environment. Examining such

posts from a religious perspective in prospective studies will contribute to the literature.
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Yazi Teslim Kurallari (Author Guidelines)

anilacaktir) yayinlanan yazilara telif Gcreti 6denmez ve eser sahibi olarak yazar(lar) ulusal ve
uluslararasi akademik bilgi paylasimini desteklemek amaciyla yazilarinin tam metin olarak ticari
niteligi bulunmayan elektronik veri tabanlarinda yer almalarini onaylarlar.

B kdeniz Universitesi letisim Fakiiltesi Dergisinde (bundan sonra “Akdeniz Iletisim Dergisi” olarak

Akdeniz Iletisim Dergisi bu anlayisla tam metin olarak Genel Kamu Lisansi seklinde ayrica internette de
yayinlanmaktadir.

Akdeniz Iletisim Dergisi'ne yazi génderilmesi esnasinda DergiPark sisteminde islemleri yiiriiten yazar,
“Sorumlu Yazar” olarak esas alinmaktadir. Yazar(lar)in bu konuya 6zen gdstermeleri gerekmektedir.

Yazilarin baska yerde yayinlanmamis orijinal calismalar olmasi gerekmektedir. Bunlarin disinda kitap
elestirisi, akademik yorum ve degerlendirme, bildiri, ceviri ve benzeri yazilara da yer verilebilir. Yazilar
Turkge veya Ingilizce dillerinde hazirlanmalidir.

Yazilarda 150-250 kelime civarinda Ingilizce ve Tiirkce 6z (abstract) ile s6z konusu calismaya uygun
Tiirkce ve Ingilizce dillerinde 5 adet anahtar kelime (keywords) yer almalidir. Yazilarin ve ézlerin {izerinde
yalnizca yazinin basli§i yer almalidir. Basliklar en fazla 12 kelimeden olugmali, ara basliklar da benzer
sekilde kisa ve belirgin olmalidir.

Yazilar; Times New Roman yaz tipi, 12 punto ve 1,5 satir araliiyla hazirlanmali ve Oz, Kaynakca ve
Genisletilmis Ozet (extended abstract haric) en az 5000, en fazla 8500 kelime uzunlugunda olmalidir.
Tirkce dilinde hazirlanmis calismalar icin ingilizce Genisletiimis Ozet zorunludur, Ingilizce dilinde
hazirlanmis calismalar icin Genisletilmis Ozet istenmemektedir. ingilizce Genisletilmis Ozet metni en az
600, en fazla 850 kelimeden olusmali; “Arastirma Amaci”, “Kuramsal/Kavramsal Cergeve”, “Yontem”,
“Bulgular” ve “Sonug ve Oneriler” alt basliklarina uygun bilgiler icermelidir.

Calismalarin sayfa yapisi sag, sol, Ust ve alt 2,5 cm. boslukla diizenlenmelidir. Yazilar yaygin olarak
kullanilan bir kelime igslemci programi (6rn. MS Office Word) ile hazirlanmalidir. Yazilarda yazar bilgilerine
yer verilmemeli; yazari ima edecek herhangi bir bilgi icermemelidir.

Yazilar daha 6nce bir toplantida/sempozyumda teblig edilmis ise toplantinin adi, tarihi ve yeri basvuru
esnasinda belirtilmelidir. Yazilar bir doktora tezinden tiiretildi ise, doktora tezinin sunuldugu lniversite,
enstiti bilgisinin yani sira doktora tezi basligi ve danisman ismi Kapak Sayfasi’nda bildirilmelidir. Doktora
tezinden tiretilmis yazilar sadece tez yazarinin adiyla dederlendiriimek {izere sunulacaksa, doktora tez
danismaninin tiim haklarindan feragat ettigine iliskin i1slak imzal dilekgesi de sisteme yiiklenmelidir.
Yazar(lar), isim, acik posta adresi, telefon ve faks numarasi, elektronik posta adresi konularinda agikca
dergi editorligini kapak sayfasi araciidiyla bilgilendirmelidir. S6z konusu kisisel bilgiler hakemlerle
dederlendirme siirecinde paylagiimamaktadir.

Yazilarin hazirlanmasinda kullanilan yontem géz 6niinde bulundurularak APA tarafindan hazirlanan
akademik yazim standartlan (https://apastyle.apa.org/jars) esas alinmalidir. Kaynakga hazirlanmasinda
2023 sayilan itibariyle Mendeley veya Endnote kullanimi zorunlu hale getirilmistir, bu sebeple atiflarin
ilgili programlar kullanilarak hazirlanmasi gerekmektedir.

Akdeniz Iiletisim Dergisine degerlendiriimek (izere génderilen calismalar ilk olarak Editér Kurulu
tarafindan 6n degderlendirmeye alinmaktadir. On degerlendirme siirecinde génderilen calismanin dergi
yazim kurallarina uygunlugu ile birlikte akademik yetkinligi denetlenmektedir. On degerlendirme siireci
en fazla 15 (on bes) giin siirmektedir. On degerlendirme siirecinin sonucu yazara DergiPark sistemi
araciligiyla iletiimektedir. On degerlendirme siirecinde yeterli bulunan calismalarin cift kér hakemleme
siireci baglatilir. Bu surecte calismalar en az 2 (iki) hakeme iletilir, her hakeme geri donis igin 7 (yedi)
guinliik siire taninir, hakemlik davetini kabul eden hakemlerin degerlendirmelerini tamamlamalari igin 15
(on bes) giinliik sdre taninir. Bu siregte 2 (iki) hakemden olumlu goéris alan calismalarin yayinlanma
siireci bagslatilirken olumsuz goriis alan calismalar reddedilir. Ancak, hakemlerin birinden olumlu,
digerinden olumsuz goriis alan galismalar igin iglincli hakem atanir; Uglincli hakemden olumlu goris
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alan galismalar igin yayinlanma sireci bagslatilirken, olumsuz géris alan galismalara hakem raporlari
sunularak sistem lizerinden red bildirimi iletilir. Tim bu siireclerde galismalar yazara iade edilmez.

Calismanin yayinlanmasi konusunda son karar Yayin Kurulu'na aittir. Herhangi bir sayi icin galisma
gonderme s6z konusu degildir; stireci uzayan galismalar yeterli sayida hakemden olumlu goriis almalari
durumunda sonraki sayilarda yayinlanabilir.

Akdeniz Iletisim Dergisi'ne gdnderilecek ceviri eserler icin mutlaka séz konusu kaynak (asil) eserin
yayinlandigi dergi editorliigiinden ve yazarindan izin alinmali, ilgili izin belgeleri ile kaynak eser de
basvuru esnasinda sisteme yiiklenmelidir.

Metin ici Atif ve Kaynakga Diizeni

Yazilarin hazirlanmasinda metin igi atif ve kaynakga igin Mendeley veya Endnote programlarinin kullanimi
zorunludur. Atif ve Kaynakca APA 7'ye gére hazirlanmalidir. MS Office Word programinda APA 7 stili yer
almadidi icin MS Office Word programinda olusturulmus otomatik kaynakgca ile hazirlanan calismalar 6n
degerlendirme asamasinda yazar(lar)a iade edilecektir.

Yazar(lar)in hakem gorisleri ve degerlendirmeleri dogrultusunda revizelerini gergeklestirirken ilgili
programlari kullanarak metin ici atiflarini ve kaynakgalarini glincellemeleri gerekmektedir; son okuma
surecinde bu konuda eksiklikleri tespit edilen calismalarin slreglerinin uzamasindan kaynaklanan
sorumluluk yazar(lar)a aittir.



